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New Materials Permit Speedier Interpretation of Fashion 


ASHION lives only in perpetual round 

of innovation and restless creation. 

Into the bright light of popularity 

now come new materials for fashion- 

able footwear. The value of the new 

style development is not fully ap- 

preciated by even the keenest shoe 

merchant. Fabrics permit of a closer harmony with 
costumes and a speedier interpretation of the shoe 
styles in the big motifs in the trend of garment fashion. 
The process has been when a certain color is tested 
out in popular demand and found to be running in 
volume for the shoe manufacturer or shoe buyer to 
ask the tanner to produce a leather of similar hue. 
After experimentation and the possible errors of the 
dye vats, leather is produced 
approximating in color one 
of the popular shades but 
naturally seldom balancing 
the color tones which usually 
run in series within the one 
basic color scheme. Now 
contrast the adaptability of 
fine fabrics and the ease 
with which they can be 
translated into footwear to 
bring about an absolute har- 
mony. What is the real 
necessity of translating into 
leather color schemes which 
are in themselves as tran- 
sitory as the whims of 
fashion? The grave danger 
is that by the time the leath- 
er is produced the fashion 
is gone out of vogue. This 





novelty footwear and applies to the topping and not 
always the vamp. The merchant of today must be 
a student of the correlated fashions in costume, hats, 
hosiery and outward apparel. If the theme of the 
season is a harmony of hat, belt and bag, the ensemble 
is not complete unless the shoes are in harmony. In 
fabrics this is made possible and most timely. 

The trade is fortunate in seeing cloth interpreted 
into footwear in highest grades and in this issue we 
particularly emphasize the possibilities of cloth and 
materials other than leather. We purposely show 
the shoes “on the feet’’ to refute the statement by 
photographic testimony, that ‘“‘cloth was never a good 
fitter.” 

Merchants in this number go on record as suggest- 
ing partial adoption of cloth 
for footwear and propose 
to back it up by generous or- 
ders. Already in the big 
cities the larger merchants 
are selling cloth boots at 
eight dollars and up. A 
significant point to remember 
is that if a material is to be- 
come fashionable no mention 
of economy in the use of that 
material is to be permitted. 
To make it fashionable, is to 
give it the essence of selec- 
tiveness and to set it up as 
a standard of taste, elegance 
and refinement. 

There is one high point 
to remember in this new 
development of fabrics for 
footwear and thal is where 


is the basic reason for the Fabrics Permit of a Closer and More Quickly Attained | fancy material is used the 
development of fabrics in Harmony Between Footwear and Fashionable Attire patterns must be plain and 
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where plain materials are used the patterns can be 
fancy. 

We want to emphasize again and again that on 
fashionable footwear made up in fabrics the phrase 
“cloth is cheaper than leather’ should never be used. 
The arguments of the salesmen should be directed at 
the advantages of harmony in costume, and to the 
fact that in the cycle of style we have entered the era 
of cloth and that it is the fashion of the day. 

In no sense is cloth a forced style. Any style which 
is based on the wrong premise of forcing the consumer 
to accept it suffers the fate of public disapproval. The 
current of style opinion, however, can be speeded up 
by a general adoption of cloth as a topping in fine foot- 
wear. Cloth will 
never supplant 
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slogan is well exemplified this Spring season. The 
fashionable woman keeps her skirts at least six inches 
from the ground, while women in the hundred thou- 
sands are wearing skirts elevated to the extent of re- 
vealing even the stocking. With cloth it is possible 
to build shoes in any height desired with the confidence 
that the material will run equal in color and texture 
throughout. The testing must come in the service of 
the topping. 

Look for a greater development in button attach- 
ment for this method of fastening runs naturally to 
fabric footwear. Also look for an increased demand 
for patent leather in vamping. Watch carefully stays 
and reinforcements for they are most essential. 

Remember, as 
a merchant you 





leather but the 
two can well go 
hand in hand. 

By the use of 
fabrics footwear 
can become areal 
and related part 
of the costume. 
When the gar- 
ment is pur- 
chased, the foot 
wear can be ob- 
tained in best 
harmony with it, 
and the sales 
measurably in- 
creased. Fash- 
ion is so much a 
part of the life of 
American  peo- 
ple today that 
the suggestion of 
a separate pair 
of shoes for each 
costume is not 
only accepted 
but is made a 
principle of good 
taste. To work in fabrics is to get in closer 
touch with the movement of fashion, whereas, 
in so many cases to translate it into leather is to pro- 
duce makeshift combinations. We are speaking of high 
style and a development which has not as yet been 
touched by the retail shoe industry. Study along this 
line will mean not only greater sales of leather foot- 
wear in fine grades, but extra sales on novelty fabric 
footwear which quickly interpret the movement of 
style. 

What effect will the introduction of cloth have on 
heights of tops? Just this. It is pretty well established 
that skirt lengths will never entirely conceal the foot- 
wear worn. Women have learned that short skirts 
are youthful, and the principle of the “Recorder” 








Hand in Hand They Go to Work 


are going into 
this subject of 
cloth and mate- 
rials other than 
leather first as a 
student and sec- 
ond as an author- 
ity to the public. 
Study carefully 
everything _re- 
lated to the style 
and wearing 
properties of the 
new materials 
and see to it that 
your sales peo- 
ple are informed 
on the merits of 
the new materi- 
als. There is 
every advantage 
to be gained by a 
close knowledge 
of what Amer- 
ican ingenuity is 
making both 
stylish and ser- 
viceable. 


For Fairness and Good Faith 


We cannot help thinking that there never was a 
time when the exercise of fairness and good faith was 
of more imperative importance than it is right now. 

It is a time, too, for deep consideration of the mu- 
tual dependence of each branch of the trade upon 
other branches, with corresponding mutuality of 
ultimate interest and a common share in any pros- 
perity achieved. The manufacturer or wholesaler 
thrives only as his customer, the retail merchant, 
thrives; and he is in honor bound to consider the 
merchant’s interests, if he would best conserve his 
own interests. On the other side, the merchant owes 
due consideration to the men who supply him. 
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Fabric 
and 
Fashion 
Go 
Together 





‘ 
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Success 

Through 

Linking 
With 
High 
Styles 


We illustrate in this number stylish footwear posed on the model for the purpose of demon- 
strating “fabric does fit’’ and that “style is possible.” On these two 
points the success of new materials depend. 


The Quest for Materials for Footwear 
Discovered---Fabric and Fibre Products Suitable for Shoes in All 


Grades and Prices 


T has been said that the secret of all 
improvement is in finding good substi- 
tutes; but in considering the subject 
of shoe materials we very properly 

OO eliminate the word ‘‘substitute,”’ 
eG AY which often means one thing to one 
man, and something else to another. 
Truly there has been a remarkable development in 
materials other than leather for shoes even since war 
conditions affected shoe-material supplies and prices. 
Now we have come to a time when these new 
materials are becoming stabilized; when their merits 
and demerits are reciving not only widespread con- 
sideration but practical tests by shoe manufacturers, 
merchants and consumers throughout the nation. 
Of these materials, some have been with us for years; 
others are really new developments; but in all can 
be seen the mark of American genius in the improve- 
ment in finish, texture, service, beauty and utility. 
That any of them will wholly displace leather is 
probably no more true than that the automobile will 
oust the horse, or the aeroplane its earth-hugging 
cousin. Each has its place, the one established ever 
since the cave man first wrapped his feet in skins, 
and the others fighting their way successfully, over- 
coming human prejudice and leather’s historic pres- 
tige by their own virtues, and with the acceleration 
created by the economic conditions of today. 


Materials other than leather are an economic 
development that has arrested the attention 
of the entire shoe world. Any thought that it 
seriously threatens the leather industry is can- 
celled by the fact of an unprecedented, world- 
wide demand at unprecedented prices for every 
kind of shoe materials. This situation has 
helped the development—in some cases has 
brought into being—new and practicable ma- 
terials. Financially stable, their permanency 
rests on their inherent merits and qualities, 
and in order to measure their progress in the 
industry, the ‘‘Recorder”’ initiated a nation- 
wide enquiry amongst representative shoe mer- 
chants, the results of which are presented in 
this issue. 

Several hundred merchants have answered the 
following queries: 

What is your opinion of the quality, value and 
utility of shoe materials other than leather, in 
general? 

Do you believe alternates for leather in shoes 
are here to stay? If so, why? 

How will your PERCENTAGE OF PROFIT 
on the non-leather or part-leather shoe com- 
pare with your profit on the all-leather shoe? 

To present all the replies is unnecessary, but to 
present a highly representative selection of opinion 
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Spring Boots 


For real style and 
elegance these 
boots occupy a 
high place in 
fashion. The pat- 
tern is one of the 
best for Spring. 


on both sides of the case is enlightening, not only 
because of the trend of opinion in the retail industry, 
but because of the basic grounds for this opinion. 
In the following pages, is a highly readable digest, 
the value of which may be estimated by the conser- 
vatism, ability and standing of its sponsors. 

To the query: “What is your estimate of the 
consumption of the various shoe materials?’’ there 
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Fitting Values 


Not a stroke of 
the retoucher’s 
brush on the fab- 
ric of these boots 
—could better fit- 
ting be obtained? 
We line up the 
sole in white for 
definition. 


was a variation in estimates sometimes surprising, 
but, as a whole, attributable to climatic and economic 
conditions in the various localities. The degree of 
the present achievements of leather alternates may 
therefore be best expressed in averages, and the 
following table represents as nearly as can be deter- 
mined, the judgment of the country’s shoe merchants 
onthe probable consumption of various shoe materials. 


Results of “Recorder’’ Research on Materials Acceptable to the Merchant 


SHOES WITH UPPERS OF 
All calf 


HEELS OF 
Leather 
Fibre composition 
Rubber 


COUNTERS OF 
Leather 
RIES. Sogks Cue RR, Mat ace t 


Children’s 
40—% 
20—% 
20—% 
20—% 


Men’s 
57—_% 
28—% 

5—% 
10—% 


100% 100% 


75—% 
12—% 
13—% 


70—S) 
15—% 
15—% 


100% 100% 


55—% 
35—% 
10—% 
er 


45—% 
10—% 
15s—% 
wee 


100% 


100% 


0—% 
60—% 


36—% 
64—% 


100% 100% 
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Snug Tops 


The slim and snug- 
fitting top leads in 
the styles of today. 
This cloth closely re- 
sembles buck in 
texture. 
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MES pee = 


e. Buttons 
e Stronger 


2! 


The return of cloth 
im toppings gives to 
the button adjust- 
ment a new place in 
styles in footwear. 


Why Merchants Favor Alternates 


A Resume of Retail Opinion on the Advent of Materials Other 
! Than Leather : 


Basic Reasons Outlined 


Improvement in Materials a Remarkable 
Development 


The quality of the new shoe cloths are the best ever 
shown, regardless of the dye situation. The qualities 
of some fibre used in counters, boxing, soles etc., are 
superior to leather. The fitting qualities of cloth used 
in toppings are equal, if not superior, to leather. The 
colors in cloth, always running smooth and even, 
make the material far more desirable than leather 
without considering its advantage in fighting H. C. 
of L. 

Alternates for leather are here to stay because shoe 
people are enlightened on the subject and fully ap- 
preciate the advantage of substitutes. Then the sup- 
ply of most substitutes being unlimited, 1 see no reason 
why the demand for same should not continue in- 
definitely. 

The profit of non-leather or part leather shoes will 
be at least 20 per cent greater on account of the staple 
all-leather shoes that must be run through at a close 
margin. 

A. H. KIRKPATRICK, 
The Stewart Dry Goods Co., Louisville, Ky. 


Sees Nothing But Cloth 
A Resume of Conditions in the South 


Up to the present time I see nothing but cloth to 
take the place of leather, for uppers in shoes, which 


may be acceptable to the buying public; other materi- 
als might be desirable, but not sightly enough. 

Fibre soles are very satisfactory for bottoms. The 
prohibitive price of leather is forcing us to look for 
other materials; also warm weather is creating a stronger 
demand every Summer for fabrics, particularly white 
duck, for uppers, it being cooler, more durable, and 
more economical. I see no difference in percentage of 


profit. 
ISAAC B. NORDLINGER, 


Washington, D. C. 


Alternates Are Permanent 
An Opinion ‘“‘The Passing of the All Leather Age”’ 


I have no doubt but that materials other than 
leather can and will be perfected to replace leather to 
a very large extent, that these values will compare 


very favorably with leather during normal times and ° 


will prove especially beneficial during abnormal times 
such as these. 
Alternate materials are here to stay. I know of no 
reason why leather should be used exclusively in the 
construction of shoes. We are passing out of the leath- 
er age in the shoe industry just as certainly as we 
have passed from the stone age to the iron and con- 
crete age in the building and constructing industry. 
Alternates can be made just as practical and attrac- 
tive as leather and in many instances be more econ- 
omical owing to the fact that fabrics and compositions 


can be made to run uniform. Thousands of yards of 
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Figured Whites 


An all fabric boot with 
texture showing a fig- 
ured bow knot pattern 
of a novelty nature, yet 
harmonious with silk 
and 


dresses in white 


colors. 


goods or thousands of pounds of composition can be 
manufactured without any variation and usually with 
less waste as patterns can be laid to the very edge of 
the fabric while soles and heels can be moulded the 
exact size and shape desired, leaving practically no 
off-fall which in the case of leather is quite an item. 
The percentage of profit should not be affected as 
that is a matter of policy and business regulations 


and ot a matter of material. , 
oO. K. DORN, 
Cleveland, Ohio. 


The Test of Permanency 


Alternates Must Be Adaptable to Changing 
Conditions 


It is only a question of time until materials other 
than leather will be used in the construction of shoes 
—the best demonstration is the growing demand for 
fibre or composition soles. 

I believe alternates for leather in shoes will stay as 
long as they are improved upon to answer the require- 
ments and demands of style dictations and keep within 
a price minimum. 

JULIUS SCHMIDT, 
Pittsburgh, Pa. 


Meeting Unprecedented Conditions 
A Factor in the Development of Alternates 


The unprecedented conditions existing today in scar- 
city of leather and extremely high prices, demand ma- 
terials other than leather to be used in shoes of lower 


grade. There seems to be on the market materials 
that have the necessary quality, value and utility, 
suitable to replace leather in shoe construction. 

It seems to me that the substitute for leather in 
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Varied Poses 


We illustrate these 
boots in various poses 
to emphasize the fit- 
ting values—note th e 
trimness of the entire 
boot. 


shoes is here to stay until such time as the supply re- 
duces the prices of leather to a normal state. 

I do not understand that the so called substitute 
has been used as freely up to this time as it will in the 
near future. With the Present prices and the possibility 
of advancing still further, any suitable substitute will 
no doubt be in considerable demand. 

W. W. WILLSON, 
Willson’s Shoe Shop, Boston, Mass. 


Testing New Products 


Trying Out New Materials This Season 


The substitute for sole leather is very satisfactory, 
salable and durable. It is here to stay and is increasing 
quantities as it becomes known. 

The so-called near leather for tops and vamps is as 
yet untried, can not venture its use until it is proven, 
or have have bought it and will try it out this season. 

Shoes are no longer sold for their wearing qualities 
alone. They must have an element of style and at- 
tractiveness, and if a demand can be created for this 
non-leather product, there is no reason why a legiti- © 
mate profit should not be asked and received. 

LEWIS M. WRIGHT, 
Routzahn & Wright, Springfield, Ohio. 


Adaptable for Service 
Market Conditions a Help to Alternates 


We believe that substitutes, such as fibre counters, 
soles and heels are adaptable and will give service 
at less cost to consumer and at a fair profit to the 
merchant. Our percentage of profit is based on the 
cost of shoes whether made of all leather or part. 

We are handling shoes both of all leather construc- 
tion and others of part leather and part fibre or part 
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Gray Topping 


A safe boot for year- 
round handling. 
The top is of a close- 
woven cloth and it 
fits snug. 


rubber and are finding that the fibre soles are giving 
very good service and if the present price of leather 
holds we will be obliged to increase the percentage of 
substitutes in all the lines we carry. 
‘J. G. TOBIAS. 
Pulver & Tobias Co., Chicago, IIl. 


Alternates Help Novelty Sales 


Profits Enhanced—Costs and Comebacks Re- 
duced 


The use of other materials outside of leather in the 
general construction of shoes may be used to advan- 
tage, both as to price and wear of same, considering 
the grade of leather that is obtainable under present 
conditions. 

Referring to Mr. Stout’s talk at the Cincinnati 
Convention, I agree with him that leather was in- 
tended for shoes and that there is nothing better. On 
the other hand when something else can be used to 
relieve the situation; by proper selection of materials 
and used in the proper way, you can slow up the de- 
mands for leather, thereby reducing the extreme high 
prices. If tanners accumulate or even catch up with 
their orders, it will naturally make the market steadier. 

Never before in the history of shoes has there been 
such demand for novelties, ladies and children’s, and 
even men’s, and by use of certain alternatives (sub- 
stitute, a word that is not good to use as the inter- 
pretation does not mean the same to all of us) you 
have a wider range of style possibilities and the wear 
in many cases better. 

Percentage of profit is enhanced 10 to 15 per cent, 
as there are less comebacks for minor repairs and you 
may retail shoes that cost within 50c. of each other 
at the same price. In some instance, where the popular 
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Best Balance 


The shoe with 
vamp of leather 
and top of cloth is 
naturally the best 
bet for service and 
for upkeep in ap- 
pearance. 


prices use to reign, the shoes show to better advantage, 
consequently meaning a better percentage. 
FLOYD A. WHITE, 
Bertig Bros., Paragould, Ark. 


Fifty-fifty on Materials 
A Prophecy on the Use of Alternates 


I think we will eventually come to a fifty per cent 
substitute. Alternates are here to stay because we 
need cheaper shoe material. 

Regarding the knowledge which I acquired at the 
Cincinnati Convention, I really believe that sub- 
stitutes are coming in most every line of shoes that 
are made, in some manner or form, and think it is a 
very good point that is taken up at this situation of 
the leather market. 

E. M. COHEN,’ 
J. Bacon & Sons, Inc., Louisville, Ky. 


A Buyer’s Opinion ’ 
Practical Alternates Here to Stay 


I believe there are valuable materials on the 
market as substitutes, such as fibre soles, and while 
substitutes other than cloth have not been thoroughly 
tested they would be very valuable if practical, but 
I believe cloth is practical. 

Alternates for leather are here to stay, at least until 
prices go down, of which there seems no prospect and 
if they did there are some practical substitutes that 
are here to stay. 

There would be no difference in profits, in fact there 
should be a greater profit in the substitutes. 

GEORGE B. RENICK, 
Crutcher & Starks, Louisville, Ky. 
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Ten Dollar 
Staples 


Illustrating what 
style has accom- 
plished for shoe 
merchants, that 
is the retail price 
of these shoes, 
with black kid 
vamps and fine 
black cloth tops. 
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The Price of Leather 


Alternates Help Market Conditions 


For vamps and quarters have found no satisfactory 
substitute for leather, but for practically all other 
parts of shoes I believe that very satisfactory substi- 
tutes are on the market and can be used with good 
results. 

The price of leather has made all leather shoes prac- 
tically prohibitive in price for cheap and medium 
grades, and cloth tops and other substitutes give ex- 
cellent satisfaction. I believe that a canvas shoe in 
black as well as white would be the best substitute 
for cheap shoes for children giving a very great 
amount of both wear and comfort. 

I can see no reason why an adequate profit cannot 
be secured on substitutes. Of course a great deal will 
depend on the grades of these non-leather or part 
leather shoes. Long profits will be made on the good 
lookers, which will be shorter on the more staple 
lines. 

HENRY HAGEMANN, 
The Mann Shoe Co., Hamilton, O. 


Utility and Value Unquestioned 
Popular Opinion to Be Developed and Won 


There is no question that suitable footwear can be 
made of material other than leather both as to quality, 
value and utility, providing the standard of quality is 
confined to certain grades, say from a $4.00 to a $5.00 
selling price. As the only available substitute for the 
uppers of shoes, so far as the. writer knows, is fabric, 
we feel to use too cheap a quality would necessarily 
mean poor service, while to use too high priced ma- 
terial would place it in competition with leather, which 
according to popular opinion is of more value. 
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Grading Up 


Process 


The woman de- 
manding quality 
and conserva- 
tism in staples 
today is on a par 
with her sister 
demands 

Both 
cost more; both 


who 
novelty. 


pay more. 


We see no reason why, under present conditions 
the percentage of profit on non leather shoes should 
not be as great as on all leather shoes if kept within 
medium priced grades, and taking your turnover into 
consideration, we think the non leather shoe should 
excel the all leather shoe, as a medium priced all leath- 
er shoe is at a premium just now, and the average 
dealer can turn $3.50 to $5.00 shoes much oftener than 
those he has to retail for more. The one criticism we 
have to make of what few samples we have seen made 
of fabric, is that the manufacturer is too prone to base 
his selling price on the leather market, or in other 
words that he does not make enough difference in the 
price of his fabric shoes over leather, to induce the 
retailer to try them out. 

We have sold colored cravenette shoes in the past 


‘two seasons and have found them to wear, fit and look 


well on the foot and if we can get shoes made of this 
material at prices enough lower than leather to justify 
our putting them in we will do so. 
F. M. HUTCHINSON, 
Hutchinson & Stickney, Athens, Ohio. 


The Position of Alternates 
As Analyzed by a Merchant 


Shoe materials other than leather, and we mean 
cloth tops or all fabric and rubber, or fibre soles and 
heels, are with us to stay. Force of circumstance has 
made them good; and that today they would be in 
higher favor than they are had they been uniformly 
better when introduced on the market. 

Alternates will serve their best use in supplying 
a good looking, popular priced article of footwear. 
They will grow in favor while the now tremendous 
prices of leather continues to advance. 

For the present we will get a better average per- 
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Novelty 
Fabrics 


A selection of 
materials in the 
making of new 
styles ought to 
give the designer 
(who has ex- 
hausted leather) 
both pleasure 
and profit. 


cent profit on the all leather shoe, especially ladies 
wear. Shoes of other materials than leather are 
being bought to fill in where cheaper goods are a 
necessity. 
W. G. PEIRCE, 
Manager shoe department for the W. A. McNaughton 
Co., Muncie, Ind. 


Overcoming Costs 
On Medium and Cheaper Grades 


I consider that some of the cloth being pro- 
duced for shoe uppers is far superior to the 
cheap kid that through necessity has been 
used in the past season in medium priced 
shoes and in every instance where practical 
we are advising our customers to buy shoes 
of this character; but, in spite of all arguments, 
we find a great many people demand leather for 
tops, regardless of the price. Our business is done 
mostly on cheap and medium-priced shoes. 

I do believe that fibre soles are here to stay especial- 
ly in shoes of our grade, because they give better 
satisfaction and service than the soles of leather used 
in this grade of shoes. Do not believe there will be 
any marked difference in the percentage of profit on 
part leather shoes as compared with all leather shoes. 

THE HUB SHOE STORE, 
Flint, Mich. 


Obstacles to Be Met 


And Problems Demanding Solution 


We presume that the sale of kid shoes for men 
would be fully as great as the calf skin shoes if it were 
possible to get kid shoes in the popular priced grades. 
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Color 
Matching 


In a lightly fig- 
ured shoe mate- 
rial there are 
many opportu- 
nities to  har- 
monize with the 
garment worn. 
These shoes are 
figured in the 
new Shadow 
Lawn Green. 


We might say that the sale of fibre composition 
soles might be greater if we were able at the present 
time to find one that would give as good satisfaction 
as leather. The great objection has been that they 
cannot have them repaired at anywhere near the 
cost of repairing a leather sole shoe and it has been 
our experience that very few of the trade want a 
second pair of shoes with composition soles. 

It is our opinion that the men’s trade will not get 
very far away from leather in shoes. Cloth tops do 
not wear as well nor look as well after a short time of 
wear. We believe that alternates for leather are here 
to stay, but this would not apply so much to men’s 
as to ladies’ shoes. They are here to stay because 
they tend to lessen the price of shoes and keep them 
within the bounds of what the great mass of people 
can pay. 

EDWARD B. NILSON, 
Vice-Pres., The Keller Co., Muncie, Ind. 


Answer Lies in Future 


Cloth Tops, However, Have Always Been Good in 
Women’s Shoes 
By H. T. DAUGHUTZ, John Wanamaker’s, N. Y. 


The answer to the question of the value or success of 
materials other than leather lies in the future. There 
is no doubt that fibre soles and cloth tops are practical 
and that we ought to use them. As to whether we can 
successfully use them or not remains for the public to 
say. We are at present using in our women’s depart- 
ment dress boots of the highest grade with cloth tops 
and the public are buying them. Cloth tops in women’s 


‘shoes have always been good in the past, and the writer 


sees no reason why they should not be successfully 
used in the future. 








AND SHOE 


Style for 
Misses 


One of the greatest 
fields for the devel- 
opment of fabrics is 
in lines for growing 
girls and _ misses. 
The combination of 
leather 


shown is extremely 


and fabric 


smart, 
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The 
growing girls’ styles 
has overflowed’ into 


popularity of 


the women’s field. 
Their preferences 
are watched and 
their 
many 


adapted. 


tendencies 
times 


Merchants Emphasize Materials to Cover Leather Shortage 


Some Cloth--Some Leather 


Merits in Each Make Them Acceptable 
By ALLEN H. MEADORS, Nashville, Tenn. 


The question of substitutes for leather interests me 
from one phase, the question of cloth. I think a year 
from today we are not going to sell all-cloth shoes, 
but we are going to sell all cloth top shoes, for we are 
going to sell some glazed kid shoes just as well as we 
are going to sell cloth top shoes. 


A year from today glazed kid shoes are going to sell 
at a price the same as they are going to sell now. We 
are going to sell glazed kid shoes, we are going to 
sell calfskin shoes, but we have got to sell cloth-top 
shoes, and we have got to sell all cloth shoes. I would 
like to know what you can get for a shoe to sell from 
four to six dollars in a welt sole, good six or seven irons 
of leather, all glazed kid, all calfskin. You have got 
to sell cloth; it has got to come. I am going to sell 
velvet shoes, I am going to try them. I made some 
money on them before, and there wasn’t a consumer 
who came in that didn’t buy them. I wouldn’t say 
they fit like leather. No, but they wore better than 
leather, lots of them. 

One more thing, there is not a man South—and I 
am proud that I am from the South—that does not 
want to sell cloth-top shoes. A gentleman awhile ago 
said they would be made of cotton. That is what we 
want. I tell you, gentlemen that 20-cent cotton in 
the niggers’ and poor men’s hands down South makes 
money in the cash drawer. 

Just one thing, and a very serious thing with us, is 
the question of educating the boys and girls in our 


stores to tell a consumer, when they buy shoes, what 
to expect out of their shoes. 


When Need Exists 


The Clever Men of the Trade Originate 
By ALLEN H. MEADORS, Nashville, Tenn. 


We are a great people, and up to this time have been 
equal to any emergency so that if we are shy on one 
kind of material some genius comes to the front and 
gives us something almost as good or better than the 
real thing. 

New upper stocks have been created, composed of 
canvas, rubber and other compositions, which finishes 
up to look almost a dead ringer for gun metal, and with 
the fibre outer sole, counters, boxes, and inner sole, 
it is almost impossible for the casual observer to de- 
tect the leatherless shoe from the real thing. 

While these new products may not be a reality 
right now, samples with new materials for the coming 
Fall season will be very generally displayed in the 
salesmen’s lines in the immediate future. 


Don’t Overlook Leather 


But Find Greatest Utility Points for Other 
Material 
By W. M. LAIRD, Pittsburgh 
After an experience of more than 40 years in the 
shoe business I think it is a great idea to boost ma- 
terials other than leather, and I think it will help to 
keep down the price of leather, and to keep shoes 
within a medium range of prices, and that is all right, 
but don’t forget that if you fill your stores full of cloth 
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Fabric in 
Paris 


An_ imported 
example of 
French _ boot- 
making show- 
ing the combi- 
nation of pat- 
ent leather and 
fabric. Searcity 
may have influ- 








enced cloth, 
but fashion 


now stands 


back of it. 


[ a “ % {, e 
iH (it! tll 


shoes and kid and other leathers. come back, then_ 


leather shoes will come back, too, and that is one 
thing that I believe we don’t want to forget, because, 
after all, leather shoes always will be good. 

We want to fill our stores with salable stuff, of 
course, but there will come a reaction in the price of 
leather. I have run rather an extensive retail shoe 
business for many years, and the trouble has been 
that when we wind up our year’s business we are gen- 
erally disappointed with the net profits, and if we 
make a mistake in not participating at this point, we 
are apt to suffer again’as we have done many times 
before. 


Tell the Store Salesmen 


The Service in Materials Other Than Leather 
By JOHN O’CONNOR. O'Connor & Goldberg, Chicago 


The trouble with fibre soles and cloth shoes made in 
the last few years is that they have not had a fair 
showing with the public, for the very reason that in 
place of testing them out and putting them on shoes 
to retail from $5 up, they have been tried out mostly 
on shoes from $3 down, so that the public now looks 
upon them as a very cheap substitute for leather. 
This can easily be overcome by instructing the sales- 
force as to the wearing qual.ties of the soles, and heels, 
also cloth tops, so that they can talk intelligently 
to the public when they meet them and not shake their 
heads and say they don’t know. 

By going into the matter and using substitutes 
wherever pgssible, you will find that you will be en- 
abled to sce at least from 50 cents to $1.25 a pair. 


Substitutes Inside the Shoe 


The above does not take in all the substitute leath- 
ers. We still have the fibre innersoles, counters 
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Note 
Pattern 


Paris invariably 
accepts and 
holds to the 
very short 
vamp—to pull 
the cloth down 
to within an 
inch of the top 


is common. 





and felt boxes and wish to say on the fibre. insoles 
that we have used quite a few thousand pair of these 
in the last couple of years and they are better than 
leather and the boxes. We never have any trouble 
with them, so in buying shoes for Fall, instead of 
saying “‘all leather’’ let the slogan be “all substitutes” 
and no leather, and we will then be able to produce 
a shoe at the price. ‘ 


Summer Sport Specialties 


Rubber Soled Fabric Footwear Popular 
By W. H. PALMER, of the United States Rubber Co. 


Something has caused the American people to make 
a number of changes in their mode of dressing; com- 
fort in clothing and footwear seems to be the watch- 
word. The evolution has been going on for a number 
of years back, but the greatest changes are more 
recent and are now only being taken up with the 
masses. Most of these changes in dressing are now 
classified under the heading of “Sport Clothes.” 
Women are wearing sport suits, coats, hats, and shoes, 


‘and you will recognize the tendency in clothing, shoes, 


coats, shirts, soft collars and cuffs in men’s wear. 
Along with these changes there has been a decided 
demand for canvas top rubber-soled shoes, the sales 
of which have increased wonderfully during the 
past few years. 

Leather shoes, the price of which is higher than ever 
before in our memory, and at present there doesn’t 
seem to be any relief, and for this reason, no doubt, 
to a great extent is due the large increase in this line 
of business for these canvas shoes are no longer de- 
signed for those who only use them in playing tennis or 
some other form of outdoor sport, or recreation; the 
line is varied enough to suit every taste and to fill 
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Pattern 
Simplicity 


To use a fancy ma- 


terial is to make 


necessary the use 
of a simple pattern, 
and a simple ma- 
terial can take a 


fancy pattern. 


every need of those who want attractive, comfortable, 
and desirable Summer footwear at a much lower cost 
than they are obliged to pay for leather shoes. 

In so far as canvas rubber soled shoes are bought 
and worn in lieu of leather shoes, there is a greater 
demand for bals and the increase in the sale of bals 
the past two years has been very marked. During 
the past season there has also been a decided increase 
in the sale of bals in the small sizes, youths’, misses’, 
and children’s. As a sport shoe, the oxford is pre- 
ferred, but for an all round shoe for every purpose, 
and as a substitute for leather shoes, bals are finding 
an increased demand. 

In the better grades of women’s, misses’, and chil- 
dren’s bals the height has been increased to bring them 
up nearer to the regular standard height prevailing 
in leather shoes. This change adds greatly to their 
attractiveness. 
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Straight 
Colors 


The trend of style 
is strongly directed 
towards footwear of | 
The 


use of combina- 


all one color. 


tions in colors is 


passing. 


Style The Most Important Factor 


To Preach Economy on High-Style Footwear is 
to Make Appeal Fail of Purpose 
By LEO DIAMOND, Diamond Shoe Co., Milwaukee, Wis. 


I do not believe that there is any doubt as to the 
sightliness of cloth tops in ladies’ footwear. That 
they are practicable has been proven. The only 
doubtful feature is, as to whether the public will 
consider them styleful. After all, style is the most 
important consideration with most women in buying 
a pair of shoes at the present time. _ If the appeal to 
the public to buy substitutes for leather in their 
shoes is made on the standpoint of economy, I think 
it will fail of its purpose, as the majority of women are 
concerned not with the price they are paying for 
their shoes, but rather whether they are the mode or 
not. 


Arguments Against Alternates 


Presenting a Representative Selection of Retail Opinions 


Hope in Education 


This community is agricultural; farmers are slow 


to learn that there are materials as good or better - 


than leather in shoes and generally insist on leather 
But we can educate. 


F. M. COLE 
Camden Shoe Store, Camden, Ohio 


A Menace to Profits 


The Basis for a Contrary Opinion 
In regard to substitutes for shoe materials, I think 
for the Fall season there will have to be some, but, 


I don’t believe that the manufacturer should try to 
push them now for if they do the merchant that, has 
kid boots both in color and black and white will 
surely knock any cloth proposition that comes along. 
We find that the maker of shoes has to push some- 
thing to keep his plant going. Now if he does this 
right away, bring out all cloth or all cloth tops in 
all colors for at once delivery, he is going to have a 
strong opposition all over the country. Our colored 
kids have brought our business up to where we are 
all making a little more money. Then, why should 
we kill it by trying to push a substitute? I think 
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Short 
Skirted 


With skirts to con- 
tinue short—have 
you noticed in the 
Western cities how 
girls are revealing 
not only nine inch- 
es of shoe but two 


inches of hosiery? 


just now is the wrong time to spring any kind of 
cloth for kid. Later on maybe we will haye to, not 
now. 
H. M. CHISHOLM, 
Chisholm Boot Shops, Cleveland, Ohio. 


Impractical for Children 


An Argument Opposed. to That of Scates of 
Boston 

When Mr. Nobe returned from the Convention 
he instructed every salesman to PUSH substitutes 
wherever we thought they would give satisfaction, 
but I remember he told us distinctly NOT TO PUSH 
ANY KIND OF SUBSTITUTES FOR CHIL- 
DREN’S SOLES, unless the shoes weré made with 
leather tip at toe, as we never yet have found any 
kind of fibre sole or rubber sole that would not kick 
off at toes, much quicker than leather if used on 
children’s shoes. 

WE ARE GOING TO PUSH FABRIC SHOES 
FOR WOMEN AND OUR PERCENTAGE ON 
THESE MAY GO STILL A GOOD DEAL HIGHER 
THAN WE NOW THINK IT WILL. 

LESTER BALDING, 
The Nobe Shoe Co., Atlantic, Iowa. 


Not Yet Perfect 


Hence Not Likely to Replace Leather 

We think that other materials besides leather for 
shoes have not reached the point of perfection, until 
then don’t think that this will be as satisfactory as 
leather for shoes. 

It is not our opinion that the scarcity of leather 
will keep up. . Should we have an awful scarcity of 
leather in the future we think then alternates for 
jeather will be here to stay. 
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Simplicity 
Rules 


The shoes of the 
Spring season are 
simple in pattern 
and outline. The 
use of cloth is made 
possible to a great- 
er degree by this 
fact. 


We think the percentage of profit on non-leather 
or part-leather will not be as good as on all-leather 
shoes. 

THEODORE HELHAKE, 
Miller-Helhake Shoe Co:;, Quincy, Il. 


Time-Honored Text Supported | 
But Even Then the Alternates are Recognized 


There’s nothing like leather for us. We do not 
expect our trade to be enthusiastic about cloth-top 
shoes. We look for a big season in white canvas 
especially on the finer grades—and a big tennis 
business, on account of the low price, but we cannot 
“‘see’’ cloth tops strongly. 

Fibre soles are going well and bringing a trifle 
more profit than the leather sole goods; but when 
the weather gets warm, and dry, we reiterate “‘theres 
nothing like leather.’”’” We are using more rubber 
heels than ever, and with the present price of good 
top-lifts, our people will all be walking on rubber 
heels. 

STEWART & SON, 


Iowa City, lowa. 


Again--Nothing Like Leather 
- And the Reasons Set Forth in Memphis 
That there is nothing in the world that we can 
use or substitute for leather that is as good as real 
first class leather. 

- We expect to use considerable material in our 
shoes during the coming season other than leather, 
but we do not believe that as an all-around proposi- 
tion these alternates for leather will be very satis- 
factory or permanent. 
C. D. McRAE, 
E E E Shoe Company, Memphis, Tenn. _ 
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of leather. 
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A Perfect 


Union 


Photographed in 
service, could any 
distinction be 
This il- 


lustration demon- 


drawn? 


strates the fitting 
qualities of good 
fabric in compari- 
son with its more 


expensive rival. 


Meet Messrs. F. and F. 


They are Fully Worthy Your Careful Consideration and Attention 


OOD morning to you, Mr. Shoe- 
leader. We're glad to call on you. 
Here’s our card.” 
““Messrs. F. and F.,”’ exclaimed 
Shoeleader, “I’m glad to meet you. 
But I never heard tell of you before.” 
“Certainly you have. An enter- 
prising man like you, Mr. Shoeleader, must have 
heard about us. You’ve been looking for us for a 
long time. Our full name is FIBRE AND FABRIC. 
Now do you know us?” 

“Of course I do. You’re the new substitutes for 
leather,”’ said Shoeleader. 

““No more of that!” exclaimed Fibre. “If I hear 
the word substitute again it will be my painful duty 
to throw you down cellar.” 

“And if I hear you say that we are something new 
it will be my painful duty,’ remarked Fabric, “‘to 
jump on you.” 

“Gentlemen, I seem to be at your mercy,”’ pleaded 
Shoeleader. 

‘“‘And you will find us.a great deal more merciful 
than Hi-Cost Leather,” responded Fibre. 

“You bet,’ added Fabric. ‘“‘We didn’t come from 
a family that jumped over the moon.” 

“Tll admit that you’re cheaper than Hi-Cost 
leather,” said Shoeleader, “I’ve just got notice of 
another advance in prices of Summer shoes. But 
you're an experiment, you are.” 

‘“‘Man alive!’ exclaimed Fibre, “What are you 
talking about? Why I was used for shoes before 
leather. I’m the real father of footwear.” 


“Then just pay attention to us,” said Fabric. 
“We've a distinctly new proposition, that will pay 
you a profit, please your customers, and add to your 
reputation as a shoe merchant.” 

“That sounds good to me,” remarked Shoeleader. 
“What is it?” 

“Just this,” replied Fibre. “When you come to 
introducing us to your customers, as come you must, 
please do not speak of us as substitutes for leather, 
nor as something cheaper than leather. Just say 
that we’re something new for footwear, a product of 
1917 invention, and an achievement of 1917 shoe- 
making.” 

“That’s just the stuff,” added Fabric. ‘Don’t 
offer us to your customers as if we were a pair of 
serge Congress boots hauled from the depths of 
grandmother’s trunk in the attic. Just brace up your 
sales methods. Show us up as shoes that meet the 
new conditions, shoes that are sanitary, and health- 
ful, as well as shoes that are useful, and shoes that 
meet the new conditions in trade of today.” 

“T catch the point!”’ exclaimed Shoeleader. “‘You’re 
no substitute. You’re something new, and you 
should be merchandised as such.”’ : 

“‘That’s just the point,” answered Fibre and Fabric 
together. 

“Then, gentlemen,”’ concluded Shozleader, “‘it’s up 
to me to exercise my skill in merchandising, so that I 
may properly introduce you to the public.” 

“Correct, the making of fibre and fabric in the 
shoe factories must be followed up by skill in mer- 
chandising fibre and fabric shoes in the stores.” — 
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Big Convention in the East 


In Philadelphia, February 19 and 20, Under Auspices of Penisjdvanta 
Shoe Retailers’ Association 


scheduled at the Bellevue-Stratford 
Hotel, February 19.and 20. The 
manufacturers and wholesalers are 
co-operating to make it a wonderful 
success and some of their entertain- 
ment features are such as to interest every shoe 
merchant from the social viewpoint. The program 
promises to be one of utmost helpfulness at this 
critical time. 

Philadelphia is far famed for its hopitality, and 
incidentally things develop in Philadelphia in a way 
of utmost interest to the trade. Less than a year ago 
the Philadelphia Allied Trade Conference did much 
to chart out for the merchants of the country a 
program for the troublesome season ahead. This 
convention promises to serve the same purpose and 
every merchant in the East is invited. It is expected 
that special cars will come from Washington, Dela- 
ware, New Jersey, and points in New York. 





The Big Program 


To give some idea of the program, the following has 
been prepared: 


“Address of Welcome,” E. W. Tryon, Philadelphia. 


ine arae Changes Will the Shoe Business Undergo After the 
* Hon. A. S, Kreider, Washington, D. C. 
” cas Under Present-Day Abnormal Conditions,” 
E. A. Tobey, Pittsburgh; Harvey Farr, Allentown; A. M. 
Bibro, Pittsburgh. 


‘Mistakes of Retailers as I have Observed Them,” Charles 
Smedley, New York; Charles Stromm, Carlisle, Pa.; H. B: 
Hartley, Rochester, Pa. 


“Substitutes for Leather,” A. C. McGowin, President 
National Shoe Retailers’ Association, Philadelphia; S. S. 
Schweriner, Reading, Pa.; R. E. Brownell, Meadville, Pa. 

““Merchandising Children’s Shoes,” H. B. Scates, Boston, 
Mass.; H. O.. Miller, Harrisburg, Pa.; Christian Ludubuehl, 
Pittsburgh. 

“The Development of Style,” illustrated on living models, 
A. D. Anderson, Editor, ““Boot and Shoe Recorder,’ Boston, 
Mass. 


“‘Demonstration and Uses of Shark Hides,” Mr. “Levarney 
Alaska. 


“Research Work Government has Been Doing with Sole 


Leather,” F. P. Veitch, Bureau of Chemistry, Washington, D.:C. 


Other speakers (subjects not yet. announced), 
Geuting, Philadelphia, Pa.; A. F. Sloan, Ouiget, 0.; 
Stone, Boston, Mass. 


Banquet—Tuesday evening, February _ Bellevue-Strat- 
ford Hotel. 


A. H. 
LOH. 


Make your reservations now Ha getting in com- 
munication with A. H. Geuting, Secretary-Treasurer, 


National Shoe Retailers’ Association of Philadelphia, 
or Carl Schuh, Secretary of Pennsylvania Shoe Re- 
tailers’ Association, Pittsburgh, Pa. 


When Trades Must Stand United 


Is the Time Approaching for Another 
All-Industrial Conference? 


By A. H. Geuting, Secretary, N.S.R.A. 


The entire shoe and leather industry; this last Sum- 
mer, grew very much alarmed over the fast-advancing 
prices, and the question of the world’s supply of 
leather and other shoe materials was acutely brought 
to our attention. 

The all-industry meeting, held in Philadelphia, 

. ° .y *V 
developed a great deal of information which was very 
helpful to those who took the pains to attend,. or 
carefully read the report. As a result many ‘of us 
were able to look far enough into the future,to. get 
buying returns, which we are not regretting today. 

There was represented at this meeting, over a 
billion dollars in capital and ‘more than’ two hundred 
of the most representative men in ‘these: branches 
were present. There was not one of the allied trades 
who failed to respond to our President’s call.’ 2 

I think it is time to organize a standing committee 
of the National Shoe Retailers’ Association to meet a 
similar committee ‘from the Allied Shoe. trades at. 
least once a year, to consider the problems of the 
trade in a big, broad, general manner. 

In this way. we would be enabled, to give real en- 
lightenment to our mefhbers And a similar benefit 


* would accrue to the members of the other ‘associations, 
thus a co-operation in the trade would result that 


would. be of great benefit to us all. 

Shortly after the N.S.R.A. was first organized, your 
President conceived the idea that not only should 
the shoe’ retailers band together for their. mutual 
benefit and protection, but. they. should work har- 
moniously with the shoe manufacturer -for the. pur- 
pose of establishing a code of ethics and standardizing 
their business practices. In. this way hoth branches 
would in evéry case receive fair and, just treatment. 
Out of this grew our so-called Conference Committee. 

I now recommend that the functions of this Com- 
mittee be broadened and that there should be sub- 
mitted to it all points at. which the manufacturer 
and the retailer are at variance. This body might 
be renamed, “Joint Conference .and Arbitration 
Committee,” and should be composed of approxi- 
mately fifteen members; that arrangements be made 


(Continued on page 40) 








New and Seasonable Window Trims 
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These service pages every week are practical 
and timely---window men can get ideas here 


when most needed. 











HIS week are featured two displays by window 
experts in retail stores, with details of their ar- 
rangement. 

Number One reproduces a clever business-catching 
stunt, a window that will attract, but will not detract, 
and the decorations will not block out any part of 
the display as is the case where large signs are used. 

The back part of the window is composed of several 





eS 


draped velour curtains in blue. The floor is covered 


with gold-colored felt. 

The principal features in this display are the 
many hands, suspended on white tape. The hands 
point to each lot of shoes giving prices and lot numbers. 

The number of hands used will have to be deter- 
mined by the size of your window. Show cards and 
price tickets are very essential, especially the latter 
if you have any special offerings at attrac- 
tive prices. 

This trim is very easy to install, and 
the cost is very small; the hands are cut 
from orange cardboard which costs 5c. per 
sheet; the tape, llc. for ten yards. 

Number Two shows a highly attractive 
display with a Palm Beach motif, appro- 
priate to the height of the Southern sea- 
son now approaching. This is an espe- 
cially desirable way to feature fabric foot- 
wear in the windows and store, and was 
used with good effect by R. H. Fyfe & Co., 
Detroit. 

The large picture in center of window, 
“Golfing at Palm Beach,”’ might be con- 
sidered the principal decorative feature. 

In the foreground the figure is 
posed ready to strike the ball, 
with the colored caddy and 
other golf enthusiasts in the dis- 
tance. The velour curtains, also 
the floor of the window were 
carried out in grass green, with 
large sprays of pink blossoms, 
mademore attractive by the 
green background. 

As is readily seen from pic- 
ture such other sport acces- 
sories, as tennis, rackets and 
balls, also golf sticks and riding 
crops were used to give the 
true southern atmosphere. 

As for the going-away fea- 
ture, many time tables of 
different railroads, also ravel- 
ing bags were used. This 
window was used as a com- 
parison in contrast to the great 
northern sport of skating, the 
two being in at the same 
time attracted attention from 
those of both inclinations. 
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ms#Show Cards F eaturing New Materials 








New treatments---new ideas and methods--- 
clever phrasing and design---these show card 
helps are ever available. 

















In contrast as to. style 
—feminine and delicate 
—is Number Three, 
playing up the style 


: ie 
at - 
abria brid and hibro ” e qualities * nage 
i women’s shoes. e 
® 7 Demonsaed 





ITH the ever- 

growing use of 

old established, 
improved and new shoe 
materials other than = 
leather, there is a strong 
sentiment that sh oes 





illustration was taken 
from the ‘“Recorder’s” 
retail advertising pages, 
pasted down on white 
card, with a little pen 


and ink decoration, and 





shamefacedly offered as 


with these i Be 3 
should be featured for ‘ SS 
what they are—never jets Vales’ § 9 


“substitutes” —but fea- 
tured for style and 
quality inherent in their 
materials. 

Card Number One, 
carries this idea and in 
lettering and design is 
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especially good, being 
made up on a quarter- 


Number One 


the lettering done in 
black. 

These cards can all be 
varied by the use of 
color, either in the stock, 
initials or decoration, 
and are presented pri- 
marily as suggestions for 


show card men to adapt to their abilities and local 
conditions. 

Don’t let your show cards fail for want of style and 
attractiveness at least to match the shoe displays. The 
‘‘Recorder’s” retail service department will aid card 
writers in laying out their designs, in making better sel- 
ling phrases, and suggesting new materials and methods. 
It is a service not confined to these pages alone. 


sheet of white card with black lettering and gay 
decoration. 

The illustration in Number two comes from the 
‘‘Recorder’s” advertising service pages, and is the key 
to the design, being set in the corner of the border. 
The lettering is square up and readable and the whole 
card carries the air of conservatism that creates an 
impression on the masculine mind. 








SPECIAL Ni ‘ 
For Show Card Men 
Here are The work of show card men 1¢ 


BETTER— shown in the ‘Recorder’’ in mart 
Shoes scabs: seventica teh Sring Sadi 


the best of the current work in onifie 3 


shoe stores everywhere may ‘ 
gives point Yo the new eostume’s 





be brought to light, the “‘Re- 
corder’’ plans a regular exhibit 
of notable show card work. eee 
To this end, card writers are 
invited to submit two of the 
best examples of their work, 
under conditions that the 
**Recorder”’ will outline. In- 
cidentally, there will be 
“something in it,’’ for pro- 


Rubber Heels - ‘ur-cushion Camtert! 
Fibre Counter- can? tun over / 
Box Toes - never go back on you. 
Topping- of fi eng mer aed 





We offer- ina aki of lasts- 


the finest combination ever 





























achieved i 
¢ ; Style- Wesr ducers of any cards of real 
and Value merit who will write for par- SIX TO TEN 
— ticulars to the Show Card DOLLARS 
Editor. . 
re Number Three 
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Comparison of Materials in the Production of a Shoe 


In 1905 the “Recorder” took a shoe of leather selling at retail 
at $3.50 and found the manufacturing expense to be $2.379. From 
year to year we kept comparative costs on the same shoe. Today 
—in leather—the ‘original shoe can only be built for $3.25—the 
quality remaining the same. 


Now in a shoe on the same specifications, built of materials 
other than leather the shoe can be reproduced for $2.47. 


This research table is a convincing presentation of rises in price 
in a twelve-year period. We make no claims as to the service- 
ability of the all fabric and fibre shoe—it remains to be 

tested—but the opportunity for economic study of shoe 

No Leather in materials might lead to utility of materials to relieve the 


This Shoe price problem in staple footwear. 


Fibre and Fabric 


Leather Shoes Shoes 


A 





Upper Stock 

Sole Leather 

Innersole 

Me. goes ge pa oe OLS 
Top Lift 


Counter .057 
Lining .044 
Trimming .062 
.602 
.173 
Manufacturing Expense............. .201 


$2.379 


December 
1912 1916 1916 1917 


$0.735 $0.92 $1.21 $0.32 
.295 374 993 36 
ll 14 185 08 
-1075 123 .162 04 
0425 .06 08 .03 
.06 07 .082 04 
05. 05 05 05 
.0625 075 -087 -03 
.0529 .06 .079 08 
077 09 102 ll 
6144 65 an 71 
.2158 .26 30 32 
.2226 .232 27 30 


Year March February 











$2.6452 $3.104 $3.91 $2.47 





for this Committee to meet in conference similar 
committees of other allied shoe trade organizations 
whenever the need should arise. 

I believe that the shoe trade and every other trade 
should be so organized that any inquiry into or 
interference from any outside authority would be 
unnecessary. The education and the advancement 
of the retail shoe merchant should come from within 
our ranks—not from without. 

I always feel a certain humiliation when a man 
from the outside approaches our trade with sugges- 
tions for its betterment. 

Never again should it be necessary for the officers 
of this organization to appear before our committee 
of Congress in protest against a piece of legislation, 
suggested by outsiders due to our own weakness, 


such as the so-called “‘Pure Shoe Bills,” which were 
designed to protect the public yet were misleading. 

In the most progressive European countries the 
various trades are so soundly organized that each 
solves its own problems. 

These organizations are recognized by their own 
government and instead of begging or educating their 
prospective members to see the value of belonging to 
their Trade Association, the Government makes 
membership almost obligatory. ; 

In this way each trade organization is truly na- 
tional and all recommendations for the good of the 
trade and all suggestions in which the trade affects 
the welfare of the country, will come from its own 
leadership; even the establishment of credit has its 
basis within such organizations. 
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ESTABLISHED 1865 


Champagne W Le Gray 
Cas we BU K wes Ske 
ro L ey 
elc. etc. 
(WOOL-BUCK) 
A High Grade Woolen Topping 
| Combining 
Superior Strength 
WITH 


Supple Handle and 
Soft Appearance 


WITHOUT 
Roughness or Gloss 


All Shades from White to Black 


Every first-class Department Store in this country 
knows there are no woolen fabrics superior to Worumbo 


WRITE FOR SAMPLES TO 


WORUMBO COMPANY 


334 Fourth Avenue, New York 


41 


52 Chauncy Street , 180 West: Adams. Street ; 


BOSTON CHICAGO 


EET TE Bee Con REET A RRR OE I ESE NTS NS PE NETL, RTE TIE ST TaN 
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TeAw@omalvaemelaelentral 
trim smoothly, at 
inaffected by extreme weather « 

-on the icy walks of win 


in their favor 
%’ SOLES stitch closely 
p out the heat 
RUBBER HEELS keep step with DUR 
and wearin 


Have Ssury 


A nationally 


me Ase SOLES are totall 
pavements of summer they k« 
ind comfortable. 
SLIPKNOT 
KOMPO SOLES in 
Manufacturers should send for samples and 
prices; the retail buyers of shoes should specify them 
( d ind G,uaranteed by th 
CANTON, MASS 


Manufacture 
PH RUBBER CO 


PLYMOUT 
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The EVEREADY Shoe 


Buttons, But No Buttoning— Laces, But No Lacing 


O put on an EVEREADY Shoe is to be pleasantly surprised at its. abso- 
lute perfection of fit and comfort 


Send to us for a trial pair and you'll 


at once understand why you 
should be selling EVEREADY 


Shoes 


Not a freak in any sense but 


The Smartest 
Best Fitting 
Shoe You Ever Saw 


Eveready Shoes 


395 BROADWAY 


NEW YORK CITY 


———_— ss i i — — —U —_— _ —_ — 
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New York Office Cincinnati Office Milwaukee Office 
MR. J. B. WEBB MR. THOMAS N. ELLER MR. HARRY WILSON 
621 Broadway 9th & Main Sts. 38 Loan & Trust Bldg. 


Leather Substitute 


That is the cry of the day 


Our LeAmco is the real Leather Substitute. Looks like 
leather, feels like leather, wears like leather. 


For Quarter Linings, Top Facings, Tongues, 
Button Fly Stock and other trimmings 


LeAmeco 


is what you are looking for 


Write for samples and be convinced. Coating on back to keep edges from fraying. 


Abe Manheimer Co. 


14th at Locust Street, : St. Louis, Mo. 





3 





A Penny Saved is a 
Penny Earned! 


The Kelly Button Machine earns the shoe merchant 
many a dollar in pennies saved. 


It puts on buttons quickly, thoroughly and at least 
cost—and you buy it outright for $100—No rent—no 
royalty—you own it! 


Here are the EXCLUSIVE features: 

An adjustable button shute—running buttons off all sizes and styles 
(Milos, pearls and fancies). 

No tubes —to be mislaid. 

A double hopper—with two styles of buttons ready for use. 

A fastener regulator—Adjustable to make buttons loose or tight. 

A safety guard—Preventing the scratching of patent tips. 

A pointer —showing just where the button will be placed. 


WRITE US 


KELLY BUTTON MACHINE CO. 


NORFOLK BOARD OF TRADE-BUILDING VIRGINIA 





Price $100.00—with 100 coils of wire 
free—less 2% ten days; net cash 
thirty days, f. o. b., Baltimore. 
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GITTERMAN FABRICS 


OF FASHION 


Are recognized by the 
trade as of real merit 


ae shoe topping has been recognized for, um 
years as being correct in texture, pliabil- 
ity, wearing quality and appearance as a truly 
suitable material in the making of style and 
service shoes. | 

Of most importance in shoe fabrics 
is not what the seller claims for his 
merchandise but what the buyer 
and consumer know from expe- 
rience. 

The people who have been making and selling 
cloth top shoes for many years know that 
intrinsic worth and style value are woven into 
every inch of fabric bearing the Gitterman 
name. 

The following are our latest fabrics : 


FOR TOPPINGS 


CLOTH BROIDERIE KRINKLE CLOTH 
DIAMOND CLOTH KORAL CLOTH 
5237 CORKSCREW | 


AND FOR ALL CLOTH SHOES 


WYCLO 

















[Cravenetted] 


Henry & Co. 


NEW YORK 


Boston Haverhill St. Louis Rochester Philadelphia Toronto, Canada 


—_— -_ — 
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Have you ordered 


enough white shoes? 


2 


Siiill 








— week as we come nearer to the opening 
of the season, the realization of the accuracy of 
our prediction of last year—‘White Footwear for 
Spring, 1917”” —becomes more apparent. 


Hundreds of thousands of pairs have already been 
ordered, of course, but there must be many more be- 
fore the demand already germinating in your cus- 
tomers’ minds can be satisfied. 


Prepare for the unprecedented—be sure you have the 
goods and have them right. 


You can be sure of having them right if you specify 
OSTEND 2, the white shoe cloth with the exquisite 
kid-like finish, used in over one million pairs during 
1916—and not a complaint. 
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There is no écome-back” 
ps 
OSTEND 
2 


MANUFACTURED AND DISTRIBUTED BY 


J. EINSTEIN, Ine. 


176 William St., New York 
BOSTON ST. LOUIS MONTREAL, CANADA 


STUIAAUCHVONOONONONUOOHONUHUCU0A00H4E0ANUUAAEUAUUAELUAOUAEOUAOOUGEUAOUASOUAEUOAENOGUUOOGOOUOOOUAOUUAEUGOOOAOUOOUUOEAEUOGORUAOUOAOUAL 
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GOODRICH 


SOLE 


Better days in the shoe business 
TEXTAN Soles are bringing brighter days! 


They are holding down rising shoe costs. 

They are giving uniform service—never 
known in leather soles. 

They are pleasing customers by their ex- 

_ traordinary, wear. 

They are giving people a new idea of shoe 
comfort. 

And, for good measure, TEXTAN Soles 
are light-in-weight, waterproof, and 
do not mar floors or furniture. 


TEXTAN is the logical successor of sole leather. It is not to be con- 
fused with any other product or material. It is TEXTAN, a new 
material created by GOODRICH for the soles of shoes. 


Ideal for all seasons, made in sizes to fit every member of the family, in 
black, tan and white colors. 


. We have the product and are creating the demand for it. A tremen- 
dous nation-wide advertising campaign will keep TEXTAN’S ad- 
vantages coritinually before the public. Your customers will be 
looking to you for shoes with TEXTAN Soles. Will you be ready? 


The B. F. Goodrich Company 
Akron, Ohio 
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VUL-TEA 


THE LATEST AND BEST ALTERNATE FOR 


SOLES and HEELS 


Guaranteed to be of the 


Highest Quality at the Right Price 


Now being advertised and samples submitted to 50,000 
repairers. Prices and Samples on application 


THE VUL-TEX COMPANY 


AKRON, OHIO 





CREGRREGERRREERRERAOERRORCECROREOREROGECCCRRRRRSURRGRRGREOE 
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UDUROUOROQQREQUGOCOGGROROQOORGREERGRRORGROOCROEOE 


NO LEATHER NOTICE! 


European nations are buying American leather as fast as it can be produced. Kid leather used in shoes 
for the masses has advanced from 20c. a foot to 72c. Outersoles have advanced from 30c. to 76c. Many 
manufacturers find it almost impossible to buy leather to run their factories. We believe conditions 
will be MUCH WORSE. Staple shoe: now selling at $8.00 and $9.00 will soon be over $10.00 a pair. Many 
kinds of leather have gone out of the market. The serious conditions have made it necessary to produce 
a shoe made WITHOUT LEATHER, which is strong and durable, giving equal satisfaction and value as a 
leather shoe, and we have now placed on the market our new invention for the American people in all 
walks of life. 


NO LEATHER 7 9° ve A AThy ‘ 


GROUND NO LEATHER 


GRIPPERS Py \ 4S > GROUND 


EW.BURT conalitne GRIPPER SHOES 


To Retail At INVENTOR “MASS: Madeon our patented 

lan Ground Gripper last, 

Oxfords. . . \ with same medical 
Boots... . i features, with in- 
: creased flexibility, 


BLACK, TAN, WHITE oa softness and comfort. 


Ground Gripper LEATHER SHOES will be on sale at lowest price we can produce them, 
and we invite Retailers to write our factory about this NO LEATHER shoe. 

Hygienic Shoe—Meets all requirements of American life in factory, home, office, col- 
lege, hospital, schools, everywhere. 


E. W. BURT, «zc... Grippertown, Mass. 


ORUCRORCREOROREOED 
TI LL) Gneueeaas ° 
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ESSEX 


RUBBER CO. 


INC. 


- Makets ESSEX 

‘Shed-Wet Soles 
Fiber'ized-Rubber Soles 
and ESSEX Heels 


TRENTON, N. J. 


That Essex Shed Wet Sole 


Satisfies and more than fulfills the 
Committee Requirements. 

The National Boot and Shoe Manu- 
facturers’ Association having the mat- 
ter of substitutes in charge made the 
following recommendations: 


“To preserve a just balance in the cost 
of materials used in the construction of 
shoes, we strongly recommend the adap- 
tation of commodities other than leather 








the wearing qualities of which have been 
fully tested, and which will not cause a 











lowering of accepted standards of dura- 





bility, comfort, and appearance.” 








ESSEX Shed Wet Soles “have been 
fully tested” and have RAISED “the 
accepted standards of durability, com- 





fort and appearance.” 





DO IT TO-DAY. 
“They Certainly do Beat Leather.” 
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“Introducing a 
Product Proven Worthy 
of the Name 
It Bears” 





The Republic Rubber Co. 


Youngstown, Ohio 
U.-S. A. 
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soles for our shoes made of fibre and rubber combinations which easily outwear leather soles of equal 

cost. We have had since shoemaking began, fabrics for uppers that have been good looking, well fitting 
and serviceable. At the present time many beautiful and desirable things of this sort are being produced 
which will be shown you in the samples soon to be on the road. Study them with care. As these products 
mean @ money-saving, without lessening the wearing quality of the shoe, it is our duty to the public to 
encourage their use in every way possible and you will soon find that your customers will back you in your 
efforts to help them take care of their shoe costs in a sane and sensible manner.— 


A. C. McGOWIN, 


President National Shoe Retailers’ Association. 


Tait VE minds are busy already in the development of materials to replace leather. We have 


Materials for Shoemaking 
The Technical Side of Alternates for Leather, and Tests You Can Make 


HE steady trend of shoe-fashion For years black worsted fabrics have been used to 


toward other materials than leather is 
one of the marvels of this decade. 
For hundreds of years the tanner’s 
and the shoemaker’s slogan has been 
‘“‘There’s nothing like leather,” but 
today this centuries-old truism has 
been not only contradicted, but refuted. Now there 
are so many things like leather that shoe men marvel 
at their similarity in appearance, and in some cases 
their higher durability for the purposes employed. 
Take the many fabrics which today are being used 
in place of leather. Some of these are admittedly at- 
tempts, more or less successful, of duplicating in ap- 
pearance the leather they are intended to replace. 
For years cheap slippers have been made with uppers 
wholly or partly of cotton fabric coated with a shiny 
lacquer, similar to the enameled cloths used for table 
covers by economical housewives. For years a few 
firms have furnished this kind of material to shoe and 
slipper manufacturers, and thousands of yards of this 
class of goods has taken the place of patent leather. 
Of late, this material has been improved, by the ap- 
plication of other coating materials, and now there 
are fabrics which resemble so closely in looks and 
“feel” the -various kinds of upper leather that 
this kind of fabric is enjoying an excellent sale 
for toppings, and in some cases entire uppers are 
made of it. 


Straight Materials Which are Not Imitations 


Then, again, there is the square open substitution 
of fabrics for leather, in some cases for the entire 
upper, but in most for tops. These fabrics, as a rule, 
show at once just what they are—cloth, real cloth of 
silk, worsted or woolen. There are also poplins and 
similar cotton goods, which are used largely in the 
uppers of Summer shoes. 


a greater or less extent in tops for shoes, both men’s 
and women’s. Such cloth in plain or fancy weave is 
a standard, and thousands, perhaps millions, of yards 
have been used for this very purpose. Up to the 
breaking out of the present European war the best 
qualities of these fabrics were imported, it being 
found that the European manufacturers were more 
successful in furnishing black fabric which would hold 
its color better than the average run of the American 
product. When, however, the dyers of the United 
States were confronted with the demand for American 
textiles, and at the same time were shut off from se- 
curing chemicals and dyes from Germany, that basic 
source of such materials, they went to work with an 
energy which contrasted strongly with their previous 
inactivity and indifference. Their laboratories were 
busy places, and old formulas and processes, which 
for years had been considered good enough, were 
improved and perfected, or cast aside for others more 
effective. The result is that today the shoe fabrics 
made in this country are as fast black as those made 
abroad. 
Fast Black a Misnomer 

Fast black is, so some experts say, a misnomer. 
They claim that there is no dye which is absolutely 
unchangeable under the added influence of rain and 
sunshine. The sun has a wonderful bleaching power, 
and there is hardly anything but carbon which it will 
not bleach, or fade. But modern perfected dyes are 
so near fast black that for all practical purposes they 
may be considered unfading, as far as they may be 
considered as shoe material. 

But when it comes to colors, the case is somewhat 
different. The various materials and chemicals, 
simple or compounded to produce the desired colors 
in the different textiles, are not all competent to 
impart these colors with a fixity desirable. Next to 
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The Selling Economy in 


Nedlin has arrived. 








Retailers who are waiting for a further demon- 
stration of its merit are simply postponing the day 
when they must acknowledge the merchandising 
superiority of Nedlin. 


To further delay specifying Nedlin on your shoes 
is becoming less conservative rather than more so. 
And it is not economy. 


Not economy, because Neélin, first of all, is vastly 
better as a sole than the leather soles most shoes 
now get. 


Not economy, because shoe wearers in increas- 
ing thousands daily are asking their shoe dealers 
for Nedlin-shod shoes. 


It is quite true, as other shoe retailers have told 
you, that Nedlin-soled shoes do sell more quickly 
than ordinarily soled shoes. 


Finger a Nedlin-shod shoe. Note its sole flexibil- 


« 
ity—so cozy and comforting to tender feet the 
first time the shoe is put on. 


Renan Rg SS eae Customers do not rebel at breaking in a shoe 


B etter ft h an Le at h e@fr when that shoe is Nedlin-soled. 




















‘HIS boy’s shoe, made by the Tomahawk Shoe Com eokuk, 
i= » Tomahawk, Wisconsin is strongly for- pe gene Pot prs depen Sou 
tified against the hard usage to which boys’ No. 1458 and has a white Neédlin Sole and 
shoes are often subjected. It is McKay sewed rubber heel. 
and loose-nail fastened. 








Feb. 10, 1917 





“THE GREAT NATIONAL SHOE WEEKLY” 


53 





New -Day Merchandise 








And then the soft-cushioned, silent, slip-proof 
tread — how cheerfully wearers welcome these 
extra shoe sole features. 


But these qualities are only the apparent ones — 
the ones you can see and feel. 


Nedlin should be worn to appreciate all its 
benefits. 


The benefit of absolute water - tightness — a 
blessing on muddy or slush filled streets and 
sidewalks. 


Uppers can become soaked, that’s true, but 
never a sole of Nedlin. Dry they remain in any 
sort of weather, and never stiffen or harden out 
of their original shapeliness. 


And the hurtful, cramping effects of leather-soled 
footwear are gone with Neédlin Soles. Instead, 
people are getting true foot-freedom from this 
scientific sole-wear, which strengthens the foot 
muscles in natural foot-free action. 


Test Nedlin’s selling cost side by side with old- 
day footwear. Let your salesmen’s report sheets 
show which shoe sole brings shoe sales. 


The Goodyear Tire & Rubber Company 


Akron, Ohio 





Send out your Nedlin-soled shoes with sojes 
Neolin price tags for retailers’ use. We will 
gladly send you a full supply on request. 
They are beautifully printed in four colors 
with ample space for retailers’ price marks. 














THE Milwaukee Shoe Co., Milwaukee, Wis., 

have been very successful with their line oy 
“Farm Shoes.’”’ These shoes have the Nedlin 
Soles fastened with brass nails and the nailing 
is done on the regular ‘‘loose-nailing’’ machine. 
The edges are afterwards Goodyear Stitched to 
prevent the edges from rolling up. Shoes made 
in this manner and with Neédlin Soles are bound 
to be in more general use for rough wear. 











GUNMETAL bals with White Neélin Soles 
and rubber heels have been very popular this 
year and this style 1070 made by the O’Donnell 
Shoe Co., St. Paul, Minn., is not the least of 
these in attractiveness. This particular style 
has the welt set and wheeled and offers a sharp 
contrast to lines where this is not done. 
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Cloth for Shoes 


HE words of President A. C. McGowin at the Re- 
tailers’ Convention sound like the deep tones of a big 
church bell amid all the rattle of the motor horns and 


cow bells that we have been hearing about glazed kid, whether or not it 
wrinkles around the ankle, whether cloth top boots and boots.made wholly 
of cloth, are or are not the only possible medicine that will cure the patient 
who is sick from high living, high cost of living and is scared to death about 


the high cost of DYEING. 


President McGowin says that no shoes have ever fitted around the ankle any 
better than button and lace boots made wholly of or topped with cloth, that 
no shoes have paid him a better profit or been more satisfactory. 


Our reason for entering this symposium is that we wish to make a contribution, based upon 
our long experience in the cloth business. History at times repeats itself, but rarely does so in 
all details. Here, again, we merely follow President McGowin’s words. We believe that cloth 
tops and all cloth shoes should be so fine, so artistic, so new, that the fine, high-class retailers 
will buy them and offer them as novelties, as high art, because it is everlastingly true, as Presi- 
dent McGowin says, that the retailer of popular-priced shoes will follow the styles introduced 
by the retailer of fine, high-cost shoes, whereas, it is true that the retailer of fine shoes will never 
in this world follow styles started by the retailer of cheaper shoes, however sensible and sub- 
stantial they may be. 


Art Reignskin in White and Colors, for aristocratic, new, artistic shoes, is our contribution 
in this time of trouble, together with our old, reliable Egyptian Reignskin cloth, the only cloth 
in the world ever designed, planned exclusively for shoes and for no other purpose. The only 
cloth known to the cloth-weaving industry out of which high-class all cloth and whole quartered 
cloth boots can be successfully made. 

For over five years Egyptian Reignskin cloth has given absolute satisfaction to shoe maker, shoe retailer 
and wearer. There are cheaper cloths on the market, but none so good. There is a comfort in selling shoes 
that are known to be absolutely the best that human hands can produce of their kind. 

Now that it has been decided that cloth is to be used for shoes, do not kill the cloth shoe business by using 
cloth which cannot possibly wear well, to save a few cents a square foot on the cloth. Good cloth is as good as 


good leather. Poor cloth is infinitely worse than poor leather and will surely kill the cloth shoe business, while 
making trouble for shoe Manufacturers, Retailers, Wearers. 


Peters Manuracturinc Co. 
New York BosTON 


Copyright, 1917. 
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HAT is our duty in the present emergency? We can not control the cost of hides and skins; neither 
can we by any sudden effort increase the number of animals that furnish the raw materials. The 
sensible thing to do is to conserve the supply of leather by creating a demand for new materials 

for shoes. Leather has been used almost exclusively for footwear because nothing else was as cheap and good. 


JOHN 8S. KENT, 


President, National Boot and Shoe Manufacturers’ Association. 





black, the various shades of brown have been more 
used for shoe toppings, at least up to the last year or 
two. Brown dyes are of many substances and chem- 
icals, varying greatly in their qualities. Some of them 
have an ephemeral color, others are practically 


permanent. 
The Colors Are Uniform 


Of late, many and various shades and colors have 
come into popular demand for toppings. Even to 
enumerate them is a difficult task, for were twenty or 
fifty fanciful names to be mentioned, some manufac- 
turers would feel slighted because their particular 
trade-marked tint was omitted. Just at present there 
are a goodly number of grays, yellows, browns and 
neutral shades, as well as such near-white colors as 
ivory and pearl. All these are being used in shoe top- 
pings, and new ones are being shown by the textile 
manufacturers. 

How can the shoe man know whether a cloth top- 
ping will prove satisfactory? Will it stand the strain? 
Will it hold firmly or will it stretch all out of shape? 
Will it wear well, or tear easily? Will it hold its sur- 
face, or grow shiny, or on the contrary rough up? 
Will it hold its color, or fade? Will it allow cleansing, 
and with what? Will it stand or excite undue per- 
spiration, and will'such perspiration discolor? 

The retail shoe merchant is neither a technologist 
nor a chemist. He has neither the technical educa- 
tion nor the appliances to test, in a scientific manner, 
the goods which enter into the manufacture of the 
shoes he buys. He must rely on the manufacturer 
to furnish reliable materials, and after placing such 
reliance, hold the manufacturer to accountability for 
any shortcomings, such as are indicated above. 


Testing ‘‘What’s in Shoes”’ 


But there are men prominent in the shoe trade, 
who are not satisfied to leave to the manufacturer 
any point on which they can practically elucidate for 
themselves regarding the makeup of the shoes they 
buy. They do not mind sacrificing a shoe, and 
ruthlessly cut and tear one to pieces, to dissect, and 
ascertain of just what it is made, and how it is con- 
structed. All the hidden parts are brought to light, 
all the materials are examined critically, and tested 
in such manner as may be necessary to find out how 


effectively they are capable of performing the pur- . 


poses to which they are put. 


Such merchants may wish to know more about the 
fabrics which today form a part of the shoes they 
buy. It is for this purpose that some methods of 
testing are noted below. 


When it’s Termed ‘All Wool’”’ 


Woolen textiles are frequently combined with 
cotton. Some have the fibres of wool and cotton 
mixed in the yarn, before weaving. Others have 
cotton yarns and woolen, so arranged for weaving 
that only the wool appears on the surface. These 
latter frequently have a firmer weave then the all 
wool, and have more ‘‘body”’ and strength than if 
the cotton were omitted. Other fabrics are of woolen 
or worsted, but are backed with cotton, which is 
joined to it by a flexible cement. If the back of 
such textiles cannot be examined it is somewhat 
difficult to detect, but as cotton and wool seldom 
take a dye to the same identical shade, it nearly 
always happens that some strands of cotton appear 
in the outer layer, and a spottiness is discernible by a 
common magnifying glass, the cotton usually being 
of a lighter shade than the wool. 


The Use of Backing Cloths 


The backing of a woolen fabric with strong, closely 


.woven cotton is a distinct advantage in the matter 


of absence of stretch. Shoes and gaiters made of 
such material are likely to hold their shape much 
better than heavier fabrics without such backing. 

Of course all merchants know how to detect cotton 
mixed with wool, by means of burning a strand of 
yarn taken from the cloth. ‘ The difference between 
the burning of the cotton and the shriveling of the 
wool is always recognized, once it has been seen. 

The strength of the material is generally tested in 
mills by means of special machines which show the 
breaking strain in pounds of an inch-wide strip and of 
a single strand of both warp and woof. Such ma- 
chines are too expensive for a shoe merchant to pur- 
chase, and are generally delicate and difficult to keep 
in proper efficiency and accuracy. 

lt is safe to say, however that the cloth used for 
topping is generally sufficiently strong to outwear 
the shoe, so that such a test is unnecessary. 


The Simple Sun Test 


As regards wear, a fair test is to vigorously rub 
two samples of the cloth against each other for a few 












AGENCIES: Wilkinson & Reger, Philadelphia, Pa. 
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Ean ALTERNATIVE- 


This is the counter that has scored THREE 
FIRSTS in the race for counter supremacy. 


FIRST FIRST 
with the idea : in quality 
FIRST 
in guaranteed service 


This is the counter that has demonstrated 
its utility over leather counters---that gave 
to the shoe in which it was placed a wear- 
service equal to the life of the shoe---even 
though the shoe was several times retapped. 





MOUSAM COU 


121 BEACH STREET, BO 


John C. Rupp Co., Cincinnati, Ohio. Wm. Linklai##on 
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STYLE IN THE SHOE? DESIRABLE . . 
WEAR? . . . ABSOLUTELY ESSENTIAL. 


It’s the counter---the hidden part that must 
be above suspicion---for, if it isn’t good---isn’t 
there with the service, back it comes with a 
kick and a claim. 


If it’s a Mousam “‘Horn Fibre’ counter, the 
counter wear is guaranteed during the entire 
life of the shoe, and this guarantee is valid, it 
has in it no mental reservation whatsoever. 


Better be sure of the hidden places 


KR COMPANY 


ET,BOSTON, MASS., U.S. A. 
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inklai@#ontreal, Can. Faire Bros., Ltd., Leicester, Eng. Ullathorne, Hartridge, & Co., Ltd., Melbourne, Australia. 
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COLORS 


LIGHT CHAMPAGNE 












; LIGHT PEARL 
uckcloth is the shoe topping MEDIUM GREY 
: DARK GREY 
de luxe, the cloth that puts high CHAMOIS 
style into combination fabric and CASTOR 
WHITE ‘ 










leather footwear. @It is woven with 
masterly skill for particular people and 
meets every point of the high style demand. 
@ Lustrous, sheer, smooth as buckskin, it is 
a cloth that you should now be depending on for 
continued good profits and large sales on a real 


fashion basis. 4 Quickly cleaned, durable and firm — 


must be seen to be appreciated—samples sent promptly on 


request. Write today. 
Largest shoe cloth operators 


‘ad ‘ EINSTEIN, Inc. in the world 


176 William St., NEW YORK CITY Boston St.Louis Montreal 


BUCK CLOTH 
DE LUXE 
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DVOCATE fearlessly cloth top shoes, canvas shoes, and fibre soles in place of leather. I am buying . 
fibre sole shoes for children and I tell mothers they will wear longer, are wet proof, do not scar 
furniture and floors like leather soles, are noiseless in school and home, and I expect in a few 

seasons to see fibre soles universally used on all juvenile shoes. 


HOLLIS B. SCATES, 


Shoe Division Manager, Wm. Filene’s Sons Co. 


minutes, and then compare the samples thus treated 
with the piece from which they were cut. Some 
samples will wear so shiny as to simulate the surface 


of a two-year-old suit of clothes, others will rough 


up, some even to the extent of forming ball or rolls 
like ‘“‘niggerhead’”’ fabrics. It must be considered 
however that such test is a severe one, and unless too 
great a contrast is shown between the tested pieces 
and the new cloth, the fabric should not be rejected. 

Will a fabric hold its color, or fade? This is an 
important question. And there are many tests which 
may be made to answer such a question. 

The simplest test regarding liability to fade is to 
take a piece of the fabric and so place it in a window 
that the direct rays of the sun will fall upon it for 
several hours in the day. Such exposure should be 
made for seven to ten sunshiny days, and the cloth 
then compared to another piece not so exposed. Or, 
the cloth may be so placed that one part is covered 
while the rest is exposed, in which case the two parts 
of the same piece will serve for a sure comparison. 

Simple Tests to Consider 
Colored tops are likely to become soiled, through 


handling or through spattering or from dust in walk- . 


ing. How can they be cleaned? The test for per- 
manency of color and surface is to wash a piece in 
soap and water, and another piece in naphtha, gaso- 
line or cleansing compound. 

Some dark colors should be rubbed with a piece of 
white cloth, to test the “‘crocking” or non-crocking 
qualities of the dye. Heavy shades are more apt to 
crock than light shades, and it is desirable to know 
that no color will rub off the boot tops to stain the 
skirts of the wearer. (This liability however is not 
present with today’s styles of skirts and boots). 

Certainly a fabric must be fast to water. Cloths 
which will spot or stain by a dash of water are worth- 
less for footwear. Shred a few threads of the fabric, 
plait them with white wool and white cotton yarns 
and boil in water for an hour, squeeze and dry. Make 
a similar test with other plaited samples by steeping 
in cold water 12 hours. If the white strands are not 
discolored by these tests, the dye is fast. 

To test the weather-fastness of the fabric is to 
expose a piece of it to sun and rain for two weeks 
- outside a southern window, or tacked to a roof and 
then comparing it with the piece from which it was 
cut. Such a test is more severe than actual wear 
will give in the life of an ordinary pair of shoes. 


There is said to be an equal test in steeping a sample 
in 1 part peroxide of hydrogen in 5 parts of water, 
for one hour, drying and comparing with original 
sample. 

Is the fabric fast against perspiration? The most 
reliable test is wearing a piece in contact with the 
skin. But a chemical test, pronounced satisfactory 
is to plait together yarns from the fabric with white 
cotton and woolen yarns, as noted above, ‘immersing 
these braids for an hour in a solution of acetic acid. 
Squeeze and dry without washing. If the color has 
changed in shade or either of the white strands are 
stained the dye will-be unlikely to stand excessive 
perspiration. 

Street dust test is given by an authority as follows. 
Prepare a solution of quicklime, 20 grams and 20 


. cubic centimetres of ammonia to a litre of water. 


Spot the cloth with this solution and let dry. Then 

brush off. If no spot is left, one can be reasonably 

sure that mud and dust will have comparatively little 

effect on the color, though, of course it may stain. 
A Question of Reliability 

These are some of the simple tests available to the 
non-technical investigator. But even these are too 
troublesome for the average retail shoe merchant. 
Are they necessary? 

Under present conditions there are those who will 
answer yes. The high cost of materials may tempt 
some fabric manufacturers to exploit goods at prices 
which are demanded by makers of low priced shoes, 
but taken by and large, the shoe manufacturers 
may be trusted to buy good, reliable fabrics at some- 
what higher prices and to rely on the producers to 
give proper weight, quality, strength and perma- 
nency of color. However, those manufacturers and 
those shoe men who are fond of investigation may 
find here useful and practical hints of real value in 
their business. 


The rubber footwear business has never been in 
such condition as it is today since Goodyear dropped 
that chunk of rubber and sulphur on the stove, and 
discovered vulcanization. The entrance of one large 
tire manufacturing company, and rumors of similar 
moves by others, tends to show that if the ground- 
hog. prognosticates that “‘Winter will have another 
flight’’ even these increases in production will fail 
to enable the supply to equal the demand during 1917. 





te is not too late to get RINEX on the 
spring and summer goods you have 
yet to order--by insisting on RINEX 
to your manufacturers you ll enlist 


for yourself and your customers the 
backing of the largest rubber man- 
ufacturer in the world. | 


There is still time, if you write your man- 


ufacturer NOW to get RINEXED Shoes 


in your spring and summer lines. 


We have today facilities for THE LARGEST SOLE 
PRODUCTION IN THE WORLD and can guarantee 


prompt deliveries ---on short notice. 


United States Rubber Company Sole and | H 








| Soled Shoes 


Your Customer We did not offer 

‘ RINEX soles until 
Will Get we had proved by 
MORE WEAR 


actual wearing tests 
that they would 
greatly outwear leather. 
“Laboratory tests” did not satisfy us; we put 
Rinex on the shoes and the shoes on the wearer 
—not one but many pairs. 
Your customer will appreciate the value of such 
tests. 


Your Customer ‘pringy, flexible, 

4 waterproof, RINEX 
Will Get More discounts any other 
COMFORT 


shoe sole material for 

downright solid 
comfort. There’s such difference apparent from 
the very first wearing that the buyer of Rinex 
soled shoes will say at once—‘What a differ- 
ence; Rinex soles for me hereafter.” 


Your Customer RINEX. resiliency 
cuts out the old-time 


Won’t Need to breaking-in neces- 


Break Them In sity. It’s just like 

stepping into an old 
pair to put on RINEX new shoes. We don’t 
have to tell you how many folks dread the break- 
ing-in process. 





Your Customer RINEX is neither 
rubber nor leather, 


Will Get Water- but a betterment 


proof Bottoms of both. 
Rinex was conceived 


and brought forth for a single purpose—a 
material for shoe soles, a material that would 
combine all the desirable features of an ideal 
sole; it was therefore made waterproof, for 
“the best chest protector is dry feet.” 


. flexible, will always 
Will Get hold to their original 
More Style form, regardless of 

the strain. This will 
keep the Rinex-soled shoe looking neat, smart 
and stylish long after the shoe with a more 
rigid sole has run over at the side and is ready 
for the scrap heap. 


No RINEX 
wearer will ever 
go back to 


Your Customer 

Will Always Want 

Rinex Soled Shoes leather. So, sell 
a man his first 

pair of RINEX Shoes and you’ve shown him 


a big reason why he should come back to you 
for his next pair. 


d § Heel Department 1790 Broadway, New York City 
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o ry. way You wish - 


S" ay rfle 


Cheapest 
Taneetexern 





Tey are about one-half the price of leather soles, and 
wear as long if not longer. 

They cost only a few cents more than common fibre soles 
and will wear two or three times as long. 

The wearer would gladly pay several times this small dif- 
ference in price, as he would get full returns for his money 
in service. 

A sole that is above the grade of the shoe is more sensi- 
ble to use than one below it, as it is the foundation, the 
first part of the shoe to wear out. 

The sole that satisfies the wearer in every way is the 


right one to use. Du-Flex satisfies. It is the right one. 


Shoe dealers who specify Du-Flex or Avon Fibre Soles on the shoes they buy 
are protecting their own interests. 


AVON SOLE CO. - - - - Avon, Mass. 


PIONEER PRODUCERS OF FIBRE SOLES 
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EXPECT to sell cloth top shoes henceforth at the same price as kid top shoes during the coming Spring 
and Summer, inasmuch as the sale of such footwear on any basis inferior to leather may cause the 
purchaser to imagine that the cloth top shoes are of less value. I expect to get the same retail price for 


such merchandise, even up to twelve dollars a pair:” 


F. V. HUBERT, 
Hubert Shoe Co., Butte, Mont. 





Selling Something More Than Shoe Material 


Modern Merchandising Is Service and the Essential Klement Is 
Salesmanship 
By J. A. GOLDBERG, O’Connor & Goldberg, Chicago 


T is the finished product that we 
retailers are interested in, and if this 
finished product is purchased properly 
it is sold almost before you get them 
into your house. 

I have also observed that in the 

past few years we shoe merchants,— 

shoe buyers, are merchants today—are something of a 

necessity in this community, and this spirit we must 

and should keep up, and the only way we can do 

that is to handle and merchandise our product in 

such a way, (entirely different than in former years), 

so that every transaction handled is at a profit and 

that our stocks on our shelves are not purchased to 
keep, but to sell. 


Bought to Sell Not to Stock 


Stocks are purchased to sell, and not to keep, and 
we mustn’t see how much stock we can carry on our 
shelves, but how little, and by doing that success- 
fully we have accomplished something that was 
never done before, only up to the past year or two. 


No Room for ‘‘Ordinary’’ Salesmanship 


The handling and the selling of merchandise, I 
believe, is vitally influenced by the sales force. In 
former years an ordinary clerk could sell your shoes. 
We must encourage from my point of view, the 
handling and the selling of merchandise of shoes and 
elevate it to such an extent that the people who 
purchase our merchandise at these higher prices will 
appreciate this high-class and first-class service. 

Service is the important thing to successful re- 
tailing. In the service in the past you will find that 
in the average shoe stores they would throw their 
shoes around hit or miss, what matters. Well, today 
we are selling something beyond shoes; not merely 
covering for the feet, but a merchandising proposition. 


In Fitting, Try, Try Again 


If the shoe is of dainty materials they must be 
handled in such a manner that they could be sold and 


shown to customers in healthy, clean condition, and 
that is so important that when they show shoes, 
when your sales force shows such shoes to customers, 
they should be handled just the same as you would 
an expensive gown or an expensive hat, because in the 
next showing when the next person comes in you are 
able to show them clean merchandise. 

I also believe at this time it might be interesting 
to take into consideration, if possible, an essential 
thing in merchandising, and that is the return mer- 
chandise which those people, some of you gentlemen 
who handle or do a large credit business in your 
departments will know and appreciate what returns 
are in women’s shoes. I dare say if you do a large 
credit business that 30 per cent of women’s shoes are 
constantly out of your shelves and they are in the 
customer’s home. If that condition can be elimina- 
ted to a reasonable amount of returns, if you would 
handle it in proper advertising and for nothing else 
but for sanitary reasons, shoes shouldn’t be handled 
out amongst the trade so much. 

So it is a mighty good thing to take into con- 
sideration. I know in our own business we advertise 
that during our sales merchandise will not be re- 
turned. Well, of course, we do accept them for re- 
turns, but we eliminate a great percentage, and we 
ask our people to be more cautious in making their 
selections so that they will lessen the return evil. 


Essential Attributes of Cloth 


By WM. F. PETERS, President Peters Mfg. Co. 


I have been at work for some time past on a short 
but comprehensive analysis of the cloth industry, on 
its technical side, for shoe manufacturing purposes. 

A man could almost fill his library with works on 
textiles, beginning with the raw fibres, such as silk, 
linen, wool, ramie, cotton and others. Cloth weaving 
is probably the biggest human industry, considering 
all its branches. It is impossible for any shoeman to 
master that complex industry. It would be just as 
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THINK il is very necessary that the dealers should educate their clerks to know substitutes for leather 
and what could be done with them. Get your clerks together and give them all the information you can 
on materials which are acceptable in good shoes, that they will, in turn, give the information to your 
customers. The test of new things in shoes is in the sale of them over the fitting stool—the sale is made on 


what the public learns. 


sensible to expect that a good shoeman would know all 
‘about architecture, as to expect him to know all 
about cloth. The Egyptian fibres we employ in 
the manufacture of our Reignskin Cloth, go through 
twenty-five processes before it reaches the loom. 


The Difference in Shoe Cloth 


Consider a suit of clothes. The cloth you and I 
wear in our business suits, costs about five dollars 
per yard, yet it would not wear well in a shoe, because 
the human foot requires something stronger, more 
durable. 

There is just as much difference in quality and 
suitability of cloth for shoes, as there is of leather for 
shoes. A good cloth should be so woven, of such 
yarns, that it will be as light weight, as elastic, as 
strong, as durable as fine leather. It should have a 
closely woven, glossy face that will repel dirt and 
can be easily cleaned. Such a cloth should be 
backed. I could give the names of the leading shoe 
manufacturers of the United States who have made 
a study of cloth for shoes, who hold similar views. 


*“Not Sold on Price Alone’’ 


Above all, the wise words of President A. C. Mc- 
Gowin must be felt. It will be useless merely to offer 
boots and shoes made wholly or only topped with 
cloth. There must be something new about them. 
They must have the aristocratic smartness that will 
tempt the ladies to buy them for their style as well 
as for their cheapness, because cheapness alone will 
never sell cloth topped shoes. 


Canvas Innersoling as a Leather 


Substitute 
By E. H. DANIELS, Landers Brothers Co., Toledo, O. 


Regarding the movement now on foot to make use 
of satisfactory leather substitutes now on the market, 
probably one of the pioneer efforts (and perhaps the 
most successful) is the canvas innersoling now long 
since past the experimental stages, because it is, by 
actual strength test, far superior to most of the leather 
that would be used for the work. 

This refers to its use in the McKay process. Several 
different varieties are available for the work, including 
one style on which the felt is already combined, thus 


C. K. CHISHOLM, 
Chisholm Boot Shops, Cleveland, Ohio. 


insuring a ‘‘velvet-like” rest for the foot as the felt 
absorbs all the stitches and tacks, thus eliminating 
all lumps. 

Referring to the saving in actual cash value, 
statistics show that some factories figure a leather 
insole at about 18 cents per pair, while the cost of a 
pair of canvas insoles is 3 cents. Where else in the 
manufacturing program can you show a saving of 
834 per cent to better advantage. ? 


Refund Evil Overcome 


Everyone—especially the men—who is acquainted 
with Mrs. Zella S. Corson, owner and manager of the 
Portia Shoe Shop, Chicago, takes his hat off to her. 
This is not because of her sex, but because her ability 
is recognized. 

Mrs. Corson has made a marked success of her 
business. She originated the entire proposition and 
named the shoe which she features—the Portia. She 
handles only shoes for women and every pair is made 
by The Julian & Kokenge Co., of Cincinnati. 


How It was Done 


In view of Mrs. Corson’s success, a few facts on how 
she has overcome the evils of the refund question 
should be of interest. First of all, she advertises along 
this line: ‘‘Our patrons are treated with the utmost 
courtesy, but are not urged to buy what they do not 
want, or should not have; CONSEQUENTLY WE 
DO NOT REFUND ON SHOES WHICH HAVE 
BEEN FITTED AND SOLD.” Mrs. Corson also 
inserts a special slip in every parcel going out of the 
store and she says that “it works like a charm. We 
have not had a single request for refund since we began 
doing this. We exchange goods but have very little of 
this to do as we are very careful about fitting in the 
first place.” 

Mrs. Corson thinks some of the large department 
stores are partially responsible for the abuse which she 
is seeking to correct. She says that they “have given 
women all sorts of liberties in this respect, but the 
specialty shops do not need to follow their example.” 

She certainly deserves more than a little credit for 
taking the bit between her teeth and solving one of 
the most vexatious questions that confront the retail 
shoe merchant. 
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For a long time shoe 
manufacturers have sought 
for something ‘“‘good en- 
ough” to take the place of 
leather innersoles. They 
have demanded flexibility, 
strength and long wear. And 
<4 there have been many “substi- 
2} tutes’ for leather put on the 
4 market. The big reason why 
a] they have not been widespread 
‘4 in popularity is that they are 
#4 substitutes, and as such the re- 
tailer would not accept them. 


Equals Leather 





















Strength 
Durability 
Lightness 


Flexibility 


The manufactur- 
er who uses Korx- 
ole finds that its 
use presents new 
advantages at almost 
every step in the mak- 
ing of.a shoe. The 
merchant who sells Korx- 
oled shoes finds an ever- 
broadening market ascus- ff 
tomers experience great- ff 
er foot satisfaction. 
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Armstrong Cork Company 
131 Twenty-third Street 
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We were not satisfied 
to make something “‘good 
enough’’—we were out to 
roduce a better innersoling 

than leather, and we did it. 
The users of Korxole will tes- 
tify that it possesses qualities 
which make it a more desirable 
material from a manufacturing, 
sales, and consumer standpoint. 


Yet, with all its merits, Korxole : 





























allows a material saving to go 
back into the shoe in more 
quality. 


Excels Leather 
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Water-proofness 
Uniformity 
Resiliency 

Economy 


Comfort 
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ep oe Sr acturer and merchant 
e%ar alike. 


Every maker and every 
retailer of welts, Mc- 
Kays, or _ stitch-downs 
should know the facts. 
Why not wnte for 


BB FEE your copy at once? 





Pittsburgh, Pa. 
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BLACK 


¥ ee 


BULI7 DOG 
SOLES 


MAKE SHOES 
LAST LONGER 
Leather for shoe soles is 
a superstition. The man- 
ufacturer, the merchant 
and the consumer,are all 
gainers by using instead 
Bull Dog (fiberized) Soles 


BOSTON WOVEN HOSE 
& RUBBER CO. 


CAMBRIDGE, MASS. 
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WHITE TAN 





BULLDOG 
SOLES 


MAKE PROGRESS 
ON FOOT EASIER 


They are friendly to the 
feet. They keep out 
water. They look like 
leather, feel like leather, 
and last much longer. 


Ask us also about “‘Featherweight’’ 
our popular-priced sole 


BOSTON WOVEN HOSE 
& RUBBER CO. 


CAMBRIDGE, MASS | 
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Cut excellence is not accidental. It is the result of applied 
experience, right thinking and skill—the application that ac- 


complishes. And ‘‘Recorder’’ euts are a concrete example of 
accomplishment. What they have done and are doing for 
others they will certainly do for you. But you must act with 
the least possible delay—today is a good time to start. Your 


competitor across the way may get ahead of you—-PLEASE RE- 
MEMBER THAT. 














Editorial 


For Your Store 


We believe that the ultimate success of 
a shoe store depends upon the confidence 
of the public in receiving good value and 
good service. One of the first principles 
involved in a progressive business is that 
the advertiser must have faith in the 
trustworthiness of his goods, advertise 
them exactly as they are and exactly as 
the purchaser will find them. Only hon- 
est advertising with honest goods back 

















No 214, 25e. Sige x 
of it will create permanent trade. 
ORK shoes that will stand This Store believes in its advertising, 
W ee a first, because it believes in its shoes. 
whether out-doors or in. Shoes Second, because it considers it a duty to 
of sound common sense whose : No. 215, 25ce. 
sterling qualities are true to their extend courtesy to the customer. Third, 
name. because no transaction is considered e 
Built on the lines of comfort , ‘ 
and priced on their time-tested closed until the customer has tried and e n ~ ] e 
merits, rather than on their good tested the value and not found it wanting. 
looks. As illustrated above—$5 The confidence of the public is of more 








i 73 99 
a pair. 
importance here than the simple exchange and Smart 


of money for shoes. 








Memory will linger pleasantly 
when, despite the hard and per- 
sistent wear men give these shoes, 
they’re finally discarded for low 
shoes later in the season. Memory 
lingers long over shoes of long and 
stylish service. Sensible and 
smart-looking footwear of good 
judgment and good taste—that’s 
what a man gets in these 


Spring Shoes 


Dark, rich, mahogany in cor- 
dovan calf in patent leather with 
calf button tops and in oil tan for 
rough weather walking. All “‘sen- 
































No. 216, 25e. sible and smart’’—they’ll wear as 
good as they look. 
ID-SEASON shoes for the man who thinks as much of his . 5 

M present appearance as he did when the season first opened $5, $6 and $7.50is the price range 
shoes that will tone up his looks and give zest to smart- —comparing with the old prices 
ness in dress. that were in force one year ago 
Just the thing for early Spring. Comfort in them, too. Walk- for shoes of quality and shoes that 

ing in them is a pleasure. All leathers, at one price—$6.50 a pair. hold gg ROE 

And well worth their price! Store Name Here 

















Be Sure to REMIT WITH ORDER to Avoid Delay 














tomorrow. ‘‘Putting off’? has put many a good man out of 
business. If you have been promising yourself to use “‘Re- 


corder”’ cuts, be true to your good intentions, and your inten- 
& tions will be true to you. Why linger and lose? Do it today! 


Order by number! There are six different cuts to pick from every 


f Doing is the great thing. Delay today means repentance 


week in the year—one for each business day. 
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Safety! 


Safely shaped and _ soundly 
built shoes for the tots for out- 
door wear in early Spring, means 
indoor peace of mind for anxious 
parents. Safe shoes here! 

Shoes whose tried and tested 
quality has brought world-wide 
fame to the makers. Shoes that 
we're just as proud to sell as you 
will be to buy. 

Get a shoe of safety-tread for 
the feet of the little curly head 
and pay the price of safety—$3 a 
pair. 
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Springy! 


Observe, please, that as She 
comes forward in that smart, 
short skirt, her shoes show first of 
all, and hence, first of all in im- 
portance for the Early Season’s 
wear, come shoes! 


Ready here with Spring high 
shoes, low shoes and pumps—the 
pumps we show in the picture are 
selected at random from a large 
and varied stock. 


An advance showing of ad- 
vanced styles. Correct, shapely, 
trim-looking footwear at $7.50 to 


be a pair. 
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Shoe Store 
Stunts 


No. 52.--Business Night 





Merchants in a progressive city in 
Minnesota have inaugurated what they 
call ‘‘Business Night,” which has proven 
a great success. 

Each Thursday night the movie the- 
atres are free to farmers and for visitors. 
The band plays and a male quartet sings. 
Visitors are allowed to park their auto- 
mobiles along the side of the street. The 
excellent business, as a result of this 
event, is very satisfactory, as it aids the 
good-fellowship between the village and 
country. 


No.53.--Electric DoorOpener 
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Specialty shops are installing an auto- 
matic door opener. This is a great con- 
venience to customers on a rainy day, or 
especially when they are carrying bun- 
dles. Ideas of this kind that tend to pro- 
mote service are always appreciated by 
the customer. 

This door is operated through push 
buttons, which may be placed in various 
parts of the store. These electrical de- 
vices may be purchased at a small figure 
and the wiring can be completed by your 
local electrician. The approximate cost 
of the different parts of this is as follows: 


Electric Door Lock....... $2.00 
Four Push Buttons....... .10 each 
NG ok 6 cece secs 50 Ib. 
Four Batteries........... .50 each 
VERT eke: 


Accounts Cannot Be Opened for These Nominal Amounts 
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To the woman of today, the fitness of footwear is an element of considerable comment. No longer 
is the same pair of shoes considered adaptable to any costume. Milady insists, when she goes out, 
that her footwear is in perfect harmony with her finery. 

The LINDNER line is built to conform to these demands, to appeal to the woman who acknowl- 
edges the necessity of effective fit, finish and harmony. The touches of conscientious care in finish 
—the notable harmony in the selection of colors and materials—the tasteful designing of each last 
and pattern—these things will appeal to you. And you can rést assured that every shoe that comes 
to you will, in every detail, be just as good as the sample you see, and so will appeal to her—Mila- 
dy—whose custom you court. 

When you view the LINDNER line you will want your customers to see it, too! And, when they 
have seen it, and have been influenced by its appeal, the line will stick. 


LINDNER SHOE COMPANY 


CARLISLE, PA. 
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PROGRESSIVE SHOES FOR THE ENTIRE FAMILY 
HERE are two types of our E. C. SKUFFER shoes for working- 


men that are unbeatable for their purpose. 


Their supreme 


comfort alone will make every purchaser a permanent customer. 


Style 403 


Men’s Working 
Boot. A service- 
able boot with 
comfort added. 
Made of Strong 
but Soft and 
Pliable Black and 
Tan and Black Elk 
Leathers with 
Heavy Soles. For 
Men, Sizes 6 to 11. 


Feet that 
wear E. C. 
SKUFFERS 
have the 
same freedom 
as a_ gloved 
hand. 


Be sure 
to insist 
on E. C. 
SKUFFERS 














Style 400 


Men’s Blucher 
Lace Boot made 
of Black and Tan 
Calf and Black 
Leathers, Sizes 
6 to 12. 






_ 


You don’t 
have to force 
ae. Bs ©. 
SKUFFER 


‘to make. it 


bend like this. 


Demand 
them by 
name from 
your jobber 


Sold By Progressive Wholesalers and Manufactured Only By 


ENGEL-CONE SH 


OE CO. 





- East Boston, Mass. 


SOOUUORESURUORERDCGROROORGRUCCRERERRRRDOREREE, 


- 
FUCEUCOORGOUGOCRORROCEOHRCREGOORCOCGOERGULOCOGCRRCRUGUCEOCCUCGCGCHOCOCGERCHOQUOOOCHOGGUOCRGCHEGOQCGOCOULOCLOUCCGHRGOGOUGOGUGQLOQNSOORGHROROSROGUGOUGHOSQUGUUOOSCRDGEOOOOOOSGOROQNGONOONOOUOOUQNODORDOQRRERNIT 
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ME 


M 
ill 


LEVOR BUCK. 


Made of Cabretta skins finished on 
the flesh side. Chrome tanned... 


1! 


DA 


The most attractive topping stock for 
high class shoes . ee. 
In desirable fashionable shades Ideal in appearance. 


G. LEVOR and COMPANU inc 
Manufacturers, GLOVERSVILLE.N.U. 


NEW YORK, 88-90 GOLD STREET. 
v/ Anson Stephe ns Patton Leather Co, St louis. The G Lever Comp: wm) Boston. 
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GRIFFIN 
qutt® QUAL >, 











Griffin Queen Quality Dressing 
Self Potishine, for Women’s and 
Children’s Black Shoes; contains Oil 
that preserves the Leather. 7 oz. 


Bottle. 
620.00 Gross $1.75 Doz. 

















Griffin’s Glazed Kid Cream 
In Blue, Black, sae And Dork 
Gray, a White 
Ivory, leg 


Cleans--Colors--Polishes 
Is to the Leather what Cold Cream is 
tothe Skin. 3 oz. Bottle in Beauti- 
fal Lithographed Carton. 
Price, $16.00 Gross $1.40 Doz. 





GRIEFIN MPG. co, 


NeW vorn” Usa 











Griffin Pesent ke Leather Cream 


Made in + he ae i 
leather shoes. A qreventetive, for 
$16.00 Gross $1.40 Doz 


GOOD SHOES NEED GOOD DRESSINGS 


GRIFFIN 


SOLVES THE PROBLEM 
THERE IS A KIND FOR EVERY SHOE 





Griffin Suede Powder 
powder cleaner for nappy joothens sifting top can, = 
Light, Dark and Pearl Gray, Brown, — ‘awn, Field Mouse 
Gray-Fawn. Piece of Towelling for applying included. 


$16.00 Gross $1.40 Doz. 





Griffin Magical Powder 
One of the two accepted wa: geening othwed suede, 
wm ig Cody de 5 —_ wits, Light ray Dark Gray, 
earl, Brown, Fawn. Field Mouse a Gray-Fawn. 
Piece of Towelling for "applying included 
$11.00 Gross 95e Doz. 


Write for new catalog for description of 
complete line. 


If your findings jobber cannot supply 
you, we will. 


Griffin Mfg. Co., 1... 


Established 1890 


67-69 Murray St. NEW YORK 


anadian R mtatives Canadian Shoe Fi and | Noxaity Co. 
2 Tri Cently Semase wae, . Can 
Western Office 
33 Minna St., San Francisco, Cal. 
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GRIFFIN 
WHITES 2) 
tae 





Griffin’ ae — Kidine 


An effective le cleaning a 
whitenin, aid = denne all F -~ 
and white calf stock 
Small Size, $11.00 Gross 
95e Doz. 
Large size, $18.00 Gross 
$1.60 Doz. 





Griffin Quick Cleaning Fluid 
F White 
Eclored Cloth Top ShoorNow-bare 


$20.00 Gross $1.75 Dos. 


GRIFFIN 


IDEAL 





Griffin Ideal Combination 
Paste and Cleaner. . Made in Black 
and Tan, almost twice the size of the 
usual package, and of superior quality 


$18.00 Gross $1.65 Doz. 
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There must be something real and tangible in 
the worth of shoes that are being constantly 
sold in increasing quantity. The H. & F. shoe for 
men, is made by men who make nothing else. 
Concentration counts for captivation. 





“EVERYTHING NEW THAT’S GOOD’—ALWAYS 





Howard and Foster Company 


Makers of Men’s Shoes for Particular Purchasers 


Brockton, Mass. 


134 Summer Street, Boston 





= 
= 
= 
= 
= 
= 
= 
= 
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THE 
SHOE TRADES JOURNAL | 


74-77 Temple Chambers, LONDON, E. C. 


Norwich 
zy Fixtures 


e% Sell More Shoes 





The oldest and most influential British 
shoe and leather trades paper. Es- 
tablished nearly half a century. 


Conducted by a strong staff of reliable 
business men with practical knowledge 
of all branches of the trade. 


The “Journal” is known throughout the 
world. 





“~~ ~=The use of Nor. 


wich Fixtures, not only 
enables you to make bet- 
ter displays, but the high 


reputation they bear insures per- 
fect satisfaction and full value for 
every dollar expended. Send for 
our catalog. 


The Norwich Nickel & Brass Co. REPRESENTATIVES for U.S. A. 
NORWICH, CONN. FRANKLIN P. SHUMWAY CO. 


NEW YORK SALESROOMS BOSTON 
712 Broadway 26 Kingston St. 453 WASHINGTON ST., BOSTON 


Our experience is at your service. 





Foreign Subscription $3 a Year 


4 
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HE shoes you 
sell become 
either an asset or 
a liability. 
C. & R. shoes are 
made and sold on 
a quality basis. 
In every step of 
manufacturing, 
the production of 
fine turns for men 
and women is our 
aim. It is dollars 
to dealers and 
satisfaction to 
their customers 
from the sale of 
C. & R. shoes every 
time. 























” 
AW 
ZZ _ ee 


CHESLEY & RUGG 


MEN’S AND WOMEN’S TURNED SLIPPERS 


NEWYORK OFFICE: FFAVERHILL .°. MASS. _ 2osrox ornice: 


Bedford Street 
Marbridge Bldg., 34th and Broadway - m 











oo Fe | 
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The New Style Arctic Buckle «SURE-LOCK” operates just exactly the opposite from 
the old style. The Old Style Buckle goes UNDER the slotted plate. The New Style 
Buckle goes OVER the slotted plate and hooks down into it. 


viii iii G 


The Advantages of the Sure-Lock Buckle: No projecting ends to catch. A wire bolt, giving it great strength. 
It locks under all conditions. Cannot be clogged with ice, sand or dirt. A positive motion to unlock it. 
Can be unlocked with gloves or without gloves. Not dependent on its spring to keep it locked. Does not 
require the fingernail to open it. Has a smooth surface. Keeps its alignment. Very neat in appearance. 
Simple in operation. Greater adjustment than any other shoe buckle. 











THE ADVANTAGES OF Se SHOE & LEATAER\\ 


é ALLIED TRADES 


NEWS 


The BEST and BRIGHTEST Shoe 
and Leather Trade Paper in Europe 


P erfection 


Circlet tes 


Circulates amongst the biggest buyers of 


The effective staff is composed of prac- 
tical men of large experience and will 
give advice on business propositions. 


The EDITOR of the “RECORDER”’ 
will tell you all about us 


With the Sharp Shoulder and Broad Wear- 
ing Surface 
They don’t scratch floors They do protect 


They don’t wear slippery They do stop uneven weer 
They don’t drop out They do prevent runover heel 








EDITORIAL AND BUSINESS OFFICE 
4 and 5 South Place, London, E. C. 


COPIES WEEKLY POST FREE TO U.S.A. 
2% Dollars per annum Prepaid 





PUT "EM WHERE THE WEAR COMES 
TRADE SUPPLIED BY 


F. W. Whitcher Co., Bos", 





iy 


SEGERGRGRORSECROHORURRURURGGCCROROGHRCRORGRGROCCGHCRORGGRHRRCGRORCRRCRORORCGRORCCHCROCCROOORORCGROROREOROGRRCRROOEDD, 





o% 


Shoes, Leather, Machinery, Find- ; 
ings, and all accessories in Shoe, : 
Leather and Tanning Materials : 














PTI a pO sannees 
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Study the Facts 


First Hand 


The more than two millions of read- 
ers of Labor Journals, reached each 
month by Union Stamp advertis- 
ing, are trading in the retail stores 
carrying Union Stamp footwear. 


Are you getting your share by letting 
union workers and their families, ag- 
gregating over ten millions know 
that you are carrying the shoe they 
demand ? 

The union stamp on your footwear 
costs no more and welcomes the union 
man and his family to your store. 


Direct your local advertising to the 
great union trade and tell them you 
carry union stamp shoes. 


Boot and Shoe Workers’ 
Union 
Affiliated with American Federation of Labor 


246 Summer St., Boston, Mass. 


John F. Tobin, Gen. Pres. 
Chas. L. Baine, Gen. Sec’y-Treas. 
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A BAILER BEATS , 
A BAG FOR | 
WASTE PAPER 

> . 


Bags increase your fire hazards 

--a baler reduces them. Bags 

keep waste paper loose--a ba- 

ler compresses it. Bags can- 

not hold the quantity a baler 

can; they are difficult to handle and what’s 

saved does not bring the money you could 

obtain by using a 

Modern Leader All Star Baler 

Use this and get better fire insurance rates. 

Save on your insurance and make on the 

sale of waste paper. It will mean money 

for you daily. 

Read, sign and return coupon and let us Yj 

prove you can turn waste paper into profits a “jj 

The Petroleum Iron Works 2. 
702 it aise 


Pittsburg - Pa. 


Agents Wanted 


SIGN AND RETURN THIS COUPON, N-O-W 





The Petroleum Iron Works Co. of Ohio, 
702 Frick Bidg., Pittsburgh, Pa. 


send descr! ad catalog of THE Lg ay B 
Batgst and comps information abou about how to 











HOCUEOUOOOOUOOEEOOOUCUOEEOOUUOEUOOOOOOUSEOOSEROGUEOOOOSSOOOSNOOOEEEOUEOUOOEOUSSOUOONEEOOSEOOOONOOENOOOEOSOORS 


The Stitch 
that is sunk 
in the inner- 

sole means 

absolute 


foot com fort 


The Landers Felt- 
Lined Canvas In- 
nersole is in every 
way superior to an 
innersole of 
leather. 


No rough, uneven surface—no lumpy thread 
bunches to cause discomfort. The stitches are 
sunk in the felt and covered with a thin sock 
lining. 

The result is a sole of surpassing smoothness 
and comfort. 


Feature these inner soles in your shoes. It will 


pay you—many times over. 


The Landers Brothers Company 
Toledo - - @ 








ET 
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MAKE YOUR SHOE DISPLAYS 
MORE EFFECTIVE 


The assortment of shoe stands shown is both unique and d pearance, 
and will a aid — display man wonderfully in his endeavor to trim axtrnctive and ap- 
pealing win 


Price Each 
Oak 


ch square 
standard, with 3-8 
ts: inch adjustable rod, 
; — —— 
‘d i we 3. i 
- ‘7's ss 
Oval bevel glass 
* holders are 
with swivel con- 1 tilt to any angle. 


nection 
Price aiutl. . $3.30 Price each. .$3.40 





SHOE STAND 
HUGH LYONS & COMPANY 


906 E. South St. LANSING, MICHIGAN 


35 W.32nd St. 2348S. Franklin St..- 
New York Chicago 


No. 103 re 
DOUBLE SHOE STAN 











SUCHOAEOEOEOOUGUOQOGOROQGUEEOEQUOSOGUGEDOROOCOUGEOOUGOOOQUGOORUQEOQUEOUORDOUDDEORUQUSODORGOUORQR0N00E000000000008 


Coburn 


Trolley Ladders 


are simple, ef- 
ficient, inexpen-_ 
Sive, saving time 
in sales effort. 


Get estimates | 
send us a rough 
sketch of your, 
store interior, 
showing shelves 
to be reached and | 
let us tell you the 
cost. 


Catalogue on re- | 
quest. ar 
Coburn Trolley Track Mfg. 


HOLYOKE, MASS. 


Co. 








TTT Ls 
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WHEN THEY GO LIKE THIS 


there is only one remedy that can be absolutely relied on 


INSIST UPON 


CRAWFORD 
Arch Supporting Shanks 


Built like a bridge---cannot wear through outsole. 
The patent lock holds it. Your manufacturer 
knows about them. Write us for free sample. 


United Shoe Machinery Company 


SHANK DEPARTMENT 
205 LINCOLN STREET BOSTON 
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GOOD GOODS 


have a good reputation 


WALES-GOODYEAR “BEAR BRAND” 


rubbers have always served the 
wearer well. They represent all 
that is best in rubber footwear--- 
the best of material, scientific 
construction, up-to-date style, and 
the appearance is neat and trim. 


Mr. Dealer, we have sufficient good 
reasons for urging you to handle 
this line. 


Look for the Bear It’s always there 


Wales-Goodyear Shoe Co. 


NAUGATUCK, CONN. 
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Boots and Shoes 


The manufacturing and wholesale trade in rubber 
footwear is in much the same condition as was re- 
ported last week. There is not a mill in the country 
which is up to the demands of its customers, and in 
place of a quiet January and February, with its 
longer or shorter shut-downs, the manufacturers are 
pushing their works to the largest possible capacity, 
and shipping out goods needed for this present 
Winter’s consumption. 

And the present Winter is predicted to last well 
into next month, by those wise weather prophets 
who base their theories on the growth of vegetation, 
of fur on animals, and the habits of four-footed crea- 
tures. 

So perhaps it will not be particularly hazardous 
for shoe merchants to size up reasonably on standard 
lines. Surely if last year’s record for weather is 
repeated, that season’s rubber trade is likely to be 
duplicated and in such case, the mills will have a 
harder problem than ever to supply the goods called 
for. 

Tennis Lines 


An indication of the growing importance of the 
tennis footwear business is the position taken by the 
leading manufacturers as regards their distribution. 
Even with present demand sufficient to consume the 
entire output of the factories, these companies are 
preparing for extensive publicity campaigns, to 
begin as soon as Spring is really here, thus creating, 
or rather stimulating the retail demand, and by this 
means insuring the sales to the dealers. We under- 
stand large amounts of money will be spent in these 
publicity campaigns, which must result in still greater 
popularity for the rubber soled cloth upper shoe. 
The fine lines of these goods shown today put to 
shame the old “sneakers” of a decade ago, and the 
low priced lines of today show a wonderful improve- 
ment in shape, style and value over their predeces- 
sors. There is no doubt that the Summer of 1917 
will show more tennis shoes on the feet, and more 
variety in the stores than any previous season. 


Crude Rubber 


Prices have been somewhat unsettled during the 
week. The United States grows no rubber. Mexico 
and Central America send us but little. Our main 
supplies come from South America and the Far 
East. The latter includes British Malaysia and 
India, and Dutch East Indies. Great Britain main- 
tains rigid rules regarding rubber shipments from her 
home ports and colonies, and by far the greater part 
of the transportation from all these countries is in 
British bottoms. Should the vicissitudes of the 


European. conflict make it expedient, the. British 
Government would not hesitate to prevent the 
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shipment from her possessions, or to cease the trans- 
portation to any foreign port in vessels under her 
jurisdiction. If, besides this, the German _ sub- 
marines inaugurate a ruthless war on all shipping, it 
is quite within reason that supplies would become 
scarce, and prices rise tremendously, as they have 
in Germany. The main point on the other side of 
the argument is that rubber could still be shipped 
from those points in the Far East, outside of British 
control, transported across the Pacific in Japanese 
steamships, that ocean being up to present writing 
free from the German U-boat danger. All these 
things are being considered by consumers of crude 
rubber, as having a direct influence on the market, 
and the news from day to day has resulted in such 
unsettled condition that prices are subject to almost 
hourly fluctuations, and quotations are largely nom- 
inal. 

We quote: Upriver fine, 84c.; islands fine, 78c.; 
upriver coarse, 56c.; islands coarse, 34c.; caucho ball, 
56c. for upper,—53 to 54c. for lower; cameta, 37c.; 
centrals and Mexicans, 47 to 50c.; first latex pale 
crepe, 90c.; smoked sheet, 88 to 90c. 


Scrap Rubber 


The higher prices of the crude rubber market would 
naturally encourage scrap rubber dealers to advance 
their quotations; but the exact contrary was the 
state of the market up to the first of this week. It 
is argued that the high cost of crude would stimulate 
the demand for reclaimed, and that this would react 
in a larger scrap demand and higher quotations. A 
great deal depends on the international relations 
resulting from the German note on the submarine 
warfare question. Prices have already stiffened 
somewhat, but these quotations may be far from 
showing the true state of the market when this 
journal gets into the hands of its readers. Dealers 
in all the leading cities are offering from 9 to 9c. 
for scrap boots and shoes and 7 to 7jc. for trimmed 
arctics. Collectors report supply small, and are 
holding back present stocks for an advance. 


Rubber Notes 


S. P. Colt, president #f United States Rubber Co., 
in a recent interview is reported to have said: “We 
are all with the President in the present crisis. Party 
affiliations are laid aside. The patriotism of the 
American people is aroused to the fullest extent. 
I wired the President and members of Cabinet on 
Saturday placing all facilities of United States Rub- 
ber Co. at the disposal of the government.” 

According to a recent letter from London, that 
city has had more snow than usual this Winter, 
and retail shoe dealers are now sold out of rubber 
footwear “despite the partial relief afforded by 
American supplies.” 
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CIRCLET 
ANNA 









Stock 123—Dull Leather, Beaded, 2-inch 
Half Louis Heel. Widths AA to D. 
Price $3.00 


Stock No. 125—Same in Bronze Kid. 
Price $3.50 


OPERA 








Stock” No. 190—Patent Leather, 2-inch Full 

Louis Heel. Widths AA to D.. .Price $3.00 

Stock No. 191—Same in Dull Leather. 
Price $3.00 










Stock No. 162—White Sea Island, with White 
Ivory Sole, 2-inch Half Louis Heel. Widths 
. : Paes we eeeess ++ Price $2.35 


THE CORRECT DODGE 


is worthy of your careful consideration if you 
want a line of Seu of dependable quality 
and exclusive styles, correct for all occasions. 


Nathan D. Dodge Shoe Co. 


NEWBURYPORT, MASS. 
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| KREIDER’S 


POLLYANNA 


The Shoe of Flexibility for Boys, 
Girls and the Babies 
























445—Gun Metal, Lace, Heel Fox, 
ua Flexibles, New Process 
elt. 


Infants’ Spg. Heel, 6 to 8..... $1.60 
Child’s Spg. Heel, 8% to 11... 1.85 
Misses’ Sch. Heel, 1114 to 2... 2.15 


444—Button, as above. 


We believe this line to be the 
greatest ever. 


POLLYANNAS have style! 
POLLYANNAS have wear!! 
POLLYANNAS will send your 


misses’, children’s and infants’ 
sales bounding!!! 


FEATURE THEM! 


A. S. KREIDER CO. 


Distributing Houses 


NEW YORK—123-125 Duane St., 
PHILADELPHIA—51 N. Third St., 
PITTSBURG—923 Penn. Ave., 
CHICAGO—312-318 W. Monroe St., 
ST. LOUIS—1408 Washington Ave., 


Factories at 
ANNVILLE, PA., PALMYRA, PA 


MIDDLETOWN, PA., | LEBANON, PA., 
ELIZABETHTOWN, PA. 
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FELT SHOES, a 









































Every Person 

That Comes Into 

Your Store is a Pos- = 
sible Customer With be 


DOLGEVILLES 


The selling field for Dolgeville Felt Slippers is unbounded. Unlike 
your stylish novelty boots, or your comfort shoes, or your children shoes, : 
these felt slippers can be sold to Everyone regardless of age, station in life or sex. 


All that is necessary is for you to display these bright-colored, warm, comfortable slippers, 
and this, with a fair amount of initiative on the part of your clerks, is all that is needed 


to bring home the profits. 
To see the line costs you nothing but a postal card. 


Dolgeville Felt ShoeCo. Dolgeville. NY. 


————————————— 
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WHATEVER YOUR SHOE REPAIRING 
REQUIREMENTS MAY BE 


E HAVE THE MACHINE 








The illustrations above show but a few of the big range of ma- 
chines which we supply for shoe repairing. 


They are all illustrated and described in a very handsome cata- 
logue which we are glad to mail free to anybody who writes for it. 


They cover every requirement from a simple cleaning shaft up 
to the most elaborate and complete outfit. 


We help our customers make a success of their business. Our 
machines always carry with them a service that is considered 
by many of our customers among their most valuable assets. 


We have customers everywhere, and we are not ashamed to 
have you ask any of them about us or our machines. 


Write us today for a catalog. 


UNITED SHOE REPAIRING MACHINE CO. 


4 ALBANY STREET, BOSTON, MASS. 
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ABOVE THE CONVENTIONAL 
STYLES OF WOMEN’S 
NOVELTY BOOTS 


Each number in our Women’s Novelty 
line is very special. More than 
twenty styles, all told. They will 
surely appeal to discriminating 
taste. The four shoes shown 
here are among these 

popular sellers. Choose 
at random and you’ll 
pick winners. 
























STYLE 





STYLE 


NO. 148' 

9 NO. 1491 
I ia 5.5 oie ace maura mae a Price $6.00 ee eee re Price $6.00 
Women’s Gun Metal Calf 8-inch Lace, 3-4 Foxed, Perforated Women’s Patent 9-inch Lace, 3-4 Foxed, Perforated Vamp 
Vamp and Tip, Olive Nubuck Top, 11-8 inch Heel, Goodyear and Imitation Wing Tip, Havana Brown Kid Top, 16-8 inch 
Welt, Piazza t. Widths AA to D. Sizes 2% to 8. — Covered Half uis Heel, Goodyear Welt, Milady 

SORE LATTICE : Price $6.00 — eee ee 
Women’s Mahogany Calf 8-inch Lace, 3-4 Foxed, Perforated be ae EO TEE CO ee Price $6.00 
Vamp and Imitation Tip, Ivory Nubuck Top, 11-8 inch Women’s Mahogany Duchess Calf 8-inch Lace, 3-4 Foxed, 
Heel, Goodyear Welt, Piazza Last. Widths AA to D. Sizes Perforated Vamp and Imitation Wing Tip, 11-8 inch Heel, 
2% to 7. — Welt, Piazza Last. Widths AA to D. Sizes 24% 
























We have produced shoes which 
are extraordinarily beautiful in 
design and finish. No picture 
can do them justice. They are 
strikingly artistic {creations and 
the best fitters ever. You will 
not buy such shoes for less. With- 
out this organization back - of 
them they would cost more today. 
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SHIPMENTS 
AT ONCE 
FROM STOCK 


WRITE OR WIRE 
YOUR ORDER 








STYLE 
NO. 1488 


NO. 1487 





McELWAIN-BARTON SHOE CO., KANSAS CITY, MO. 


ne 
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No. 4111 


Let Us Protect You 


ON PRICES AND DELIVERY 


for next season’s business on the best-known, most 
scientifically made and best-selling skating shoe on 
the market today. 

We would naturally think that our line of skating 
shoes have superior merit, but with the 1916 de- 
mand from all parts of the country being nothing 
short of phenomenal we not only think but abso- 
lutely know that the 


Duluth Hockey Shoe 


is a tremendous seller, and the prospects right now 
are for a big increase this year. 

Because of the unprecedented demand last year 
(part of which we could not supply), coupled with 
the present leather situation, we would especially 
No. 4112 ; urge upon you to place your orders early so we can 
protect you on both delivery and prices. 

The 1917 line of DULUTH HOCKEY SHOES 
will be better than ever. Your customers want 
them and you need them, so help us to serve you 
both by buying now. No. 1018 

A word from you will bring our salesman with 
our complete line. 


Ask for illustrated catalogue and price list. 


Northern Shoe Company 
Duluth, Minn. 


Makers of Good Shoes 


No. 4140" 
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No. 4114 
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AN EFFICIENT STOCK SERVICE 
BACKED BY SHOE VALUES 


Dealers who are not familiar with our “effi- 
cient” method of distribution, will find in our 
‘““unbranded’” Brockton Made _ Line---real 


shoe ‘‘values.”’ 

















We Want You To See Our Line 


Just drop us a line and let us know 
whether you wish a copy of our ‘‘Stock 
Service Book,” an inspection of one of - 
our, ‘Silent Salesmen Trunks”’--or both *_ 


They’re yours for the asking. 


Stock No. 428144—Price $3.50 Stock No. 419 
Same in Mahog. Calf—No. 440 _—~Price $4.25 Same in Dark Russia Calf—No. 445 Price’$4.25 


Diamond HhczC- 


196 CHURCH STREET 
AT DUANE 


NEW YORK, N.Y. 


PITTSBURGH OFFICE, 302 Lyceum Bldg. CHICAGO OFFICE, Lees Bldg. 
PHILADELPHIA OFFICE, 406 Central Trust Bldg. DETROIT OFFICE, 213 Bowles Bldg. 
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Preparedness Pays Profits 


Our gigantic advertising campaign is daily loosening up the determin- 
ation of the millions of foot sufferers to obtain the relief and comfort 
available. The dealer who is prepared to supply the needs of the 
people is the one who will make the profits, and you should make 
every effort to be that one. 


Dr. Scholl’s Foot-Eazer 


\, 


Qa 


—is the means by which thousands of retail shoe men have built 
up their successes. It is the means of giving perfect foot comfort— 
a service that holds the trade to the store firmly and surely. It is the 
means of increasing the profits considerably. 


This appliance in your store, assisted in its work by a line of auxiliary 
devices and preparations known collectively as Dr. Scholl’s Foot 
Comfort Necessities, assures you the success you are striving to reach. 
Send for descriptive literature and proposition to dealers. 


THE SCHOLL MFG. CO. 


Largest Makers of Foot Comfort Necessities in the World 


MAIN OFFICE AND FACTORY, CHICAGO, ILL. 
213 West Schiller Street 


NEW YORK TORONTO LONDON 








vo /5¢ch Your Feet 




















The FEATHER PUMP 
is one of the many novel- 
ties in the FASHION 
PLATE line. 


The FEATHER PUMP 
is ours exclusively. The 
ornament patent has been 
applied for. 


Trade Mark 


PRETTY AS A PEACOCK’S TAIL 


Remember the first peacock you ever saw? 
Remember how startlingly beautiful were the 
gorgeous colorings in its tail—the rich greens 
the brilliant reds, the metallic browns, the 
tinge of purple, the deep blues? And how 
wonderful was the exquisite blending of it all. 


With the memory of that proud, handsome 
bird in mind, it’s easy to picture the beauty 
of th’ FASHION PLATE FEATHER 
PUMP. 


For the FASHION PLATE FEATHER 
PUMP is a pump adorned with natural 
feathers selected to contain the colorings 
which blend in perfect harmony with the 
leather itself. 

The FASHION PLATE FEATHER PUMP 
is as pretty as a peacock’s tail. Pretty foot- 
wear is what women want. Be first in your 
town to show the FASHION PLATE 
FEATHER PUMP. 


The FASHION PLATE FEATHER PUMP is made only to order. Choice of twelve shades of 
kid; ornaments to match. Circular vamp and foxing. Louis wood covered heel; aluminum heel 
late. Order by number. The price is now Five Dollars and Fifty Cents per pair for full Louis 


heel. $5.25 for half Louis heel. 


No. 269—Medium Gray Kid 
No. 276—Light Ivory Kid 
No. 270—Havana Brown Kid 


No. 273—Pure White Kid 
No. 268—Very Light Gray 
No. 272—Light Gray Kid 


No. 264—Dark Green Kid 
No. 274—Midnight Blue Kid 
No. 201—Rich Black Kid 


No. 271—Brown Castle Kid 
No. 266—Royal Purple Kid 
No. 267—Regal Plum Kid 


Electrotype of the above illustration in fine screen for printing circulars and mailing 
cards, or electrotype or mat of same illustration in two-column size for newspaper 
printing, furnished free to customers upon request. 


Johnson, 
SHOE COMPANY 


Stephens 


New York Office: No. 127 Duane St. 


& Shinkle 


SAINT LOUIS 
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In the following colors: 
White, Taupe, Pearl Gray, Chamois 


10 Button . . . $14.50 per doz. 
8 ° aes 12.00 * ' 







2% 10 Days. 


F. O. B. Factory 











The Gaiter of Style and _ Satisfaction 


Many retailers — particularly the large city trade — 
have made a killing with their sales of over-gaiters. 


As the season advances, the demand grows greater 
and more general—women in the smaller commu- 
nities as Well as the big centers are showing a keen 
appreciation of the smart appearance and economic 
advantages of this style-feature of the season. 


If You are not fully equipped to meet and take ad- 
Vantage of this extra profit-opportunity, write us for 
A sample dozen. 


The Morris OvVer-Gaiter Co. 


324 Union Street Lynn, Mass. 











There’ 
Big Money In 


CHIROPODY 


Hundreds of former shoe men 
have successfully mastered the sci- 
ence, and many are making up to 


$5,000 PER YEAR 


in this dignified, interesting and 
growing profession. 

Our course is easy but thorough, 
takes only eight months, and the 
student can arrange to earn his way 
by working in Chicago shoe stores. 
We help him do this. Graduates 
receive a diploma, conferring the 
degree of D.S.C. (Doctor of Surgical 
Chiropody) and are prepared to 

ass any State Board examination. 
end today for literature giving de- 
tails. 























Illinois College of Chiropody 
1321 North Clark Street 
CHICAGO 




























Trade-marks in Foreign 


Countries 


Do you Realize the Importance of Protecting 
your Foreign Trade in Cuba, Mexico, the South 


American Countries and also in Europe, Asia 
and Africa? 


Certain Foreign Countries award exclusive 
trade-mark rights in a trade name or mark to 
the first applicant, irrespective of prior use 
by another. This allows the piracy of valu- 
able trade-marks in such countries. 


The Boot and Shoe Recorder maintains a 
Patent and Trade-mark Department fully 
equipped to promptly handle your applications 
for Registration of Trade-marks in all For- 
eign Countries, as well as in the United States. 


Address all Inquiries to Boot and Shoe Recorder 
Patent and Trade-mark Department, 179 South 
St., Boston, Mass. 




































HOMPSON SHOE CO. 
ST. PAUL 


In the Heart of the Winter Sports Country 


MANUFACTURERS OF 


Skating Shoes and Work Shoes 


WHY THOMPSON 


We use only the best of leather in both 
uppers and soles. 


All ankle straps are genuine harness 
leather, well stitched, and will not 
get soft and stretch when wet. 


Heavy waxed thread is used in stitch- 
ing the uppers, which will not rot. 





A FEW OF OUR NUMBERS 
Made in Welt or McKay 
120—Men’s Black Kangaroo 6-inch Hockey. 
122—Ladies’ Black Kangaroo 6-inch Sine. 


128—Men’s Black Kangaroo 6-inch Heelless 
Racer. 


130—Ladies’ Box Calf 8-inch Skater, Rich Brown 
Trim. 


131—Ladies’ Pearl Buck 8-inch Skater, Rich 
Brown Trim. 


132—Ladies’ Pearl Buck Skater, Black Trim. 
185—Men’s Tan Lotus Hockey. 


233—Ladies’ Black Kangaroo 8-inch Hi Top 
Skater. 


SKATERS ARE GOOD 


Heavy counters, made to stand the side 
strain while skating. 


Warm eiderdown linings. 
Sheep lined tongues. 


Heavy web stay to prevent the leather 
from stretching. 


Heels well put on. 


LET US SEND YOU SAMPLES 


We Also Carry a Complete Stock of Work Shoes 
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he retail merchant who 
can announce the arrival 
of new and exclusive styles 
commands an enviable rep- 
utation in the community 
which he serves With the 
Reed Stes he can also 
command — profit 
for his efforts. 
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E°P-Reed & Co. 


ROCHESTER,N.Y: 
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ST. LOUIS 


Market Conditions Reviewed 


The between seasons conditions prevail in both the retail and 
the wholesale divisions of the markets and the special retail 
sales were put in full force with the first of the current month. 
Some rather heavy advertising is being done by the merchants, 
particularly the department stores having shoe sections, while 
the exclusive stores are following very strongly. However, it 
is apparent from an examination of the stocks offered in these 
special sales that there is no wholesale slashing under way. 

In the wholesale district the orders are coming in freely from 
the salesmen and the indications continue that the heavy part 
of the buying, fully sixty pef cent, will be done within the ten 
weeks elapsing after the salesmen started on their advance 
Fall trips. 

All the factories are operating to the limit of their labor 
supply, which is becoming a serious factor if plants are to be 
kept going to the maximum of output. Specialty plants and 
jobbers are also very busy. 


R. N. Warmack at Palm Beach 


Robert N. Warmack, general sales manager of the Inter- 
national Shoe Company, has taken the opportunity offered by 
a quiet period following the visits of salesmen to headquarters 
to make a short trip to Palm Beach, where he will rest for a 
time. He is accompanied by Mrs. Warmack and their daughter. 


Addition to International Plant 


The International Shoe Company has completed the con- 
struction and equipment of a large addition to its Hickory 
Street plant, which will be devoted solely to the manufacture 
of brands for the other plants of the company. The building 
is equipped with a saw-tooth roof which makes the lighting as 
nearly perfect as possible to attain, while the interior fittings 
and equipment are of the latest type. 


A Remarkable Fur Sale 


The most remarkable fur sale ever held closed Friday of 
last week in St. Louis with a total in excess of $3,000,000 real- 
ized for raw furs placed on auction by trappers and others all 
over the world. The skins varied from the silver fox with a 
price of $1,000 or more for a single skin to those of the common 
house cat and more than two million separate skins were handled 
in the transactions. The sale was attended by fur buyers from 
all over the world, even Germany, though the German pur- 
chases cannot be shipped until after the war. Prices were 
individually higher than ever before and even after the tense- 
ness of the situation between the United States and Germany 
became known, eventuating in the severance of relations prices 
continued to rise in the sales. 


Notes in the Market 


Charles F. Eisenschmidt, who has been engaged in the retail 
shoe business in Guthrie, Okla., for 27 years, has sold his store 
to E. L. Compton, who will operate it in connection with his 
chain of shoe stores which he operates under the name of the 
E. L. Compton Booterie in fifteen Oklahoma towns. Mr. 
Eisenschmidt will take a rest before entering other business. 

A. W, Lutz, manager of the Walk-Over business in St. Louis 
has been in the East on a trip to headquarters and also attended, 
on his way, there, the convention of the Walk-Over representa- 
tives in Cleveland, O. ; 

In consonance with its policy announced at the beginning of 
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In Centers of Shoe Manufacture + ¢ #4 
MARKETS—STYLE DEVELOPMENTS—NEWS 


the year the shoe department at the Scruggs Vandervoort and 
Barney Dry Goods Co.’s store closes at 5 o’clock, this will 
prevail the year round, with the opening at 8.30 A.M. During 
the heated months, as usual, the Saturday closing will be at 
1 P.M. 

The Hamilton-Brown Shoe Company’s annual election has 
resulted in placing in office these directors: A. C. Brown, John 
E. Ritchey, Chauncy Ladd, Charles E. Ross, John F. Shepley, 
John F. Lee and’ Murray Carleton. Mr. Brown continues as 
president, Mr. Ritchey vice-president, L. V. Roach secretary 
and O. E. Plochman treasurer. 


CHICAGO 


In the Retail Trade 


The local shoe stores and shoe departments began their clear- 
ance sales this past week, because of their desire to clear out 
broken lines or discontinued styles. Regular lines or staple sell- 
ing styles are of too much intrinsic value this season to warrant 
any cut in selling prices. The same shoes today at wholesale 
are costing more money, and replacement values are being kept 
in mind by the managers and buyers of the down-town shoe 
stores. 

In women’s footwear demand is running strong in the medium 
grades for an all black shoe, with kid leathers the best seller, calf 
leathers next and tans in good demand. In the better grades the 
two-toned effects are still having the call, with white kid tops 
getting the main call from the women. One of the best selling 
street boots for the well-dressed woman is a tan vamp with ooze 
or buck top of gray or other quiet shade of color. 

Shoe merchants are well satisfied with the manner in which 
the public has been convinced that retail prices are not likely 
to become less the coming season. They are also well pleased 
with the way in which the public has been informed that shoes 
at today’s retail prices are also on a fair basis. Exaggerated state- 
ments regarding footwear prices continue to get into print in 
some of the local papers, the latest being a statement backed up 
with cuts of fancy shoes which quote retail prices of $25 to $75 per 
pair. While the reading public appraise these kind of statements 
at their real value, the fact remains that the thought is sunk home 
to the effect that shoes are costing more, will likely cost still more, 
all without failure to give the consumer good value for the money 


spent. 
The ‘“‘Hub”’ Buyer Says: 


J. Spalo, manager and buyer for the shoe department of the 
“‘Hub”’ which features boys and men’s shoes only, speaks en- 
thusiastically of the pep which business now shows. During the 
past two weeks sales have been livened up a bit by a sale of dis- 
continued lines or styles at $3.85, $4.85 and $5.85 per pair. Reg- 
ular lines are not being offered at any reduction. 

Mr. Spalo said of buying: “‘We have bought liberally, have a 
big stock coming in for Spring and Summer selling, but I do not 
feel that we can get too many shoes on hand for everything points 
to a big season. Shoes being bought today are good values for 
the money, and this is true not only of the buyer for the shoe 
store but also the consumer purchaser. 

‘The present demand in leather is running sixty per cent tans, 
thirty-five per cent black, including calf, vici, etc., and five per 
cent two-toned effects in men’s shoes.” 


Tan vs. Black—Fifty-fifty 


The Levie Shoe Co., manufacturers of men’s shoes, report busi- 
ness for Spring and Summer sufficiently large to keep their 





“Onyx” Silk Hosiery 


with ‘‘Pointex’’ Heel 


““Complete Assortment in Our Hosiery Dept.’’ 


Display this card in your windows. It will sell many pairs 
of “ONYX SILK HOSIERY” withthe POINTEX HEEL 
for you. Printed in beautiful colors and sent on request. 
This illustration, moreover, shows the correct method of putting on Silk 
Hosiery, and will help you give your customers better satisfaction in the ser- 
vice of their purchases. 


BOSTON OFFICE ; 
31 Bedford Street ry - 9 
PHILADELPHIA OFFICE Eme Beers Company, Inc Broadway, 


1033 Chestnut Street SUCCESSORS TO THE WHOLESALE 








“Onyx” Silk Hosiery — 


F avored by Notables of Fashion and theStage | 














The Best Dressed Women Recognize the 
Distinction of “Onyx’’ 
‘*OQnyx Hosiery ”’ has been recognized for so long as setting 


a standard for style and durability that every merchant who 
sells ‘Onyx Hosiery” partakes of this high reputation. 


Nowadays, when footwear is playing a more than ever important part in dress 
fashions, the Shoe Merchant who features ‘“‘Onyx Hosiery” is making the 
strongest possible bid for the confidence and custom of the best people everywhere. 


CHICAGO OFFICE 


at 24th Street, New York City, N. Y. é The Lytton Bldg. 


SAN FRANCISCO OFFICE 


EEBUSINESS OF LORD AND TAYLOR Bankers Investment Bldg. 
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plant running to capacity, with fifty per cent tans, and the rest 


black shoes. 
Carter’s Chicago Factory Plans 


Wm. Condon, superintendent of the J. W. Carter Chicago Shoe 
Co., came up from Cincinnati last week and spent several days 
here assisting in the plans for getting the factory under way 
around March first. A medium grade of men’s fine shoes will be 
made by this company in keeping with the grade of merchandise 
for which Chicago is now well recognized by shoe dealers all over 
the country. The new factory will be located two squares from 
the shoe factory of the J. P. Smith Shoe Co., at Chicago and 
Green Streets. 

Practical Retail Helps 

On Friday, February 2d at the Palmer House, the Scholl Mfg. 
Co. conducted a general education meeting for the shoe fitters, 
which was combined with stereopticon views. The meeting lasted 
nearly three hours and the expressions from all of those present, 
most of which were representatives of the larger shoe stores and 
shoe departments, were that anything of this nature certainly 
would help the shoe business progress. It is Dr. Scholl’s inten- 
tions to continue giving these educational lectures monthly. 
Dr. Schram and Mr. Joe Marr represented the company. 

O’Connor and Goldberg held their monthly efficiency meeting 
during the evening of Feb. 5th at which time the lecture given 
to Chicago merchants the previous evening by the Scholl Mfg. 
Co. was gone over in detail. 


PHILADELPHIA 


Getting Ready for Spring 


The present fashion tendencies are of a sort that make very 
slight the line of demarcation, between Winter and Spring 
retail demand. 

The trade is looking for an early call for the all white boot, 
and asa matter of fact some of these are being sold even now. 
This of course applies to the leather lines particularly. The sale 
of the white fabric boot is not expected to be developed so 
early, but the trade is looking for a very strong demand for 
these, particularly since, as one man phrased it, the white fabric 
boot is about the only possible dress shoe that can be offered 
at a reasonable selling price. 

Immediate business in the retail stores is quite satisfactory 
considering the time of the year; stocks of Winter goods have 
been reduced without drastic clearances and the Winter is 
bringing to a close a season that has been both satisfactory and 
profitable despite the many uncertainties and price advances 
with which the trade has been confronted. 


Some New Spring Styles 


Walter Hallahan of Hallahan & Sons of this city in speaking 
of their stock lines for the Spring season particularly drew 
attention to a new line of boots of nine inch height with six 
variations of pattern, some showing full foxing and some a full 
quarter style. They are made in light gray, ivory and white 
over patent leather vamps in case of the full foxed shoes, and 
of all kid in the full quarter patterns. They are looking for the 
call for the combination styles more particularly in the early 
Spring, and the solid color boots later. A feature of the pattern 
is a slightly oval throat which makes the vamp appear longer. 
In the full quarter boots there is a line of almost pin-hole per- 
forations around the vamp seam, which add materially to the 
appearance of the boot. 


Good Call for Novelties 


While there is something of a lessening of the demand for 
women’s staple black shoes at the present time, according to 
one of the people of the W. .T. Holmes Co. of this city, the 
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call for novelty lines in fancy kid and also buck stocks con- 
tinues to be very active, and combinations are also being gen- 
erally called for. It is their intention it was stated to make a 
considerable showing of cloth top shoes within the next few weeks, 
and from the interest that is being shown by their customers 
in these lines, they anticipate a quite active demand for this 
class of boot. 
White Dressings Selling 


The coming of warmer weather when the likelihood of freezing 
will be reduced to a minimum, is now being awaited by the 
James S. Mason Co. for the shipment of some very large orders 
for their dressings. According to one of the people of that 
concern, the demand for white dressing is very heavy and 
individual orders are large. One single order closed this week 
calls for 1000 gross of white dressing, which plainly indicates 
the trade is looking for a big demand for dressing suitable for 
white shoes. 

Some Spring Goods 


The one big feature of the Spring season will be white, accord- 
ing to Mr. Scattergood of Geo. H. West Co., Philadelphia, whole- 
salers. 

In speaking of the matter of relieving the leather situation, 
Mr. Scattergood stated that they are strongly urging the sale 
to their customers of black cloth tops in misses’ and children’s 
lines. These are regarded as infinitely better in point of wear 
than the sheep and cabretta that must be used to make an all 
leather shoe at a price, and it would be of great interest to the 
trade he felt to develop a demand for the cloth styles in this 
class of footwear. 

Findings Sales 


The present demand in findings lines, George T. Laing of 
Laing, Harrar & Chamberlin said a few days ago is more or 
less chaotic. Many orders are coming in for laces which it is 
rather difficult to supply and the same order will show calls 
for overgaiters and barefoot sandals. 

One of the features that indicate a desire on the part of the 
retail trade to be sure of their goods at the time they want 
them is the receipt of a good many orders for overgaiters for 
next Fall delivery, and orders for immediate delivery even as 
late as April are being placed for overgaiter lines which would 
seem to indicate that the trade anticipates a continued demand 
for overgaiters pretty well into the Spring season. Those 
wanted mostly are in pearl, champagne and dark brown shades. 
There is a very small demand for black overgaiters as compared 
with the colored styles, and it is quite obvious that the popularity 
of colored overgaiters is due to the equally popular demand for 
colored top boots, since the overgaiter over a low cut shoe will 
approximate a combination boot at a somewhat lessened cost. 


Fiberized Sole Production Increased 


The sale for Essex fiberized-rubber soles and rubber heels 
has been so great that arrangements for a greatly increased out- 
put have been required and as a result of this the plant has been 
entirely rearranged to a point where it is possible to increase 
the production by seventy-five per cent. Apart from the 
merits of this type of sole, the condition of the sole leather 
market during the past year has contributed very largely to 
the development of the business in this type of soles and heels 
for shoes. One of the officials of the company in discussing 
this matter a few days ago said that the progress made during 
the past year in the way of education of the trade and the 
public up to the merits of fiberized soles has, thanks to these 
conditions of leather prices, been as great as would have been 
gained in probably five years of work under ordinary and normal 
conditions. In other words people, who have been first in- 
terested in fiberized bottoms for shoes because of the price 
saving, have gained firm confidence in this material through a 
realization of its merits gained by actual experience in sale 
and wear. 
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ZRONKO PATENT has sufficient reasons for enduring more than 

4 twelve years, with, continuously, the best reputation for beautiful 

appearance, strength of grain and fibre and a colt grain. Lack 

of trouble in the lasting department of shoe factories is one of its chief 

virtues. Its life has not been sapped by the degreasing process: the natural 
properties of the hide remain. 
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THE AMERICAN HIDE & LEATHER COMPANY manufactures 
twenty-six kinds of Chrome Calf and Veal Upper Leather; eighteen kinds of 
Chrome Side Upper; nine kinds of Combination and Bark Tanned Side 
Upper: six finishes of Splits; Bag, Case, Fancy, Collar Leather and Welting. 
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SOME AMERICAN HIDE & LEATHER COMPANY’S TRADE- 
MARK LEATHERS — Calf:—Tan Royal, Royal Kid, Box, 102 Box, 
Ooze, Willow, Titan, Cadet, Empire. Side Upper: — Bronko Patent, Mil- 
waukee Patent, Bison, Boris, Ottawa, Radium, Sheboygan Calf, Trojan, Zulu. 
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LEATHER Jo 
HARD WEAR 


g EATHER FOR HARD WEAR. For all the people 
Es {s who must put their boots and shoes to rough tests 

——\t in wet and places of severe strain, our tanneries make 
a great variety of leather. Tough, comfortable, durable, 
fitted for what it must endure and suiting different in- 


comes; in footwear to retail from $3.50 to $14 per pair. 
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NEW YORK CITY 


Retail Sales 


General activity even in what is normally a quiet month 
seems to mark the situation so far as the retail shoe trade of 
the Greater City is concerned. Winter stocks are reduced to a 
point where they can be viewed without alarm by the retail 
trade and in the novelty lines at least the goods that have been 
suitable for Winter selling are equally available for the early 
Spring trade. Since the first of the month the retail stores 
have been receiving good sized shipments of goods on their 
early Spring orders. These are for the most part high cut styles, 
although some low cut goods have been shipped. Quite a 
number of white boots are also being sold at the present time, 
although for the most part these are in the leather lines, and 
the retail people do not expect to sell any great number of white 
fabric goods until we get more nearly into the real Spring season. 


The Bender Dinner 


A very good and representative gathering of the wholesale 
and retail trade, and a considerable number of representatives 
of out-of-town establishments were present at the annual beef- 
steak dinner of the Philip Bender Association, which was held 
at the Plaza restaurant in Brooklyn on Wednesday of last week. 
As usual the occasion was one of jollity and goodfellowship, 
rather than formality. The atmosphere of the occasion, was 
with the usual array of butcher aprons and fancy hats, worn by 
the one hundred fifty guests. During the dinner a cabaret 
added interest to the occasion. Another innovation this year 
was. the presentation to each of the diners of a very suitable 
souvenir in the way of a combined knife and cigar cutter of gold. 


President Wehrman, announced the toastmaster, Joseph Hitz, 
who introduced Philip Bender, the Brooklyn retail man who is 
the standard bearer of the Association, and Mr. Bender in turn 
made a very interesting though brief talk. He gave a brief 
history of the organization, which is informal, has no dues and 
is purely social in its purpose, and yet has become one of the 
most permanent features of the shoe trade of the city. For 
twelve years, since first a little gathering of shoe men decided 
to hold a dinner, the organization has grown, and on practically 
every occasion the attendance at the dinner and at the outing 
has become larger,the present affair being the greatest so far 
held. Frank Flagg of Morse & Rogers entertained the gather- 
ing with a number of witty stories, and Secretary of State Hugo, 
leaving a dinner to the Sheriff of New York at the Waldorf, 
arrived in time to say a few words to the members. This is 
the first occasion upon which a high state official has been 
present. He was introduced by Attorney Sandler who was 
first brought in to the membership of the organization a year 
ago. Mr. Sandler later delivered a humorous stump speech. 

Mr. Hershfield, whose creation, Abie the Agent, is nationally 
known through its appearance in the Hearst papers, was present, 
and as usual gathered experiences for Abie, which will probably 
be recounted for the amusement of the country later on. 


Increasing Their Capacity 


The Brooklyn plant of H. Jacob & Sons, Wythe Avenue and 
Penn Street in that borough, is now in full operation and in its 
20,000 sq. ft. of floor space there is opportunity of handling a 
greatly increased output. All of the overgaiter business of the 
house has been transferred to this plant and the bottom stock 
room for their shoe and sandal lines is also taken care of over 
there. They are contemplating the addition of a new shoe 
plant also in this building to work in conjunction with their 
present plants at 72nd Street in this city and at Norfolk, Conn. 

At present they have an output in their stitch-down lines of 
10,000 pairs a day and this they contemplate increasing as 
rapidly as possible. An arrangement giving a ten per cent 
bonus to their employees on their monthly earnings has had a 
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tendency to speed up operations for the house and a further 
tendency to hold their organization in its completeness. 

In speaking of general business conditions it was stated 
that they practically sold up even to their present capacity 
on their sandal and stitch-down lines for the Spring season. 
The overgaiter business at the present time is the greatest that 
they have ever experienced and present indications show that 
spats will carry in to the late Spring in practically all colors to a 
greater extent than ever before. Not only is this true now, 
but orders are coming for the coming Fall season as well, which 
makes it clear that the trade is looking for a use of spats next 
season quite as pronounced as that of the present one. 


The New York Retail Association Banquet 


Great preparations are being made by the Retail Shoe Deal- 
ers’ Association even thus far ahaed for their annual banquet 
which will be held on April Ist. The Lexington Assembly 
rooms, Terrace Gardens on East 58th Street, have been selected 
for the location, and the committees in charge of the affair are 
elaborating an interesting program which will include in ad- 
dition to the dinner itself, a number of entertainment features 
and dancing. The subscription price for the dinner has been 
fixed at $5.00 per couple. 


A Semi-Military Style in Demand 


‘A twelve eighth military heel boot built on dress lines in 
combinations of gun metal and gray nubuck, tan with brown 
top, and all tan, and gun metal on straight narrow toe lasts, 
either plain or with imitation wing tip, is proving a very good 
seller at the present time for early Spring business, according to 
Powell & Campbell of this city. There is also a very strong 
demand for spat pumps in turns suitable for wearing with 
overgaiters. 

General business in these as well as other lines makes it clear 
that a big Spring is in prospect. A great many advance orders 
have been placed for white boots and low cuts in kid buck and 
fabric, mostly, for shipment about March Ist. 

E. P. Weaver, who is in charge of the mens’ and boys’ lines as 
well as the women’s turn goods, made a short trip to the Eastern 
markets last week for the purpose of going over conditions there. 


CINCINNATI 


Stores Not Overstocked 


The number of shoe dealers who have been regularly visiting 
this market during the past month, and others that are expected 
here during February, have served to convince the local boot 
and shoe manufacturers and wholesalers that the shoe stores of 
the country are not overstocked with footwear. Shoe dealers 
are known to have bought liberally for the Spring and Summer 
season not now far distant, but they are not hesitating to place 
duplicate or additional orders wherever they can find manu- 
facturers able to accept additional business. 


A New Policy on Clearances 


Clearance sales have been conducted this Winter on a little 
different basis than heretofore. Cut prices have been confined 
almost entirely to discontinued styles or lines, which the shoe 
dealer does not expect to feature as a part of his Spring stocks, 
which he deems it unwise to carry over to next Fall and Winter. 
Replacement values of footwear now on the shelves of the shoe 
stores make it apparent to the shoe dealers that it is foolish to 
cut prices on shoes that if bought for sale next season would cost 
them more per pair than a cut price for clearance would rep- 
resent. Then too is the question of the relative supply of leather 
and other footwear materials to the demand, and the question of 
whether they can get from their manufacturers all the shoes need- 
ed during the next six or nine months. Shoe dealers here are not 
alone in their attitude on this phase of the situation. Leading re- 
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a" | |) Style 102 == Tan Calf Vamp | 
| aw i if . — | Light grey kid top whole foxings, || 
if aw . f Silver Grey Kid To ] Miss Springtime 9-in. boot; light, | 
YY nt ‘ Misi I welted sole; imitation straight tip; 
i “7 | Patent colt vamp Miss Springtime || | leather Louis heel; 825 (Brighton) 
oat | || 9-in. boot; light, welted, closely trim- |; |) last. This combination of tan calf | 
oy | |, med sole; 2% lea. Louis heel; 825 | and silver gray will be worn by well- || 
ey | || (Brighton) last. The new shade of | | dressed women this season. lf 
oN }, gray which harmonizes so well with the | 








'! fashionable Spring colors. 











Price, $8.00 
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Style 107 


| | All White 
Washable Kid | 
| Miss Springtime 9-inch laced boot; | 
| light, welted sole; 2} kid covered 
| Louis heel; 825 (Brighton) last. 


| 
| AAA, 4% to 8; AA to D, 2% to 8. | 


| AAA, 414 to 8; AA to D, 214 to 8. | 


|| "AAA, 434 to 8; AA to D, 2% to 8. | 


| 
y | Price, $7.50 
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Our Exclusive Creation--" 


4, B F { e a 
. aa Fashionable Leathers 1 
: Ready to Ship 
ADE on our new pattern---the Miss Springtime--- he 

nine inches high---a style that meets the demand Wwe 

for smart, high-cut footwear. These boots are | Sc 

very graceful and have that light, dainty, airy appearance | ve 

so difficult to produce---so much sought by good dressers. bt 

com Miss Springtime Boots are carefully built in correct Al 

om fashion from beautiful leathers in modish new colors that A 

9 & blend exquisitely with the new Spring costumes. on 

WS Se, Note particularly that these boots are exactly the right Al 

7 me. 

HALLAHAN §& § 

Makers of High GradeShc 

PHILADEL#HI 

NEW YORK OFFICE: L. M. Gerson, M. A. Wale, J. 

LONDON OFFICE: Henry Mlton, 

y= 
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--Tt Miss Springtime Boot 


Black Glace Kid 
Miss Springtime 9-in. boot; light, 
welted sole; leather Louis heel; 825 
(Brighton) last. The throat of our 
| Miss Springtime boots is slightly ova] 
and very smart. 
| AAA, 41% to 8; AA to D, 2% to 8. 
i Price, $5.75 
i ipiidathaanbeaa . 
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Style 101 





Ivory Kid Top 


Patent colt vamp, whole-foxed, Miss 
Springtime, 9-in. boot; light, welted 


|, sole; 825 (Brighton) last; leather 


Louis heel. 


{White Washable Kid Top. || 


AAA, 414 to 8; AA to D, 2% to 8. | 
Price, $7.50 


i} 
1] 





ersin Six New Styles 


up 


March 10th 





height for the skirts that will be worn by the best gowned 


women this season. 


_ Some of the boots are whole-foxed and some are circular 


| vamp, but all have the new Savoy throat---not square, 


but slightly oval. 


on request. 


All stock shoes sold net thirty days. 


Y § SONS, Inc. 


rrade 
KELP 


. A. Wal 





Shoes for Women 


HIA, PA. » 


de, J. R. Varley, Marbridge Bldg., 34th St. and B’way 
Henry Hplton, Milton House, Chiswell St. 





| All six styles will be in stock---ready to ship---March 10th. 
Advance orders will be shipped on that day. Samples 


{| Style 103—Ezactly as above except with i JH 


| 


essence een 


' small perforation around vamp and 
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Style 100 


Silver Grey Kid | 


Miss Springtime 9-in. laced boot; | 





top; light, welted sole; 2} kid covered | 
Louis heel; 825 (Brighton) last. 
AAA, 4% to 8; AA to D, 2% to 8. 
Price, $9.00 
Style 104—Ezactly the same as above 
except all ivory kid 
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ANNOUNCING 


The Season’s Most P opular Styles 
in all the Latest Colors — 


IN STOCK 


IVORY CLOTH AND KID 
COCOA BROWN CALF 
WHITE MANHATTAN KID 
BLACK KID with WHITE 











IVORY CLOTH 
IVORY KID VAMP 





Style No. 371 Price $5.25 ] 
= MANHATTAN KID TOP | 
DeLux Last 
Covered Louis Heel 
Welt 
| 
WHITE MANHATTAN KID 
Style No. 370 Price $5.75 | 
Eight-Inch Lace 
5th Ave. Last | 
Covered Louis Heel 
Welt 
| 
| Th styl hick 
| .nese are sty es whicn COCOA BROWN CALF 
Style No. 369 Price $5.25 


| are being sold today by Bight -inch Lace 
| the better class of stores a 
in the large cities every- 





where. 
| Order today and get toda v's prices. BLACK GLAZED KID VAMP 
. WHITE MANHATTAN KID TOP 
Style No. 367 Price $5.00 
Eight-Inch Lace 


5th Ave. Last ‘ 
Leather Louis Heel 
Welt 


Sizes and Widths, A, 3 to 7; B, C, D, 2 1-2 to 7. Terms, Net 30 days 


| Joy, Clark & Nier, Inc. 


SUCCESSORS TO FRED S. TODD SHOE CO. 


Rochester, N. Y. 
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tail shoe centers such as Chicago and New York are following 
exactly the same lines, and are confining what few shoes are being 
offered at reduced prices to discontinued styles or lines. This 
rule is being followed by shoe departments in the big department 
stores, where the tendency is usually to make uniform price re- 
ductions on the entire stock on hand when January 15th or Feb- 
ruary Ist arrives. 
Toledo Convention Plans 


During the past week the officers of the Ohio Shoe Dealers’ 
Association held a joint meeting with the Toledo Shoe and 
Leather Club and completed final arrangements for the shoe 
and leather exposition which will be the big feature of the annual 
convention of Ohio shoe dealers at Toledo March 6, 7, 8 and 9. 
At this meeting shoe dealers from Michigan, Indiana and Illinois 
will gather for a joint exchange of ideas and selling methods, and 
for the general improvement of the retail selling of shoes in the 
Central West. The attendance is expected to overshadow any- 
thing ever witnessed heretofore in the way of conventions of 
shoe dealers, national or state. 


New Shoe & Leather Club Officers 


For the Shoe and Leather Club election, three tickets were 
entered, the Red, Blue and Green. W. A. Gallup, heading the 
green ticket for president was elected. Wm. F. Fowler, on the 
blue ticket was elected vice-president. As secretary, W. H. Tate- 
man was re-elected. Dave Wolf won the honors of treasurer, 
he having been booked on the green ticket. And as governor for 
one year Jas. E. McDonald was elected on the blue ticket. 
Governor (two years) blue ticket, Ernest Hoinke. 

From two o’clock until six-thirty Saturday, the rooms at the 
Shoe and Leather Club were crowded with the boys coming and 
going. Those who remained at the club most of the afternoon 
were adorned with dunce-caps and numerous other things that 
contributed to anything along the line of merriment. 

Aside from the business end of the election the board of gov- 
ernors which consisted of P. M. Connor, Frank Green and Nat 
Auer supplied the boys with two different orchestras. 


A Misapprehension Corrected 


The new shoe company for Cincinnati which was formed a 
few months ago as a result of the merger of the Holters Shoe 
Company and the Miller Shoe Manufacturing Company, is now 
operating under the name of The Holters Company. This con- 
cern has been referred to many times as The Holters Shoe Com- 
pany, and they wish to emphasize the fact that their name is 
now The Holters Company. 


Change in Fricke-Millet Co. 


It has been formally announced that Albert Millet a member 
of the Fricke-Millet Company has withdrawn. The corporate 
name of the company has been changed to The H. L. Fricke Co., 
with Mr. H. L. Fricke as president. 


LEATHERLESS SHOES WANTED 


LOST—In Cincinnati, at Convention Hall of Shoe Re- 
tailers’ Association, two samples of men’s leatherless 
shoes. Finder please return to The Potter Shoe Co., Cin- 


cinnati, Ohio. 


Ready for Fabric Demand 


Lynn can make fibre and fabric shoes all right. Question 
comes upon the merchandising of them, whether shoe mer- 
chants want fine, medium or cheap fabric boots, fabric pumps 
or fabric oxfords, fabric tops with leather bottoms, fibre bottoms 
with leather tops, dress shoes, play shoes, or service shoes of 
fibre and fabric, or other forms of fibre and fabric footwear, all 
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of which Lynn manufacturers are now producing to a greater 
or a lesser extent. 

Shall fibre and fabric shoes be sold all the year round? Shall 
heavy weight fibre and fabric shoes be the vogue in Winter, 
and light-weight fibre and fabric shoes the fad of the summer? 
Shall fabric and fibre shoes be sold in addition to leather shoes, 
or in place of leather shoes? Shall fibre and fabric shoes be 
featured as best for women, leaving leather for men’s shoes, or 
shall fibre and fabric shoes be featured in the men’s trade, so 
that there shall be more leather for the women’s shoes? 


Some Fibre and Fabric Bulletins 


““More than 100,000 people will be wearing our fibre and 
fabric shoes by Summer,” says one Lynn firm. “And we expect 
to add another 100,000 before the end of the year. 

Another makes solely shoes with white fabric uppers and 
white fibre soles. Its production has tripled the past year, 
which is a sign of the grip that fibre and fabric shoes are getting 
on the shoe-wearing public. 

A mail order house has placed with a North Shore firm a 
contract to make 2500 pairs of shoes with fibre soles daily. 

A Lynn firm reports a contract to make 25,000 pairs of no- . 
leather shoes. 

A firm that made shoes of silk, satin and other fine fabrics 
exclusively turned to fancy leather when millinery shoes became 
popular, and now it is going back to fabrics. 

Lynn shoe firms are making more fibre and fabric shoes than 
on any former run, which is the sign of coming big sales of 
fibre and fabric shoes in stores in the Spring and Summer. 


One Analysis of Fibre and Fabric Trade 


““You’ve got to analyze it. You've got to analyze it. En- 
thusiasm may be all right at a baseball game, but when it comes 
to selling shoes, you’ve got to come right down to real conditions 
and analyze them, and then do business according to our 
analysis.” 

So says Tom Welch, of the Welch Shoe Co., a concern that 
is making white fabric footwear in hundred case lots these days. 

“Just look them over” continues Tom Welch. “The sport 


‘boot of fibre and fabric is one of the niftiest new styles. It’s 


the proper style for the college girl, or the store girl, or the 
factory girl either. Of course the field for the sale of it is limited, 
and a shoe man has got to stick within the limits. 

“If a woman wants a dress boot, of fibre and fabric, she can 
have a boot with a fine white fabric upper, a fibre sole and a 
wood heel. 

“There being almost as many styles in fibre and fabric shoes 
as there are in leather shoes, a fellow who is handling them has 
got to analyze the situation. The buyer must get the styles, 
and grades, that make the hits.” 


Beware of Old Ways and Phrases 


One of the dangers in the way of fibre and fabric shoes is 
along the road back to old ways and old phrases. Just get rid 
of the idea that fibre and fabric shoes means a return to white 
canvas oxfords and like shoes, and the low prices at which they 
sold. 

Cut from the lexicon of the shoe trade that old phrase ‘white 
canvas shoes” as a farmer cuts a decayed limb from his apple 
tree. Use the new names for the fibre and fabric shoes, and 
the new ways of selling them. 


BROCKTON 


Cheap Shoes From Cuba 


The high cost of leather has no terror for native Cubans who 
wear shoes such as have recently been on exhibition in a window 
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2971—Blumenthal’s White Washable 
Kid 8}-inch Boot. Goodyear Welt. 
Whole Foxed. White Welting. Imi- 
tation-stitched Tip. Half Louis 
Covered Heel. Spade Shank. AA 
to D $6.50 
3900 — Same shoe as 2971, but in 
White Buck. Perforated Lace poy A 
3-4 Foxed. AA to D 


IIES 


TRADE MARK 


HE element of style plays a 
large part in the merchandis- 
ing of shoes today, and gives 

the retail merchant a real oppor- 
tunity for a commensurate profit. 


A novelty shoe house such as 
ours having some of the best fac- 


tories at its disposal fills a real 


need when it is in a position to 
supply the trade with the newest 


styles in women’s footwear at 
a moment’s notice. 


STYLE SHOES IN 


2913—Black Kid Vamp. Ivory Kid 
Top. 83-inch Boot. Goodyear Welt. 
3-4 Foxed. White Welting. —- 
Louis Heel. A to D 
2914—Same shoe as 2913, but with ie. 
vana Brown Kid Vamp. A toD. $5.00 
2915—Same shoe as 2913, but with 
Golden Brown Kid Vamp. A to D 
$5.00 


If it were possible for you to 
inspect the goods on our floor, it 
would be easy to convince you of 
their sterling style value. But in- 
asmuch as this is out of the ques- 
tion except in occasional instances, 
we ask that you give us the op- 
portunity of selling you a trial 
order. 


We stake our reputation on the 
fashion value of our shoes. Let us 
know your immediate require- 
ments. 


We do not send samples. 


Our lerms—net. thirty days F.O.B. Boston. 


42 Other Styles of Novelty 
Shoes In Stock. 


Feb. 10, 1917 


2981—Brooklyn made. Pearl eo 
Kid 84-inch Boot. Irving Polis 
Pattern. Full Louis Heel. aa 


2983—Same shoe as 2981, but Whole 
Foxed. AA to C $6.50 


STOCK 


2943—Gun Metal Calf Vamp. Mat 
Top._ 84-inch Boot. Goodyear Welt. 
3-4 Foxed. Imitation Wing Tip. 
New 12-8 Heel. Ato D $4.00 


4100—Same as 2943, but in Medium 
Dark Russia. AA to C ® 


4101—Same as 4100, but with Imi- 
tation Straight Tip. AA to C. .$4.00 


Katzman-Adler Shoe Co. 


211 Essex Street =: :: 


Boston, Mass. 
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of Baker Bros. retail shoe store in this city. Lee Baker, of the 
concern, who recently returned from a trip to Cuba, brought 
with him several pairs of foot coverings which could hardly be 
dignified by the name of shoes. The soles and heels are of 
wood. A narrow strip of cloth is attached to the forepart of the 
sole through which the foot is thrust. These sandals, as they 
might be called, were purchased by Mr. Baker from a Cuban 
boy of the poorest class. This footwear is by no means typical 
of the shoes worn in Cuba. The middle and well-to-do classes 
on the island buy the latest American styles, including a large 
proportion of made-in-Brockton footwear. 


Shoe Manufacturer in Cuba 


President Frank S. Farnum of Churchill & Alden Company 
has been in Cuba recently. Mr. Farnum was a member of the 
recent New England Shoe Manufacturers’ Tour to the Middle 
West and one of the most enthusiastic over its results. He 
sends to the “Recorder” from Havana a postal on which he 
writes, “‘Hannah Dustin’s yell (alluding to the slogan used by 
the members of the shoe manufacturers’ western party) was 
nothing like this. Eighty degrees in the shade, beautiful golf 
course and club house. A fitting relaxation after the ‘Recor- 
der’s’ trip of education.” 


Manufacturer’s Eightieth Birthday 


Jonas Reynolds of Reynolds, Drake & Gabell, Inc., shoe 
manufacturers in the neighboring town of North Easton, cele- 
brated last week his eightieth birthday. Mr. Reynolds, who 
resides in Brockton, has been for over fifty years actively en- 
gaged in the manufacture of shoes. The original factory, 
located at Marshall’s corner, Brockton, was destroyed by fire in 
1909. The business was then removed to North Easton. Mr. 


Reynolds, who was born in the same house in which he now 


resides, is exceptionally active for one of his years, having been 
at the factory every day this Winter looking after his duties as 
President of the concern. He has two daughters and a son. 
The latter, Martin E. Reynolds, is associated in the business with 
his father. Mr. Reynolds, Sr., received numerous remem- 
brances from relatives and friends and was congratulated on his 
continued enjoyment of good health and active participation 
in the business with which he has been so long identified. 


A Veteran Shoe Man 


Captain Moses N. Arnold of M. N. Arnold Shoe Company 
in the near-by town of North Abington, Mass. celebrated last 
week, his seventy-third birthday. The occasion was remem- 
bered by floral gifts from his employees and members of local 
organizations which with he is affiliated. Mr. Arnold was born 
in Abington and educated in that town. He is a veteran of the 
Civil war, having served many important engagements. He 
obtained the title of captain, through deserved promotion for 
gallantry. He served during the entire war. 


Built Largest Factory 


After peace was declared, Mr. Arnold began the manufacture 
of shoes in North Abington in a modest way. As business 
grew he removed to larger quarters. About thirty years ago he 
built the brick factory which is now occupied by M. N. Arnold 
Shoe Company. At the time of its completion it was the 
largest shoe manufacturing structure on the South Shore. 
Since that time it has been substantially enlarged. Mr. Arnold 
is interested in Abington real estate, and served as president and 
on the boards of directors of local financial institutions, as well 
as those in Boston. He is active in other lines of public 
service. 

Mr. Arnold has two sons; James and W. Percy Arnold; three 
daughters, Abby, Agnes and Helen; a sister, Miss Sarah Louise 
Arnold, dean of Simmons College; and four brothers, William B., 
Thomas, Wallace W. and John P. Arnold. 
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HAVERHILL 


Quality Rather Than Quantity 


Haverhill shoe manufacturers are imbued with the idea of 
improving the quality of their production in women’s as well 
as men’s lines. As one manufacturer said, in speaking to the 
“Recorder” on this subject; “I am cutting down the output of our 
plant with the idea of getting better quality through the les- 
sening of quantity. Haverhill has achieved during the past 
few years a reputation for excellence in footwear. We realize, 
however, so far as our house is concerned, that there is room for 
further improvement in quality, and that is what we propose to 
secure.” 

Shoe Manufacturer Married 


At Hotel Somerset, Boston, on Saturday, February 3, Miss 
Dorothy Bishop Barrett of Malden, Mass., was married to My- 
ron Lunelle Whitcomb, Jr. of Haverhill. The wedding took 
place in the Louis Seize ballroom of the Somerset, the bride 
being attended by a maid of honor and eight bridesmaids. The 
bridegroom, who is the son of Mr. and Mrs. Myron L. Whit- 
comb of this city, had as his best man Raymond H. Fuller, 
while among the ushers were his two brothers, Paul: W. and 
James H. Whitcomb, also Everett Bradley all of Haverhill. A 
reception and dance followed the ceremony. Mr. Whitcomb is 
associated in business here with his father and brothers in 
J. H. Winchell & Co. and Whitcomb Shoe Company. Early in 
April Mr. Whitcomb and his bride will occupy a new home now 
being built in this city. 


Visiting Other Cities 


Philip English, Jr. of Witherell & Dobbins Company ac- 
companied by Napoleon Theriault, superintendent of the plant, 
recently made a business trip to New York and Philadelphia, 
during which they visited several factories in those cities. 
These included the plants of Griffin-White Shoe Co.; Geo. H. 
Baker & Sons, Inc.; J. & T. Cousins, New York; Laird, Schober 
& Co., and Zeigler Bros., Philadelphia, all making high-grade 
shoes. Mr. English looks after the selling end of the business. 
Superintendent Theriault obtained valuable ideas in the New 
York and Philadelphia plants. 


Factory Fire-alarm in Local Control 


The fire-alarm system in Haverhill factories is owned and 
operated by a local organization known as the Haverhill Board 
of Trade Association. This was formed inside the Chamber of 
Commerce which had some time ago purchased the fire-alarm 
lines from the American District Telegraph Company. There 
have been four fires in the shoe district since the local company 
acquired these lines, and each has been quickly quenched by the 
sprinkler system. The lines extend into the retail district. Any 
concern installing the sprinkler system may utilize the lines of 
the organization in payment of assessments. The association is 
conducted on the co-operative basis, and has in its membership 
many prominent Haverhill business men. 


Shoe Factory Sold 

The large brick factory building, occupied by Hilliard & Tabor 
Company of this city, was recently sold at public auction for 
$73,500. The Hilliard & Tabor concern have manufactured 
shoes in this building since 1899. They will continue to occupy 
the structure and the sale will not affect their present arrange- 
ments. The building is six stories high a story having been 
added about ten years ago to accommodate the increased 
business of the Hilliard & Tabor Co. There is over 60,000 
square feet of floor space used for manufacturing purposes. 


“Count the day as lost 

Whose low descending sun 
Sees prices shot to pot 

And business done for fun.” 
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Cloth tops are looming up strong in high class 
shoes. There are some very delicate and at- 
tractive new shades and surfaces which har- 
monize beautifully with the popular shades of 
leather. You will like them. Easter comes 
April 8th. We suggest Easter as an excellent 
time to introduce the latest ideas in fabrics. 
The three styles shown are high class from the 
soles up. Send your order for Easter now 
and ask us to put them through on our 21-day 
schedule. 
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age Cc buck cl io at If, whol 

Mustard cloth top, patent leather, Steel gray buck cloth top, black astor buck cloth top, ween 

whole fox, button boot, top and fly lazed kid, whole fox button boot, fox lace boot, dull calf onan, tay = 

bound in black, small flat overgaiter black bound fly and top, small flat collar, perforated snot Ye — Lee 

buttons, Ritz last, plain toe, fudge overgaiter buttons, Avenue last, close close edge welt, 2-inch leather Louis 

edge welt, 2-inch Cuban heel. edge welt, 114-inch Cuban heel. heel. $5.75 

$5.25 $5.00 Also made with chamois, light gray 

Also made with black glazed kid o Also made with patent or dull calf or dark gray buck cloth top, wit! 
d ull calf vamp at price to correspcrd vamp at price to correspond. patent or Russia calf vamp. 


UTZ & DUNN CO., Rochester, N. Y. 


LOS ANGELES OFFICE 7 ; NEW YORK OFFICE ' DENVER OFFICE 
319 Story Building, Les Angeles, Cal. 200 Sth Ave., Sth Ave. Bidg., Room 405 218 Charles Building, Denver, Colo, 
G. C. McATEE, Representative S. A. McOMBER, Representative RICE & TIGER, Representative 
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The status of the leather market is a waiting one. 
At the present time of writing the question upper- 
most in the trade is the same as in all American indus- 
tries and with all American people, namely “‘shall we 
have war, and if so, what will be the effect?”’ 


On the answer to the first query depends the second. 
And on this second rests the action of the trade, in- 
dividually or co-operatively. If the present im- 
minence of international conflict progresses, and war 
is declared by the United States, one of the first 
necessities will be leather for footwear, harness and 
accoutrements for the army and navy. Such a 
demand would absorb every side of sole leather and 
every suitable skin of upper stock almost immediately. 
The government demands would bring about such a 
leather famine that this country would be brought to 
the condition of Great Britain, where many factories 
which made only civilian shoes have been obliged to 
discontinue production. Such a consumption of 
leather would drive prices skyward, and give way to 
substitutes to a degree almost undreamed of. 

And if present warlike prospects fade, if existing 
conditions improve, and this nation remains neutral, 
but the strife continues across the Atlantic, the 
foreign call for leather may persist, and thus main- 
tain prices at something near their present level, 
though in such case, indications are that with pros- 
pective domestic footwear demand and this con- 
tinued foreign call, leather is likely to show advances 
over today’s rates. 'p WH hes 

Again, if the blockade of Great Britain is effective, 
or even moderately so, export shipments of leather 
will be discouraged, because of higher insurance rates, 
the great uncertainty of delivery, and the difficulty 
of securing space for transportation. Should the 
foreign demand be wholly cut off, we should have 
enough, or nearly enough to satisfy domestic re- 
quirements, and the trend of prices, while it might 
be toward higher figures, would be more conservative. 

Therefore, as was said above, the market is a wait- 
ing one. No larger transactions have been reported 
this last week. Shoe manufacturers, and buyers 
for export are keeping close watch of the market, but 
the main movement of stock is in deliveries on con- 
tract. It is but guess work how affairs will be by 
the time these words are read by subscribers. 


Sole Leather 


The sole leather situation, even as outlined above, 
is one of extremely moderate buying although ship- 
ments on contracts continue. Prices show no im- 
portant changes, but both buyers and sellers are 
content to await the outcome of the present inter- 
national political situation. Foreign buyers are 
halting. A large amount of sole stock is awaiting 
shipment, for space in transatlantic steamers is 
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The Leather Market ¢ ¢ 


being commandeered by the British government for 
food and munition. The domestic call is quiet, just 
at this time, though likely to start into activity at 
almost any moment. There is an improved in- 
quiry, and the outlook is for a good demand soon, 
whatever the state of national affairs. 

No. 1 B. A. dry hide hemlock is still quoted at 57 
to 58c., other grades 55 to 56c., 52 to 53c., and 47 to 
48c. Union leather is in better call, sole cutters buy- 
ing more than shoe manufacturers. Prices are firm, 
with best light backs 85c., and medium and heavy 
79 to 82c. There is more inquiry for oak sole, 
though real business has not greatly increased. Best 
bends are held at 94 to 95c. and best scoured backs 
85 to 87c. There is a fair call for belting butts with 
light quoted at 90c. and medium and heavy 86 to 
88c. All kinds of offal rather scarce, with demand 
sufficient to prevent accumulations. 


Upper Leather 


The lower prices for calf leathers reported last 
week and the previous one still hold. These prices, 
however do not tempt shoe manufacturers to specu- 
late, though there is a little better business reported 
than a week ago. Colors are quoted at 65 to 70c., 
and blacks 55 to 6lc. Many consumers consider 
these prices still too high. Side upper leather con- 
tinues firm. Prices grade from 48 to 40c. according 
to quality. Gun metal sides 50 to 52c. Colors ranze 
from 55 to 60c. Some elk side leathers are sellinz 
at 48 to 52c. Wax splits are in lighter foreign de- 
mand, and home call moderate. Flexibles quiet, and 
in fair supply. 

Patent leather still shows a good export demand, 
but home requirements very moderate. Prices are 
high, and shoe manufacturers holding down to re- 
quirements on orders on hand, and to the making 
of samples. Glazed kid still shows a fair export 
call, though this has somewhat abated, owing to 
difficulty of transportation. 


Hides 


The market continues quiet. There is always a 
disinclination to buy on a falling market, and though 
prices firmed up a little the past week, sales have not 
been greatly stimulated. Tanners are in the same 
quandary as are the leather and shoe men. If the 
factors show a prospective heavy increased demand 
they would better buy now. If the contrary con- 
dition is likely, they fear to lose because of lower 
quotations. They are, however, keeping close watch 
of the market quotations, at the same time following 
the political news from Washington. 

New England hides are rather scarce, yet, because 
of poorer condition, prices remain fairly stationary. 
No. 1 Ohio buffs of present take off range from 22 to 
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You can make your boot business 
this spring bigger than ever before! 


GOODRICH 


“HIPRESS” 


The orizZinal Brown Rubber Footwear 
with the “Red Line ’Round the Top” 


—offers you tremendous advantages over all 
other lines. “Hipress” is simply sweeping 


everything before it. 


In three years ress” has raced from 
a beginner's place tot ee leadership 
in the rubber footwear business. This posi- 
tion has been logically and fairly won, for 
“Hipress” is a wonderful improvement in 


Boot and Shoe Making, 


The B. F.Goodrich Company invented, and alone 
uses, the HIGH PRESSURE process of making 
rubber footwear. By this process, the toughest rub- 
ber ever known—actually the same rubber that has 
earned for Goodrich Automobile Tires world-wide 
praise—is MOLDED INTO ONE-SOLID-PIECE 
boots! You can see the exclusive advantages of this 
construction. No cracks, no peeling, no leaks. 
“Hipress” will wear twice and even three times as 
long as any other rubber footwear you ever wrapped 
up for a customer. 


a 


Made only by 


THE B. F. GOODRICH COMPANY 


Factories: AKRON, OHIO Branches and Dealers Everywhere 


= 
= 
= 
= 
—— 
—— 
— 
= 
= 
=— 
== 
= 
= 
= 
= 
= 
= 
=— 
= 
== 
= 
= 
= 
= 
= 
= 
= 
= 
= 
= 
= 
= 
= 
—— 
== 
= 
= 
= 
= 
= 
== 
= 
= 
= 
—— 
= 
= 
= 
= 
= 
= 
= 
= 
= 
——s 
= 
= 
= 
= 
= 
= 
—— 
= 
= 
= 
= 
=— 
= 
= 
= 
= 
= 
= 
=— 
= 
—— 
= 
= 
= 
= 
= 
= 
= 
= 
= 
= 
= 
as 
—— 
= 
== 


ST 


Sl NN 00000 








Feb. 10, 1917 “THE GREAT NATIONAL SHOE WEEKLY” 7 
ae LNA 


Itz 


Order now! The demand for this 
footwear is simply unprecedented 


GOODRICH 


“HIPRESS” 


The original Brown Rubber Footwear 
with the “Red Line ’Round the Top” 


The knowledge that 38,000 dealers are 
ordering heavily to avoid stock disappoint- 
ments should hasten your order for a full line 
of genuine “Hipress.” That's your first step 
toward a Bigger Spring boot business. 


Don't delay. Don’t wait even for the 
salesman to get around. Make up your order 


and send it in NOW—TODAY! 





We also advise early specifications on 


GOODRICH 


“STRAIGHT-LINE” 


Rubber Overshoes 


“STRAIGHT-LINE” will do for your overshoe sales what 


“Hipress’’ will do for your boot sales. 








“Double the wear in every pair”’ 
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Made only by 


THE B. F. GOODRICH COMPANY 


World’s Largest Rubber Factories 
Makers of the Celebrated Goodrich Automobile Tires—‘“Best in the Long Run” 
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This register will help your 
shoe store increase its profits 


Adapted to shoe-store use 
and popular in this 
line all over the 
country. 


HE biggest thing the shoe-store 

manager can do is to get a record 

of what goes on—every sale—every 
exchange, return and repair job— 
of everything that affects revenue 
or records. This register furnishes 
that information. 


And it makes these records so they 
cannot be lost, altered, or destroyed— 
another important point. 


The register also furnishes the 
records for a quick audit—shoes sold 
for men, women, and children classified 
separately—the record of each clerk 
by itself. 


In addition to all these advantages, 
the register duplicates the records it 





makes—one copy for the customer, 
the other for the store. This pleases 
the customer and helps to prevent 
disputes. 


For the customer has something to 
show when returning or exchanging 
goods. And the store has sealing 
to show should a customer try to take 
an unfair advantage. 


All this erg? agrone counts—is 
important from the manager’s stand- 
point. And this register p rnishes it. 
That’s why it is popular among shoe 
stores. 


We would like to tell you more— 
cover other points—explain more fully. 
Write us today—yes, now. 


The National Cash Register Company 
Dayton, Ohio 
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23c. and No. 1 extremes 26 to 28c. Southern country 
hides are quiet with quotations ranging from 27c. 
for near and 24c. from far points. 


The Chicago packer market is quiet, with prices 
easier. There have been no large transactions 
noted up to time of present writing, but such are 
considered about due by those best posted, for it is 
believed that packers have large accumulations, and 
would welcome sales to large buyers in order to 
maintain and strengthen prices. Native steers are 
quoted 30c. to 3lc. according to take off. Native cows 
nominally 30 to 3lc. Texas heavies held at 3lc. 
and lights at 30$c. to 31. 

The Chicago calfskin market is somewhat weaker 
than at last report. Chicago cities sold at 38c. Out- 
side cities held at 35 to 38c. and countries are down 
to 30 to 32c. The New York calfskin market is 
easier, with prices somewhat nominal, in absence of 
business. New York cities are held at $4.00, $4.50 
and $5.00. Countries $3.50, $4.00 and $4.50. Not 
much change is noted in foreign hides, South American 
best grades held at 49 to 52c. China hides 48c. 
Some trading in wet salted is reported on a basis of 
40 to 4lc. for frigorifico steers, and 36 to 363c. for 
saladeros. 


Create Styles to Popularize 


Use Materials Which Will Not Sacrifice 
Stylishness 


Create styles that will demand cloth for tops, cotton 
for vamps, felt for inner soles and welts and com- 
pounds of rubber and fibre for soles and heels. Use 
any material in place of leather in shoes that will not 
sacrifice wearing qualities. 

That fibre soles and heels will outwear sole leather 
their makers are demonstrating. They are water- 
proof, flexible and comfortable. Shoes made of cotton 
are well adapted for Summer wear and the volume of 
business in such material should be largely increased. 

The use of cloth for tops will cut down the use of 
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leather for uppers nearly 40 per cent in every pair, 
and the use of dress and street shoes with cloth tops 
can be made popular if retailers, wholesalers and man- 
ufacturers get together and make the effort. 


Soldiers’ Feet Standardized 


As a result of the army inspection, two things 
happen immediately. Every man is put in the way 
of getting that one of the ninety available different 
sizes of shoes which exactly fitted his own particular 
feet, not as he would have them appear but as the 
inspection showed them actually to be. Curiously 
enough, the great majority of the sizes specified after 
inspection are 7 or 73. Most army men, especially 
those who have been several years in the service, 
have short, wide, stubby feet. They stand on them. 
The biggest draft of all, according to the Quarter- 
master’s shoe tariff schedule, is 7E. Out of 10,000 
pairs issued, recently there were 1,695 sevens and 1,503 
eights as against only 741 nines. Only 77 men wore 
No. 11’s. 


Some weeks ago it was stated that the Lycoming 
Rubber Co. factory at Williamsport, Pa. would be 
enlarged by the erection of an additional four story 
building. The plans have been changed, and a five 
story structure will be built. It is expected that the 
capacity will be eventually increased to 50,000 pairs 
per day. 


More than four thousand people are now em- 
ployed at the National plant of the United States 
Rubber Co. where’ “Keds” are made. Notwith- 
standing the fact that this plant is making 48,000 
pairs of ““Keds”’ per day, the output will be increased 
as fast as competent workers are secured. 


‘““You can make more friends through your busi- 
ness than business through your friends,” is a maxim 
at, the root of successful business. 


Composition Soles Applied 


on every pair in this exhibit, repre- 
senting an equal number of shoe 
factories. Merchants who attended 
the Cincinnati Convention will re- 
member this as the Neolin Soledisplay 
of the Gooodyear Tire & Rubber Co. 
of Akron, Ohio. 


i 
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— Overgaiters— 


Fr D a we AL | Place Your Order Now—Do Not Delay 


FIBRE SOLES | WOMEN’S 


6-9 Buttons 





MEN’S 
5-6-7-8 and 10 
Buttons 


LATEST SHADES 


Chamois, White, Champagne, Pearl Gray, Light Gray, 
-Medium Gray, Taupe, Light and Dark Fawn, Havana and 
Golden Brown, Burgundy and Plum. 


OR. | THE 


| US 
NS: ay Pz. 


SE RVI = | | Wiley - Bickford- Sweet Co. 


Hartford, Conn. Worcester, Mass. 





Notwithstanding the present heavy de- | U. S. A. 
mand for Federal Fibre Soles, largely | Sane cites festairs 
increased facilities enable us promptly 
to take care of all orders and make quick 
shipment. 


This, coupled with the fact that in Federal 
Fibre Soles we offer an absolute uni- 
formity of thickness, weight and quality, 
makes this product an unusually attrac- 
tive proposition for shoe manufacturers. 




















a 


COMFORT FOR 
YOUR CUSTOMERS 
MEANS 
DOLLARS 
FOR YOU 


Further information, sample and prices 
on request. 


Men and women everywhere have not only found 
bunion relief, but have also been enabled to wear 
stylish shoes through the aid of the 


Silo, ISCHER 


Soles for 
Men and 
Women 


Colors | PROTE 


Black—Tan 
— White 
The cost is small to the customer, but the profit is 

big to the dealer. Besides, the FISCHER BU NION 

PROTECTOR means steady, satisfied customers. 
Ask your Jobber. 


The Federal Rubber Company 


of Illinois 
| Factories, Cudahy, Wis. 
} Manufacturers of Automobile Tires, Tubes and Sundries; Motorcycle, 


Bicycle and Carriage Tires; Rubber Heels, Fibre Soles, aw Shoe 
Pads, Rubber Matting and Mechanical Rubber 


THE FISCHER MANUFACTURING COMPANY 
Sole Owners, Manufacturers and Patentees 


MILWAUKEE, WISCONSIN 
[3S] 
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VAUGHAN’S IVORY SOLE LEATHER 


This soling is very light weighing and is the most comfortable leather made for street, dress, and 
sport shoes. Men’s, women’s and children’s footwear in which it is used is selling at sight in every 
one of the hundreds of shoe stores where it is shown. Write for samples. 


George C. Vaughan, Peabody, Mass. 











The “Style Shoes for Stout Women, that will make permanent 
customers of thousands of women of all ages who have an 
inborn desire to wear stylish footwear and still have comfort. 














In In 
Stock Stock 





Style B96—Glazed Kid 74-inch Height Style B81—Glazed Kid, Circular Foxed, Style 500~Glened Kid, Circular Foxed, 

Whole Quarter Boot with Plain Toe, Fine Black — Top, 14 a, 13-8 Plain Toe, Lace Boot, ‘New York Lest, 

Leather Half Louis Heel, Goodyear Welt, Heel, Plain T ati Eee elt. 742 15-8 Cuban oe L, Coameeed Shank, Out- 

Crawford Arch Supporting Shank. 2 10, E Width; 214 oll, EE Width. ot size Top. Welt. 24 0, E 

to 11, E and . (Not carri carried in EE Width Width: : 2% to TL EEE Width. (Not 

in EE Width carried in EE Width.) 4 
Sizes‘ 2} to 12 Widths AAA to EEE 70 Styles in Stock 


SOLID LEATHER COUNTERS — SOLID LEATHER BOX TOES—SIZES ABOVE 8, 15c PER PAIR EXTRA 





W. B. COON CO., Exclusive Manufacturers ROCHESTER, N. Y. 
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= co <a tat: Patented 
soe, 7g Jan. 12, 


Aug. 19, - 4 S) 
1913 feos: 1915 


Pat. January 12, 1915 


YULO-UNIT 
BOX TOE 


Acknowledged by the leading shoe manufact- 
urers of the country as one of the most im- 
portant achievements of modern shoemaking. 


The style and individuality of the last is easily 
moulded into the Vulco-Unit Box Toe, and 
moulded to stay. Heat from the foot or no 
amount of water can affect it in the slightest 
degree. 





The best retail stores throughout the country 
are specifying VULCO-UNIT BOX TOES in 


all their shoe orders. 


BECKWITH BOX TOE CO. 


108 LINCOLN ST. BOSTON, MASS. 
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Exelusive Shoe Store Furniture 
THE BEST IN THE WORLD. LOWEST POSSIBLE PRICES. 


We Furnish more Shoe Stores than all Other Manufacturers Combined. 








No matter what the size or 
shape of your store is the 


Shakespeare Chairs 


will solve your problem 


One Customer 
Has Bought Over 


10,000 


Of This One Design 
of Shoe Store Chairs Alone 























Group of Shakespeare Chairs with 
seats up. Easy to clean under these 
chairs. 


Shakespeare Chair, No. 4106, ‘‘show- 


Group of Shakespeare Chairs with 
ing seat down.” 


seats down. Most economical space 
arrangement for shoe store seating 
ever devised. 


Shakespeare Chairs--the only Chairs ever made Exclusively for Shoe Stores. 
Nothing made to equal them. 








No. 4095 Portable Mirror. The handy 
eractical Shoe Store Mirror. Bevel 
Plate Mirror on both sides. Durability 
and light weight. 

$12.10 


This trade mark on every piece guar- 
antees the best quality of material 
and workmanship. 


We Manufacture 


No. 4061 Fitting Stool. Upholstered 
seat—corrugated leather foot rest— 
special metal heel rest. Guaranteed 
the best and strongest fitting stool in 
the world. Price only $3.85. Will 
outlast five other stools. 


Chairs, Settees, Center Divans, Portable Screens, Statuary, Fitting Stools, Wrapping 
Tables, Mirror Screens, Children’s Chairs, Electric Newell Fixtures. 








All kinds of Shoe Store Furniture. 


Each piece made to match your Fixtures. 


Write for Catalog. 








THE C. F. STREIT MFG. COMPANY 


1047 Kenner Street 


CINCINNATI, OHIO, U. S. A. 
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We offer for immediate 
delivery, subject to previ- 
ous sale, the style numbers 
shown on this page. As 
these prices are under the 
prevailing market for these 
smmccinn pN&2@8 1, grades we advise that you te 
yt A Sine ieee Papen ko Patton. 


Sole, C b: Heel, Coll 
Pale, Goncaze Coban Heal, Coles ~order at once. ole, 2%inch Lous Heel, Potte Lost 


No. 204—Same in Button 











nt Se h Patent 3-4 Foxed B Seven-inch D it Calf 3-4 F ed Lace, 

Dull Calf 3-4 Foxed Lace, Black Cloth ven-inc! ‘atent 3-4 Fox utton, ven-in uu ‘ox! 
T - 7" 728 -s ] — er tes “ Black Cloth Top, Plain Toe, Concave Dull Top, — kK Black Neolin 
> so a. Sere. SNe Cuban Heel, Petite Last, Goodyear Sole and 10-8 Heel,» Imitation Welt, 
Imitation Welt. C to E.. Price $2.10 Wak een... . le Price $2.50 Boston LastJ C to “—— . .Price $2. 15 











No. 732R No. 916R No. 802R 
" Se h Patent 3-4 Foxed Button, ; 
Patent Lace, Black Cloth Top, Tip, Doll Ton. Plain "Toe, ‘occa tien Potent Lom, rs Ge To p State 
7-8 Heel, Hackney Last, Goodyear Heel, College Last, Goodyear Welt. Last, Goodyear Welt. A to D. 
Wah. Cte Re .....0%5. Price $2.35 AtoD...........--6: rice $2.50 Price $2.50 


THOMSON-CROOKER SHOE CO. 


ROXBURY CROSSING, BOSTON, MASS. 
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Notable Chicago Dinner 


The Shoe Travelers’ Association of Chi- 
cago held its annual dinner dance at the 
Congress Hotel, Thursday night, and made 
of it the occasion for installing the new 
officers recently elected. The large num- 
ber of shoemen present with their ladies 
proved the interest taken in this annual 
affair. During the past six years the or- 
ganization has steadily grown in both 
numbers and enthusiasm. 

Retiring President Andrews was pre- 
sented with a traveling bag toilet set in a 
neat little speech by ‘‘Pete’” H. L. Ware, 
of the Excelsior Shoe Co. The dinner 
was admirably handled by the enter- 
tainment committee, F. C. Heer, H. Ross 
King, H. L. Ware, Frank B. King. The 
latter served as chairman. During the 
dinner the ladies were presented with 
favors, consisting of a white rose made of 
leather, each in a neat box. A telegram 
was received and read from J. J. Kalten- 
brun, Vice-President of the National 
Shoe Travelers Association, wishing the 
Chicago association continued success 
and expressing regret that he could not 
be present. 

Those at the speakers’ table were: 
H. F. Andrews, Toastmaster; Mr. and 
Mrs. A. H. Hopkins, F. F. Nitchy, Mr. 
and Mrs. Geo. W. Slocum, F. F. Murphy 
and Miss C. A. Murphy. At the other 
tables were: A. N. Farqua, A. O. Har- 
rison, N. J. Nichols, Mr. and Mrs. Geo. E. 
Harrison, J. D. Hanrahan, Harry C. 
Brown, Ross R. Myers, Mr. and Mrs. 
Koch, Mr. and Mrs. Ed. Stake, L. A. 
Cohan, Mr. and Mrs. Dave Saifer, Mr. 
and Mrs. M. Rubel, Archie Weisburg, 
Miss G. Ettenson, Mrs. Flower and S. S. 
Newell, Harry N. Steidley, Harry A. 
’ Wood, H. L. Ware, Mrs. Anna M. Mick, 
Paul Hoog, Helen Hoog, I. Grossman, 
F. D. Duncan, G. M. Groves, B. T. 
Duncan, Mrs. Rose Ziv, Miss O. God- 
dard, H. H. Grassie, S. J. Apple, Mr. and 
Mrs. Ruben Metz, Mr. and Mrs. P. J. 
Davis, Mr. and Mrs. George R. Louter- 
stein, Mr. and Mrs. Buck of Omaha, 
Neb., Mr. and Mrs. Johansen of St. 
Louis, Mr. and Mrs. John Goebel, Mr. 
and Mrs. H. W. Pulker, Mr. and Mrs. 
Frank King, Mr. and Mrs. Fox, Mr. and 
Mrs. Orth, Mr. and Mrs. E. O. Ray, Mr. 
and Mrs. J. D. Neilson, Jr., Mr. and Mrs. 
A.B. Lapham, Mr. and Mrs. C. B. Feeley, 
Mr. and Mrs. T. F. Feeley, Mrs. Dod- 
son, L. G. Arens, Marie V. Lagerstodt, 
Mr. and Mrs. Charles G. Bennett of 
Milwaukee, Mr. F. H. Storer, J. C. Mc- 
Greevy, Mr. and Mrs. R. E. Bain, Flor- 
ence Wakefield, Frances Lendrum, A. B. 
Cochrane, Mr. and Mrs. C. H. Dae- 
micke, Mr. and Mrs. H. T. Daemicke, 
Mr. and Mrs. E. B. Slocum, Mrs. Patt- 
hoff, R. J. Finigan, H. E. MacNiven, 


B. Stark, Miss McEnrol, Mr. Sullivan, 
Miss Brown, Mr. and Mrs. Voght, Mr. 
and Mrs. Brown, Frank L. Parker, C. J. 
Reidholm, J. F. Carlisle, D. T. Johnson, 
F. F. Phelps, B. C. Bowen, H. C. Heer, 
Mr. and Mrs..0. G. Adams, L. Wegge- 
man, Mrs. A. V. Walcott, Mrs. Tourneau, 
M. Corbett, Mr. and Mrs. S. Soloman, 
Mrs. W. J. Corbett, H. R. Rost, A. H. 
Hopkins, Jr., Romona Dezell, Mary 
Rartray. 


Advocates Daily Meeting 


At the weekly luncheon of the asso- 
ciation on Saturday President A. H. 
Hopkins, Sr., in outlining his policy for 
the year said in part: “We must strive 
for a larger membership during this year, 
and if every man here will do his part we 
shall have a record to be proud of. Our 
by-laws must be revamped to meet the 
needs of the organization. My idea is 
that we should have or encourage the 
meeting of the boys each day for lunch 
at some one appointed place, where those 
of us who can do so conveniently may 
know that we shall find some of the mem- 
bers on hand. At the shoe dealers’ con- 
vention that will be held here in Chicago 
next January, every member of this 
association is urged to try and have his 
customers attend the convention, in this 
co-operating with the National Shoe 
Dealers’ Association in getting out a big 
attendance. Do we want the national 
convention in January, 1919, of the shoe 
travelers? If so, it is not too early to 
consider ways and means of showing the 
advantages of bringing the convention 
following the one of next January to this 
city. There will be strong solicitation 
from other cities, and we should organize 
to keep Chicago prominently in the fore- 
ground as the next logical convention 
city.” 

Committees Appointed 


President Hopkins appointed the fol- 
lowing chairmen of committees, each to 
select his own committee and to act for 
the year: Membership, Simon Reutz; 
Entertainment, H. M. Pulker; Railroads, 
Hotels and Grievances, F. C. Heer; Wel- 
fare, Dave Davis; Special, H. F. Andrews. 
The Welfare Committee was described 
by President Hopkins as the heart throb 
of the association in caring for sick or 
needy members, and the Special Com- 
mittee to act as a utility arm of the 
organization. 

President Hopkins was selected as the 
member of the Board of Governors of 
the National, with the Vice-President 
as alternate and the Secretary as second 
alternate. 


Roster of Salesmen 


The salesmen of R. P. Smith Shoe Co., 
Chicago, who have been here for the past 
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week, are leaving for their territory a 
once. The following is the roster: 

E. B. Schmidt, South Minnesota; Jas. 
Brady, South Illinois; F. J. Michels, 
Washington and Oregon; W. M. Smith, 
Northwest Iowa; G. A. Laney, California 
and New Mexico; T. D. Smith, North 
Illinois and South Wisconsin; J. E. John- 
son, North Illinois; R. N. Price, city and 
suburbs; F. A. Schmelz, North and West 
Michigan; H. Mayfield, West Indiana 
and East Illinois; F. E. Ellis, Southwest 
Kansas; B. D. Griffith, East Kansas and 
West Missouri; W. B. Carter, North In- 
diana; C. M. Farthing, South Nebraska 
and North Kansas; P. J. Wallace, Ala- 
bama and Florida; S. D. McCarthy, 
Ohio; S. R. Lavinson, Kansas City; J. A. 
Fletcher, Central and North Wisconsin; 
Magrum Smith, South Dakota; Theo. 
Lederman, Milwaukee and suburbs; R. L. 
Frank, city; L. Richard, Kentucky, Ten- 
nessee, Mississippi and Louisiana; W. W. 
Hare, Central Illinois; H. Leatherby, 
North Iowa; Mose Spero, Nebraska; 
J. C. Hyman, city; J. C. Eaker, Kentucky 
and Tennessee; F. I. Nelson, North Da- 
kota; H. H. Hoffman, Texas; J. Siegrist, 
East Michigan; C. B. Shaw, Central In- 
diana; O. M.: Mennes, Montana and 


‘Idaho; Dave Zedick, city; L. L. Squier, 


North Minnesota; C. M. Caraway, North 
and West Oklahoma; A. E. Ertell, De- 
troit and suburbs; Geo. Heist, East Mis- 
souri and Arkansas; W. M. Caraway, 
Southeast Oklahoma. 


G. W. Slocum Increases Territory 

George W. Slocum, Chicago and Mil- 
waukee representative of the Krippen- 
dorf-Dittman Co., of Cincinnati, has 
added to his territory for the coming 
season the following: Northern Illinois, 
Wisconsin, North Dakota and Minnesota. 
Mr. Slocum will cover this added terri- 
tory in conjunction with F. F. Phelps, 
who cares for the big city trade in those 
states. Mr. Slocum is active in shoe 
travelers’ association work, having served 
until recently as Secretary of the Chicago 
association. 


Simon with Friedman-Shelby 


David Simon, for the past six years 
Chicago salesman for Endicott-Johnson 
Co., on February fifth opened up a Chi- 
cago office for the Friedman-Shelby Shoe 
Co. in the Lees Building, Chicago. Mr. 
Simon is well known to the Chicago retail 
trade as well as in the surrounding ter- 
ritory covered by Chicago branch sales 
rooms. 


Schofield Undergoes Operation 


John Schofield of Rochester, N. Y., 
representing Williams, Hoyt & Co. has 
undergone an operation at the local 
hospital and is rapidly recovering his 
normal health. 


ee 
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n Stock Lines Are Ready 
Catalog No. 11 120 Lines 


Mailed Immediately Upon Request 























ILLUSTRATING 


White Spring and Summer Styles 


Romeos 


In Stock Slyles 


CATALOG NO. 11 
1917 Strap Sandals 
Juliets 
Princess 
House Oxfords 


Comfort Boots 


Pumps 

Sport Low Cuts 
Sport Boots 
Ankle Straps 
English Sandals 
Play Shoes 


Fausts 
Operas 
Everetts 
Dress Pumps 
L.B.EVANS'Son COMPANY Dress Oxfords 
MASS. 





WAKEFIELD 





GIRLS’ MISSES’ CHILDREN’S 


MEN’S BOYS’ 


L. B. Evans’ Son Company - Wakefield, Mass. 


Boston Sales Office, 110 Summer Street 


LADIES’ 


























om MASON DRESSINGS 
THEY SPEAK FOR THEMSELVES 


The absolute pone of our goods has been a matter of busi- 
ness policy since the establishment of ‘this house in 1832. 





A Renovator] 
—Tron— 
White Shoes 
—THAT— 
wren SOME orr. 


| SELF 
LOS 





nepeeeeeen eee 

JAS. S. MASON Co, 
194.140 N. Promt $0 
PHILAD! 








MASON’S BLACK 


DRESSING MASON’S WHITE 





Self-polishing, clean and 

convenient. Fast dye; will 

not come off; renews the 

appearance of the shoe. 
Large Size 

$1.65 Doz. $18.00 Gross 
Small Size 

85c. Doz. $9.00 Gross 


DRESSING 
Can be used for any ma- 
terial of which white shoes 
are made. Cleans as well 
as polishes and will not rub 
off. 
Large Size 
$1.65 Doz. $18.00 Gross 
Small Size 
85c. Doz. $9.00 Gross 


Send for Samples 


JAMES S. MASON CO. 


134-140 N. Front St., Philadelphia 


MASON’S TANSHINE 
CLEANER 


A combination liquid and 

paste dressing for tan shoes. 

Covers cuts and creases and 

gives a lasting and brilliant 

polish. Contains no acid. 
Large Size 

$1.65 Doz. $18.00 Gross 
Small Size 

85c. Doz. $9.00 Gross 


MASON’S NEUTRAL 

DRESSING 

A cleaner for all cloth or 

kid tops of any shade. Free 

from acid and absolutely 

safe in use. 
Large Size 

$1.65 Doz. $18.00 Gross 
Small Size 

85c. Doz. $9.00 Gross 
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Failuces 


Boston.—L. R. Goodman, leather, S. Harris elected trustee. 
N. E. Robbins, wholesale shoes, reported W. W. Kennard appointed 
trustee. 
Standard Shoe Co. (Simon oven Proprietor), shoes, reported meet- 
ing of creditors called for February 2, last, and assigned. 
Everett, Mass.—Samuel Weiner, shoes, reported petitioned into bankruptcy. 
Lawrence, or Fredberg, shoes, etc., reported assigned. 
Lynn, Mass.—Simon Hirshberg, shoes, reported offering to compromise at 50 


r cent. 
Medford, Mass.—Meyer Skolnick, commission leather, reported petitioned into 
meecnn gy F 
Montgomery, Ala.—J. Henle & Son, shoes, reported offering to compromise at 


25 per cent. 

Jacksonville, Fla.—Berman & Gerbert Shoe Co., shoes, etc., reported an invol- 
untary petition in bankruptcy has been filed against above. 

Fitzgerald, Ga.—Dodd Supply Co., shoes, etc., reported petitioned into bank- 


ruptcy. 
Stewardson, Ill.—Grove & Eliot, shoes, etc., reported petitioned into bank- 
ruptcy. 
Wallace, Ida.—The Toggery, ‘shoes, etc., reported petitioned into bankruptcy. 
Sycamore, Ill.—George Morris, shoes, reported offering to compromise at 30 


er cent. 

Brazil and Greencastle, Ind.—Standard Brokerage Co., shoes, etc., reported 
petitioned into bankruptcy. 

Chicago, Ill.—Jefferson Park Shoe Store, reported Edward Berman and Abe 
Gurevitz, individually and as co-partners, trading under the above style, 
have been adjudicated bankrupts, and the first meeting of their creditors 
was scheduled for last Thursday, February 8. 

Newcastle, Ind.—Albert Shoe Co. (Chas. Albert, Proprietor), shoes, reported 

titioned into bankruptcy. 

Neodosha, Kan.—Fred Merkle, shoes, reported petitioned into bankruptcy. 
Reported meeting of creditors called for February 21. 

Pompent, Ky.—S. Ambrogio, shoes, etc., repo petitioned into bankruptcy. 

Ridgley, Md.—W. S. Shipman, shoes, etc., reported petitioned into bankruptcy. 

Saginaw, Mich.—Frank Mikolaicjik, shoes, etc., reported offering to compro- 
mise at 40 per cent. 

Minneapolis, Minn.—Yale Shoe Co., shoes, reported offering to compromise at 
25 per cent. ee . 

Columbia, Miss.—Goss & Wilks, shoes, etc., reported petitioned into bankruptcy. 

Starkville, Miss.—M. Rossoff, shoes, etc., reported petitioned into bankruptcy. 

Kansas City, Mo.—Thomas Newton, shoes, etc., reported assigned. 

St. Louis, Mo.—Harry Wiese, shoes, etc., reported offering to com romise at 
40 per cent. Assets, stock in trade, appraised at cost, $4,114.41. Liabilities, 
mostly for merchandise, $3,368.65, together with an item of $2,000 repre- 
senting money loaned to Wiese by his wife, which she will not claim in the 
event that creditors accept the above-named composition. 4 

Glen Falls, N. ¥.—Goodson’s, Inc., shoes, etc., reported offering to compromise 


at 35 per cent. 

Asheville, N. C.—Asheville Dry Goods Co., shoes, etc., reported meeting of 
creditors was scheduled for February 6, last. c 

Lumberton, N. C.—Townsend Bros., shoes, etc., reported assigned. 

Mount Olive, N. C.—Ward Dry Goods Co., shoes, etc., reported assigned. Re- 
ported i. em into ont “a 

Greenville, C.—A. Williams (N. Y. Sample Store), shoes, etc., reported 
offering to compromise. 2 

Arlington, N. J.—Harry Kamonowitz, shoes, reported offering to compromise 
at 80 per cent. 7 

Washington, N. J.—Joseph B. Hampton, shoes, reported offering to compromise 
at 25 wl cent. Reported meeting of creditors called for yesterday, Feb- 
ruary 8. 

Bridgeton, N. J.—K. Goldberg, shoes, reported sold out under chattel mortgage. 

Greensburg, Pa.—John W. Pollins Co., shoes, etc., reported petitioned into 
bankruptcy. z i 

Freeland, Pa.—Louis Rabinowitz, shoes, etc., reported offering to compromise 
at 25 per cent. 1 

Mayesville, S. C.—C. Taylor, shoes, etc., reported petitioned into <4 

Fort Mills, S. C.—Mills & Young, shoes, etc., reported petitioned into bank- 


ruptcy. 

Fort Worth, Tex.—Everybody’s Department Store, shoes, etc., reported re- 
ceiver appointed. 

Palisades, ash.—Palisades Mercantile Co., shoes, etc., reported receiver 
appointed. ? 

Terra Alta, W. Va.—L. C. Lantz, shoes, etc., reported assigned. 


Changes 


Boston.—A. W. Platin Shoe Co., shoe manufacturers, etc., incorporated with 
authorized capital of $10,000. 
Lynn, Mass.—Bay State Heel Co., incorporated with capital of $5,000. 
Geo. E. Coffin Shoe Co. (80 Marshall’s Wharf), shoe manufacturers, 
recently commenced business here. ‘ 
allace B. Phinney & Co., cut sole manufacturers, dissolved al 
ship; E. H. Townsend succeeds under old firm style; Wallace B. Phinney 


retires. 

Beverly, Mass.—Stanley & Page, shoe manufacturers, recently commenced 
business here. 

North Adams, Mass.—Wall, Streeter & Doyle Co., shoe manufacturers, author- 
ized capital increased rd the amount of $40,000. . F 

Se Shoe Co., manufacturers, incorporated with capital 
of $5,000. 

Brinkley, Ark.—Lamm & Co., shoes, etc., J. H. Stack retires. — 

a Ga.—H. B. Ehrlich & Co., shoes, etc., will discontinue. 

Valley, Ill.—J. P. Hubbs, shoes, etc., sold out to John Hubbs. 

Chicago, Ill_—Frank Tuma, shoes, succeeded by Joseph Marik, Jr. 

Kellogg, Ida.—Price Bros., shoes, etc., sold out to Harry Burke. 

Bourbon, Ill.—Geo. Muir, shoes, etc., sold out to Jones & Craven. 

Fairmount, Ill.—J. A. Cox, shoes, etc., sold out to Cromwell & Black. 

Murphysboro, Ill.—A. H. Chamberlain, shoes, sold out to Service Shoe Store. 

Toledo, Ill.—W. F. Cooper, shoes, etc., sold out to Chas. Holly. 

Norris City, Ill.—Stinson Bros., shoes, etc., removed to Carmie. 

Guthrie, Ia.—Clarence Boots, shoes, etc., sold out to Gene Barker. 

Peoria, Ill.—P. A. Berger & Co., shoes, etc., capital increased to $400,000. 

Decorah, Ia.—H. N. Schultz, shoes, removed to Boone. 

La Grange, Ind.—William Thomas, shoes, etc., sold out to Fay Shafer. 

Whiting, Ind.—John Topa, shoes, etc., sold out to Tony Drozk. 
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Suspensions and Changes 


Michigan City, Ind.—Dobeski Bros., shoes, etc., succeeded by Julius Dobeski. 
Fort Scott, Kan.—M. Liepman & Bro., shoes, etc., Jos. Liepman retires. 
Topeka, Kan.—Gerstley Shoe Co., shoes, sold out to David J. August. 
Davis Mercantile Co., shoes, etc., sold out. 
Clarence, Mo.—W. L. Jacobs & Son, shoes, etc., sold out to L. S. Jacobs. 
Sherburn, Minn.—Cash Mercantile Co., shoes, etc., dissolved partnership; 
succeeded by M. N. Johnson. 
Zeeland, Mich.—Ted & Ed Clothing Co., shoes, etc., dissolved partnership. 
Carrollton, Mo.—Bartling & Kincaid, shoes, etc., succeeded by Hub Clothing 
O. 
Mankato, Minn.—Thilgen & Budofsky, shoes, etc., dissolved . 
Superior, Neb.—Deines & Kohr, shoes, etc., dissolved partnership; succeeded 


y Kohr. 

Newark, N. J.—Herzfeld & Koellhoffer, shoes, sold out. 
Farmington, N. M.—J. M. Johnson, shoes, etc., removed to Arizona. 
Arapahoe, Neb.—R. Freidell & Co., shoes, etc., sold out to Floyd Lehman. 
Bridgeport, Neb.—Platte Valley Mercantile Co., shoes, etc., closing out. 
Cozad, Neb.—Arnold & Helmer, shoes, etc., succeeded by O. Helmer. 
Ellis, Neb.—H. C. Jensen, shoes, etc., sold out to E. Ward. 
York, Neb.—C. B. Woods Co., shoes, etc., incorporated with capital of $20,000. 
New York City.—Isaac Alexander (1481 Ist Ave.), shoes, sold out. 

J. M. Delany & Co., leather, removed to Meriden, Conn. 

G. & M. Shoe Mfg. Co., Inc., shoe manufacturers, incorporated with 

capital of $2,000. 
ules C. Weiss & Co., shoes, etc., incorporated with capital of $20,000. 

Warren Apparel Co., Inc., shoes, etc., incorporated with capital of $5,000. 
Setauket, N. Y.—B. Goldberg, shoes, sold out. . 
Utica, N. ¥Y.—John A. Roberts & Co., shoes, etc., capital increased to $360,000. 
Yonkers, N. ¥.—Meyerson Bros., shoes, sold out. 
Haworth, Okla.—May Bros., shoes, etc., succeeded by May, McBrayer & May. 
Pittsburgh, Pa.—K. Solomon & Co., shoes, etc., sold out to Frank & Seder. 
Lone Wolf, Okla.—Alexander-Rule Co., shoes, etc., succeeded by W. J. Lockhart. 
Philadelphia, Pa.—Chas. Rosner, shoes, out of business. 
Providence, R. I.—Modern Shoe Stores Co., shoes, incorporated with author- 

ized capital of $100,009. 

Platte, S. D.—Baker & Smith, shoes, etc., succeeded by Monroe Baker. 
Webster, S. D.—H. C. Tegtmeier Co., shoes, etc., H. C. Tegtmeier retires. 
Chattanooga, Tenn.—A. Gross, shoes, etc., sold out to Star Clothing Co. 
New Braunfels, Tex.—Pfeuffer Holm Co., shoes, etc., capital increased to 


Hempstead, Tex.—B. Schwarz & Son, shoes, etc., incorporated with capital of 
21,000. 


Greenville, Tex.—Spurlock-Peck-Hogan Co., shoes, etc., E. W. Hogan retires. 

Kenosha, Wis.—J. Brandy, shoes, etc., sold out to Kahn & Kaplan. 

Woodstock, Wis.—C. S. ame shoes, etc., sold out to E. n , 

Mt. Pleasant, Tex.—Geo. Lillienstern, Inc., shoes, etc., incorporated with 
capital of $35,000. 





In these days of uncertainty 
regarding quality, it is a source 
of satisfaction to many retailers 
to know that McMaster Soft 
Soles and Turn Cacks will retain 
their standard of quality. This 
line has many dainty and original 
styles for this season. 


Rochester, N. Y. 


J. J. McMaster 
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Classified and Opportunities Department 


“Recorder” rates for space less than one-eighth 


page per issue: 


7 times 
$3.00 
6.00 
9.00 
12.00 


1 time 
$4.00 
8.00 
12.00 
15.00 


Space 
1 inch 
2 inch 
3 inch 
4 inch 


13 times 26 times 52 times 
$2.75 
5.25 
7.75 
10.00 


$2.50 
4.75 


$2.00 
4.00 


YOSITIONS WANTED: Three cents per’ word for 
each insertion. 
sixty cents. 


Minimum amount accepted, 


For other ““Want’”’ advertisements, 
five cents per word for each insertion. 
amount accepted, One Dollar. Ads under this head- 
ing will be received up to 5 o’clock Tuesday, P. M. 
When advertisers desire answers to come in care of 
this office, twelve words must be allowed in each ad- 
vertisement for address. 


Minimum 


When advertisers desire re- 


plies forwarded direct to their address, each word of the 


7.00 6.00 


address must be counted in the advertisement and 


paid for accordingly. Answers to ads must be sent 


9.00 8.00 


under letter postage. 


Payment in advance is required, except when regular advertisers, as amounts are too 


SALESMEN WANTED 


small to open accounts 


SALESMEN WANTED 


LINE WANTED 





ANTED—Shoe salesman with good experi- 

ence. Town of 25,000, eastern Ohio. Must 

have reference. Address A830, care Boot and Shoe 

Recorder, 207 South St., Boston, Mass. State 
wage. 


ANTED—Hustler for Nebraska and the 
Dakotas to sell on liberal commission my 
quality line of infants’ shoes—a line which, for 
more than fifteen years has been a recognized 
LEADER. State full particulars with application. 
References required. H. H. Freeland, anufac- 
turer, Rochester, N. Y. 








ANTED—Experienced salesman in touch 
with the best merchants in IOWA and bor- 
dering territory to sell on liberal commission m 
short, snappy line of infants’ ‘‘First-Step” TURNS 
and high-grade soft soles. This line has an es:ab- 
lished reputation for its high quality. My line 
works in exceptionally well with a short line of 
women’s shoes or any line of specialty footwear. 
To the right man will advance at least $25.00 per 
week. First-class references as to character and 
ability required. Sample lines now ready. H. H. 
a anufacturer, Established 1896, Roches- 
ter, ° 


“ALESMAN wanted by large Western manu- 
Ss facturer of men’s welts, for Ohio and large 
towns in western Pennsylvania and West Virginia. 
Address A851, care Boot and Shoe Recorder, 207 
South St., Boston, Mass. 


ANTED—Salesmen with established trade 

to carry on commission men’s work shoes, 

Goodyear, welt, McKay and nailed (popular prices), 

in Illinois, Michigan, Indiana, Ohio, Pennsylvania, 

New York. Give experience and reference in first 

letter. The E. B. Piekenbrock Shoe Mfg. Co., 
Dubuque, Ia. 








Maple Pm ogg 5 salesman to carry on 
' commission the ““KESCO” line of infants’, 
children’s and misses’ turns and McKays in Wash- 
ington, Oregon and California. Can be carried 
with line not conflicting. Address with references 
The Kepner-Scott Shoe Co., Orwigsburg, Pa. #4 


A» experienced shoe man open March Ist for 
good factory line of shoes, either specialty or 
general line. I am well acquainted with Southern 
trade, having sold shoes in South eight years for 
one company. Address W. T. Harmon, 115 East 
Third St., Atlanta, Ga. 





ANTED—High-class shoe salesman with es- 
tablished trade in Nebraska for well-known 
general line. Attractive proposition for right man. 
In applying state experience and give references in 
first letter. Address A840, care Boot and Shoe 
Recorder, 207 South St., Boston, Mass. 








POSITION WANTED 


GHCE man, 18 years’ experience, age 33, single, 
wishes to connect at once with reliable shoe or 
department store. Willing to work and a pro- 
ducer capable of Zz t and buying. Me 
about $30 a week to start. Address Schubert 
Brodhead, Wisconsin. 


ALESMAN, 24, with established trade, desires 

_ connection with manufacturer or_ jobber of 
ladies’ or men’s high-grade shoes, for New York, 
New Jersey and adjacent territory. Address A846, 
care Boot and Shoe Recorder, 207 South St., Bos- 
ton, Mass. 


REAT BRITAIN AND IRELAND—Traveler, 
25 years’ tion with wholesale houses and 
large retail houses, is open to represent a good 
American house. Disengaged through the war. 
Address L. Cantor, 5, Claremont Road, Westcliff- 
on-Sea, Essex, England. 




















ALESMAN who understands Spanish and 
Portuguese for South America. One who is 
capable of calling on shoe manufacturers and han- 
dling big business. Must be able to furnish the best 
of reference as to habits, sales and executive abil- 
ity. No others need apply. Address A850, care 
Boot and Shoe Recorder, 207 South St., Boston, 
ass. 


aoe ae expert shoe salesmen, one 

manager of children’s department, one floor 
manager. All for new shoe store to be opened soon in 
Los Angeles. Write fully. No expenses advanced. 
Regal Shoe Store, Los Angeles, Cal. 


ANTED—A salesman with established trade 

in Kentucky and Tennessee or Arkansas 

and Louisiana. An exceptional opportunity for a 

live salesman to sell our line of men’s, women’s and 

children’s shoes on a commission basis. Best of 

references required. Commissions will be paid only 

as earned. Address A848, care Boot and Shoe Re- 
corder, 207 South St., Boston, Mass. 


ANTED—Experienced successful traveling 
shoe salesman, with established acquaintance 

and trade in Iowa and Nebraska, to sell well-known 
line of women’s medium and fine welts, turns and 
McKays in that territory. Line is well established 
there. Give full ——- of your experience, 
also age, financial arrangements expected, etc. 
Correspondence confidential. Address A854, care 
Boot and Shoe Recorder, 207 South St., Boston, 

ass. 














HELP WANTED 








Shoe Buyer 


Opening for a man thoroughly experienced 
in buying and merchandising women’s 


highest-grade footwear. An established 
opening for a highest-class man. The 
Smith-Kasson Co., Cincinnati, Ohio. 














PPORTUNITY—Man wanted in shipping, 
selling and stock department of a manufac- 
turer of men’s shoes. Must be capable of selling, 
caring for stock, filling orders and taking care of 
salesmen’s sample department. 

A good opportunity is open to a man of abilit 
and experience that can furnish satisfactory - 
erences. 

Prefer a young man having some experience in 
factory detail. 

a state age, experience and salary ex- 
pected. Address A844, care Boot and Shoe Re- 
corder, 207 South St., Boston, Mass. 





ITHER men’s welts or women’s welts and Mc- 

Kays. Preferably for Southwest territory. 

Best references. Address “J,”” care Boot and Shoe 
Recorder, 207 South St., Boston, Mass. 


MANUFACTURER'S line of women’s popu- 

lar-priced style shoes. Iowa, Nebraska, Kan- 
sas. Address A839, care Boot and Shoe Recorder, 
189 W. Madison St., Chicago, II. 


MANUFACTURERS 
Who Want Increased Sales: 


High-grade sales manager desires new 
connection as agent of several non- 
conflicting quality lines men’s dress 
and work, boys’, women’s, children’s; 
to cover Central and Western States, 
including large cities. 











Opportunity to open progressive in- 
stock house in Chicago, with factory 
direct business. Address A849, care 
Boot and Shoe Recorder, 207 South 
St., Boston, Mass. 

















FOR RENT 


For Rent 


A basement in men’s store suitable for 
men’s and women’s shoe department. 
Dimensions, 75x22 feet. Best location 
in one of largest New England cities. 
Store established 10 years; doing 
thriving business in men’s clothing, 
hats and furnishings. Good oppor- 
tunity for reliable people. Address 
A845, care Boot and Shoe Recorder, 
207 South St., Boston, Mass. 























HOE SALESMEN WANTED—Who have an 
established trade with best dealers in following 
cities and near-by territory to l one of the 
strongest lines of children’s and infants’ turn shoes 
and aieeene: New York, Philadelphia, Cleveland, 
Atlanta, New Orleans, and salesmen who have 
established trades in Southern and Western States. 
Address with references X, care’ Boot and Shoe 
Recorder, 207 South St., Boston, Mass. 


LINE WANTED 


FOR SALE 





ESIDENT salesman for Baltimore, Washing- 

ton and vicinity wants shoes of quality and 

price. Address A847, care Boot and Shoe Re- 
corder, 207 South St., Boston, Mass. 


qAnets trunks for men’s shoes. One 7 tray, 
k) one 5 tray, two 4 tray. In good condition. 
Will sell cheap. Address A852, care Boot and Shoe 
Recorder, 207 South St., Boston, Mass. 








Feb. 10, 1917 


FOR SALE 


“THE GREAT NATIONAL SHOE 


WANTED TO PURCHASE 


WEEKLY“ 119 








GOING business, making money. Shoes 

clothing, dry goods. Town of 7,000, south- 
west Louisiana. Owner leaving. About’ $8,000 
would handle deal. References with answer. Ad- 
dress ““Chance,”’ care Boot and Shoe Recorder, 207 
South St., Boston, Mass. 


OR SALE—Only exclusive shoe store in a good, 
live town in Ohio. Population, 2,500. lean 
stock. Cash trade. Stock will invoice about 
$4,500. Good factories. Best of reasons for sell- 
ing. Address A853, care Boot and Shoe Recorder, 
207 South St., Boston, Mass. 








We Pay Highest Cash Prices 


For Unsalable Merchandise 
SHOES, CLOTHING AND FURNISHINGS 
Send us your goods. We will quote prices. 

If not satisfied we will return goods and 
pay freight both ways. Best of refer- 

ence furnished. 
IONA SALES -CO. 


385-387 Broadway New York 





OR SALE—Only exclusive shoe store in one of 
F the best towns in Arkansas, population 5,000. 
Clean stock, cash trade only. _ Best location in 
town. Best reason for selling. Don’t reply unless 

ou mean business. Address A834, care Boot and 
Shoe Recorder, 207 South St., Boston, Mass. 








BUSINESS OPPORTUNITY 


IVE boot and shoe workers. We manufacture 
mighty fine aprons for men who work in shoe 
factories and mills. Delivered 50 cents. Satisfac- 
tion guaranteed or money refunded. Climax Gar- 
ment, Co., Shamokin, Pa. 











WANTED TO PURCHASE 














We Buy for Cash 


beste ncios § Jobbers’ and 
Retailers’ Surpius Stocks, Jobs, 
Closeouts 


NO QUANTITY TOO LARGE 


We also purchase entire stocks 
from retailers or manufacturers. 
Send us particulars of what you 
have for sale. 
Short Term Leases Taken 
We Pay Highest Cash Value 


VAN PRAAG & CO., 


Shoe Dept., Martin Posner, Manager 
15-17 Greene St., New York, N. 
Telephone 2248-2249 Spring 




















Highest Cash Prices Paid 


for entire shoe stocks. We also buy 
your surplus or slow sellers. Quanti- 
ties no object. Retail or wholesale. 
Short term leases taken off your hands 


Wire or Phone us 
Correspondence Confidential 
Established 1890 


GLAUBERG & CO. 
§20-522 Broadway, New York, N. Y. 


We also purchase clothing, 
hats, furnishing goods, etc. 














Do You Wish to Raise Cash ae 
Entire or surplus mee of shoes,d . 
elothing an om merchandise of ‘Cinds 
bought for — sae: Short term leases 
taken off zone * ands. Retail or wholesale 

BEFORE SELLING WRITE US 
Communications Strictly Confidential 
Breskiy= dy ee 

NK WALKER rons 

610 ae th BROOKLYN, N. Y. 











We will at any time buy 10 to 100,000 pairs of 
shoes, Factory seconds, curl lots, ¢ Old Fash- 
ioned Shoes, Entire plants, lesale Stocks, 
Retail Stores, etc. vothy = tnlinited ex- 
outlet—you can realize _— priee by deal- 
ing direct with us. Also b merchandise 
stocks of every description onal or large, new 
or old style. Correspondence confidential, in- 
stant attention. Est. 1889. 
New York Export Purchasin Corporation 
42 Lispenard St. New York City 





atinenttennenmmemmnentl 
SELL US YOUR SHELF WARMERS 











Retailers --- Manufacturers 


Surplus Shoe Stocks 
SLOW SELLERS 


HIGHEST CASH PRICES PAID 


Drop a Line to 


A. M. SACKS 


19 Albany Street 


Boston, Mass. 








CASH PAID 


for shoe stores or surplus stocks of shoes 
or for other merchandise. ses taken 
over. We will send a representative te 
investigate and make effer upon request 


Max Kalter Mercantile Co. 





106 Grand St., New YorkCity. Phone,Spring9413 


Every Shoe Store Needs 


a pair of 


“MANCHESTER” 


(Trade Mark Reg. U. S. Pat. Off.) 
CURVED JAW CUTTING 


NIPPERS 


The only nipper made: 
which is just the right 
shape to cut out tacks on 
the inside of shoes. 


‘* Manchester ”’ 
Trade Mark R U8. 
rae’ "Pat. Off. 


nippers are made of high 
grade tool steel, nickel 
plated with a curved jaw 
that enables vou to cut the 
tacks close to the insole. 


Be sure and specify 
“MANCHESTER” 
curve jaw when ordering. 


Write us direct if your 
dealer cannot supply you. 


Price, $2.50 


Frank W.Whitcher Co. 


Patentees and Manufacturers 


Chicago Branch 
Boston, Mass. 323-325 W. Lake St. 




















2328 Williamsburg 











MISCELLANEOUS 








Tolman Shoe 
Carton Labels 


We are Shoe Carton Label 
Specialists, and have printed 
labels for the shoe trade since 
the shoe carton was first in- 
troduced. Samples cheerfully 
sent upon request. 


TOLMAN PRINT, Inc. 


Brockton, Mass. 














REECE’S ROCKER BOTTOM 
WOODEN SOLE SHOES 





501. Oil Grain Wa 


Ten-inch Oil Grain Lace 


Boot 2.20 
601. Fourteen-inch Oil Grain Regular Boot 3.15 


Send for illustrated catalog 
REECE SHOE CO., Columbus, Neb. 





FISHER 
Trade Mark Reg. 
U.S. Pat. Off. 
HEEL and 
COUNTER 


SUPPORT 


A Help to Weak 
Ankles 
Prevents the Counters of Boots and 
Shoes fom aio Over 

App plied 
For Sale by ye indings Dealers 
Beware of Imitations. 


VARNUM IMPROVED SIZE 
STICKS 





Without With 





U. S. Standard 
Ask Your Dealer For Them 


F. W. WHITCHER COMPANY 
Boston and Chicago 








B. W. a wy Pres. 


. G. DONALD, Vice-Pres. 
F. E. JONES, Trees. 


F. E. JONES COMPANY 


coors MAT KID 


95 South Street, Boston 





roof Shoe .. $1.65 
oo Black Pebble Split Shoe .... 1.35 





Resident Boston Buyer 
For Jobbers and Large Retailers 
Styles change quickly—i* ‘s difficult 
to know where to ¢ » shoes you 

want in a h 
Write oe wire your roams. I will fill 
them for you. 
GEORGE GREGORY 
Rice Building 





BOSTON 
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RUSH ; 
ARMY SHOES 


yovernment Calls on Shoe In- 
dustry — A _ Preparedness 
Feature 


The United States War Depart- 
ment, through the offices of the 
Depot Quartermasters at Boston, 
New York, Philadelphia, Chicago, 
St. Louis and San Francisco, has 
idvertised for proposals for 450,000 
yairs of russet army shoes, (speci- 
fications No. 1206), and 10,000 

irs of rubber half-hip boots; also 
or 800,000 shoe laces, (specifica- 
tions No. 1206); 250,000 pairs can- 
vas foot leggins, (specifications No. 
1251); 100,000 pairs canvas mounted 
leggins, (specifications No. 1251), 
and 10,000 pairs Arctic overshoes 
specifications No. 1211). 

Now that the government has 
asked for hides for these army sup- 
plies, which are in the ordinary 
course of business, but which, if 
America becomes involved in war, 
would be the same supplies that 
would be needed immediately wher- 
ever and in whatever quantities 
they are available, the shoe manu- 
facturing industry has an oppor- 
nity to show its practical patriot- 








ism. 

By submitting bids at this time 
manufacturers will familiarize them- 
selves with the requirements of 
pramenes sek. = if by any 
possibility they can submit propos- 
als at this time it would give the War 
Department as well as those com- 
mittees that are working on this 
question valuable information as to 
who are prepared to make shoes on 
government specifications, their pos- 
sible production and rate of delivery. 

The hope is expressed that the 
number oF bids now received will 
be many times greater thay ever 
before. ; 

Sealed proposals for the above- 
mentioned supplies will be received 
at the Depot Quartermaster’s of- 
fice in each of the cities named until 
2 P.M., March 5, 1917. The Quar- 
ermaster will furnish proposal blanks 
o those interested. 

Each bidder on shoes must sub- 
mit with his proposal 24 sample 
pairs of shoes, of different sizes and 
vidths, made on government lasts, 
hich will be furnished from the 
nearest Quartermaster’s Depot. 


X/HERE IS JAMES 
H. WILSON ? 


is Wife Wants to Find Him 

DAYTON, O.—Asking informa- 
ion as to the whereabouts of her 
husband, James H. Wilson, a shoe- 
maker, from Dayton, O. Shoe Trav- 
elers’ Association of Cincinnati, Mrs. 
Sarah Wilson wrote the association 
lor the co-operation of the boys on 
he road. She said-that he left home 
ast August and has not been heard 
om since. 





ARE YOUR SPRING 
SHOES IN? 


WATCH OUT—DELAYS POS- 
SIBLE 


WASHINGTON, D. C.—From 
New York to Chicago railroad yards 
are jammed with cards, thousands 
of them loaded, and these imprison- 
ing many empties. There is grave 
danger that shipments east and west 
will be much delayed by this con- 
gestion. 

Car shortage conditions in ,he 
West are particularly acute. The 
international situation is the cause 
for goods cannot be loaded on 
steamships to relieve the overcrowd- 
ed yards. 

At present factory production 
in other lines of merchandise is said 
to be on the decrease because of the 
inadequacy of transportation facil- 
ities. Raw material cannot reach 
them, nor are they able to send out 
the finished product. 

Representatives of .30 roads, at 
a meeting Jan. 15, attended by in- 
terstate commerce commission of- 
ficials, reached a “‘gentlemen’s agree- 
nent” for a. new and drastic cam- 

ign of relief, including the fol- 
owing measures: 

Adoption of regulations tanta- 
mount to a virtual embargo on all 
export geen through -eastern 
ports, until a part of the vast ac- 
cumulation already awaiting steam- 
ships can be cleared away. 

iberal use of “an intelligent em- 
bargo” on all domestic eastbound 
shipments. Such an embargo, al- 
ready effective on some roads, may 
oe ‘ ; 
icy of separating empty 
from saws A cars in the p ce 
yards and sending the empties back, 
with others released by unloading, 
to western lines in solid trains, 
ahead of all other traffic, except 
passenger trains. 

Eastern roads agreed to give in 
addition an empty car to their 
western connections for every load- 
ed car received. 


NOTHER FACTORY 
RUMORED FOR 
MAILE ORDER HOUSE 


MARLBORO, Mass., Feb. 15— 


A meeting of the Marlboro board 
of trade was held this evening to 
consider the question of the erection 
of a new building in Marlboro to 
cost $100,000 for the manufacture 
of shoes. Jt is rumored that. the 
Sears-Roebuck Co., of Chicago de- 
sires the new building. 


Death of L. J. Davidson 


NEW YORK—Louis J. David- 
son, for twenty years connected 
with the shoe department of Wana- 
maker’s, died February llth o 
ae at his home in Elmhurst, 

. I. He is survived by two 
daughters. 


fj} at about 





THE 


PATRIOTIC DUTY 


OF THE INDUSTRY 


To Prepare for Possible National 
Summons 


To Classify War Resources and Hold 


Factories in Readiness 


BOSTON, Feb. 15—The work of 
preparation in case of hostilities is 
well under way. Massachusetts has 
today organized a committee of 
Public Safety with Henry B.. Endi- 
cott as executive manager to or- 

anize the executive branch of the 

assachusetts committee on pub- 
lic safety. He will give his whole 
time to-the great task of classifying 
and co-ordinating the resources of 
the state, men, skill and property, 
in preparation for a possible na- 
tional summons _.to war. 


Chairman Storrow of the execu- 
tive committee said that the state 
was to be congratulated on ob- 
taining the services of one of ‘‘the 
ablest and biggest business .-men in 
New England.” As an organizer, Mr. 
Storrow declared, no better man 
could have been found. ‘‘Mr. Endi- 
cott is prepared,” he continued, “‘to 
turn his back on his business and give 
all of his time to this effort.” 

Mr. Endicott is president of the 
Endicott-Johnson Company, which 
has a great factory at Lestershire, 
N. Y., two miles from Binghamton. 

Mr. Endicott has given up his 
gee lg ery and will devote 

is entire time to his duties as “‘ex- 
ecutive manager.” of the Massa- 
chusetts Committee on Public Safe. 
ty with an office on Beacon Hill- 
he day before undertaking this 








service, he had turned over his 
300-horsepower motor boat, now 
building at Lawley’s, to the govern- 
ment. In other words, Mr. Endi- 
cott is out to serve the state to the 
limit of his very great capacity, 
thereby setting an example to the 
industry. 

Accustomed to grapple with big 
ae are and a hard worker, Mr. 

ndicott’s associates look now for 
the beginnings of some real pre- 
paredness. 

William A. Gaston, president of 
the National Shawmut Bank, was 
selected to head the finance com- 
mittee, and other members selected 
to serve with him follow: 


Former United States Senator 
Winthrop Murray Crane of Dalton, 
Francis _L. Higginson, Daniel G. 
Wing, Philip Stockton, Joseph H. 
O’Neill, Allan Forbes, James M. 
Prendergast, Thomas B. Gannett, 
Charles G. Bancroft, Eugene V. R. 
Thayer, A. Shuman, all of Boston; 
John E. White of Worcester, Junius 
Beebe of Boston, George R. Wal- 
lace of Fitchburg, Charles S. Bird, 
Jr., of. Walpole, Joseph Koshland 
of Boston, encer Borden, Jr., of 
Fall River, Frank H. Dewey of 
Worcester, William E. Gilbert of 
Springfield, Samuel D. Parker of 
Boston and Frank G. Webster of 
Boston. 





EXICO BUYING 
ARMY SHOES 


Boot and Shoe Exportations to 
Mexico Increasing 


EL PASO—Notwithstanding the 
existing disturbed condition of poli- 
tical and business affairs in Mexico 
and the terrible privations which 
the masses of the people of that 
country are ey the expor- 
tation of boots and shoes from the 
United States to the Republic for 
the fiscal year 1916 amounted to 
approximately 480,000 pore valued 

$780,000. hese _ship- 
ments were made through El Paso, 
Eagle Pass, Laredo, Nogales and 
Brownsville ports of entry and 





by steamer from Galveston and 
Port Arthur. The official custom 
house figures for El Paso for last 
year show that there were exported 
into Mexico through that place 
alone 167,852 pairs of boots and 
shoes having an aggregate value of 
$267,214. his trade was largel 
confined to dealers in boots an 
shoes in border towns, although 
heavy shipments were made from 
St. Louis, Kansas City and other of 
the larger commercial centers 

this country. The bulk of the 
boots and shoes which were exported 
to Mexico went to outfit the soldiers 
and officers belonging to the Car- 
ranza army and to replenish the 
depleted stocks of the larger retail 
establishments in the City of Mexico, 
Monterey, Tampico and other cities, 
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AX ON 
INTELLIGENCE 
Congress Fritters Away Time 
Which ‘Should Be Devoted 
to **Preparedness”’ 
NEW YORK—The Associated 


Business Papers, Inc., the national 
organization of the business press 
on behalf of its members, who are 
also working individually, has en- 
tered a strong protest against the 
renewed attempt to increase second 
class mail rates. The deserved de- 
feat of the Randall proposal to 
lace second class mail on a zone 
asis was followed by the introduc- 
tion in the U. S. Senate on Saturday 
last of a proposal to make a straight 
increase of thirty-three per cent. 
Senators decisively voted down the 
roposal on a point of order, and 
enator Henry Cabot Lodge ad- 
vised the ‘‘Recorder’’ on Tuesday 
as follows: 


“The provision for an increase 
in second class rates has already 
gone out on a point of order in 
the Senate and it is improbable 
that it can be restored, so that 
no action along this line seems 
likely at this session.” 

At the same time 
John W. Weeks wrote: 

“IT am opposed to Congress 
taking the proposed action at 
this time and shall do what I 
can to prevent it.” 


Senator 


Word now comes from Washing- 
ton that on Thursday the whole sub- 
ject of increased second class mail 
rates and one cent drop-letter post- 
age in cities and towns and on rural 
routes was reopened in the Senate. 

When the bill passed from .the 
committee of the whole to the Sen- 
ate late Thursday, with many sen- 
ators absent from the chamber, 
Senator Smoot reopened the amend- 
ment to reduce postage of drop- 
letters to one cent an ounce. Rs 
this would greatly decrease the 
postal revenues, Senator Bryan, act- 
ing for the postoffice committee, 
asked the Utah senator to couple 
with it the amendment to advance 
the rate on newspapers and maga- 
zines to a cent and a half a pound for 
next year and two cents a pound 
the following year. This was done, 
and Senator Robinson, the presid- 
ing officer, submitted the amend- 
ment, which was agreed to without 
a rollcall, escaping attention of 
many senators abe had opposed the 


a, oor 

Charge of snap action and unfair 
tactics were made until Senator 
Smooth agreed to move for a re- 
consideration of the vote. 

When reconsideration had been 
ordered, Senator Smoot renewed his 
amendment for one-cent drop-letter 
postage. Senator Bryan declared 
that the committee could not favor 
this unless assurance could be given 
that the second-class rates would 
be increased in order to prevent a 

stal revenue deficit. Senator Hoke 

mith proposed that the second-class 
rates be fixed at one cent a pound 
for the first hundred miles, a cent 
and a half for the next 200 miles and 
a half cent addition for each hundred 
mile haul thereafter. 

In the midst of discussion the 
Senate recessed until Friday morn- 
ing for further discussion of the pro- 

osals. Senator Smith of South 


arolina reserved the right to submit 
an amendment subjecting only mag- 
azines to increased rates, excepting 
daily newspapers. 








ONGRATULATIONS 
TO HARRY 


Comptroller Harry C. Wood Weds 








MORRISTOWN, Pa.—Harry C. } 


Wood, her@tofore impervious to fem- 

-inine charms, was married Feb- 
ruary 17 at Morristown, Pa., to 
Miss Anne Catherine Solly. Pre- 
vious to his departure for Morris- 
town, Mr. Wood was the guest of his 
personal friends and immediate busi- 
ness associates in the International 
Shoe Company, of which corpora- 
tion he is comptroller, at a dinner 
party at the St. Louis Club. Officers, 
directors and department heads of 
the company were present and Presi- 
dent Frank C. Rand, of the com- 
pany, acted as toastmaster. There 
were twenty-seven present at the 
dinner which was a center of jovial- 
ity of which the honor guest was, of 
course, the chief figure. Mr. Wood 
has been with the institution since 
the inception of the Roberts, John- 
son & Rand Shoe Company out of 
which the present triple alliance of 
the company named,* the Peters 
Shoe Company and the Friedman 
Shelby Shoe grew into the Inter- 
national company. 





USSIAN LEATHER 
CONDITIONS AS 
SEEN BY AMERICAN 


BOSTON—While New England 
shoe manufacturers are scouring 
the world for leather and prices of 
footwear are soaring, there are 
millions of calfskins in Russia under 
an embargo, says Dennis J. Hag- 
gerty, recently secretary to the 
American Consul General at Mos- 
cow, now connected with the Rus- 
sian-American Commercial & In- 
dustrial Joint Stock Company, who 
was in Boston during the week. 

These calfskins will probably re- 
main in Russia while the war late, 
says Mr. Haggerty, though all sorts 
of offers have been made by Amer- 
icans for them. Still, he says, cloth- 
ing and shoes in Russia are expensive 
and hard to obtain by civilians. 
ae of shoes cost $20 an ordinary 

usiness suit from $65 to $75 in 
Moscow, while fuel and foodstuffs 
are scarce. 





UIT OVER ALLEGED 
PATENT MISUSE 


TRENTON, N. J.—Morton Sam- 
uels, owner of the chain of estab- 
lishments located throughout New 
Jersey and other municipalities 
known as the “Newark Shoe Stores,” 
and a resident of Baltimore, is the 
defendant in a suit in equity brought 
in the United States district court 
here by the Arrowsmith Manu- 
facturing Company, a New Jersey 
corporation, located at Morristown. 
Samuels is charged with having in- 
fringed on letters patent held by the 
plaintiff on an arch prop, an arch 
support and an instep support, 
which, it is alleged, have cost a 
vast amount of money to advertise 
and place on the market successfully. 

A large business has resulted, the 
defendant avers, which is being de- 
stroyed by the selling of an alleged 
inferior imitation by the plaintiff. 
The court is asked to impose heavy 
damages on the defendant and to 
give to the plaintiff profits that have 
accrued through the sale of goods 
by the defendant. 











UMPS ON THE 
;' COAST | 


Trend Reviewed 





Latest Style 


SAN FRANCISCO.—Conditions 





promises to be exceptional in_ all 
grades of whites and low shoes. The 
fancy top has lost none of its popu- 
larity with the San Francisco women 
although the tendency is toward a 
heavier demand than usual for the 
Summer shoe. The unusually cold 
Winter weather for California has 
driven many of the wealthy resi- 
dents of San Francisco to Honolulu 
which is accountable for much of the 
white shoe demand. The call for 
striped pumps to be worn with 
spats continues with no sign of a 
diminishing demand for this style 
of footgear. In fact, some of the 
managers of the larger women’s de- 
partments look for an increase in 
prpemeeny of this combination which 
as the advantage of being less costly 
than the fancy topped shoe. 

The White House Shoe depart- 
ment is receiving their Spring stock 
of shoes which is rapidly being put 
on display. Some trouble has been 
experienced in getting a large enough 
stock of white bucks which promise 
to be a popular shoe this coming 
season. George D. Herron looks to 
see the fabric shoes in great demand 
in the future because of general 
high prices. 

W. R. Werner, owner of the Walk- 
Over shop, plans his Spring opening 
for February 15th. new men’s 
shoe in a cherry tan vamp with a 
buckskin top that has just come in 
is a feature of present selling. 

The ladies’ department has been 
featuring combinations in loud colors 
such as purple and white, blue and 
ivory with a light heel, green and 
ivory, purple and gray, and brown 
and ivory with a light heel. These 
shoes retail at $11.50 and $12.50 
andareselling well. Frank R. Moore, 
manager of the department looks for 
abig whiteshoeseason. Hereportsa 
good demand in tans with buck tops 
to match in an eleven-eight heel. 
He also says that judging by the 
large number of pumps and oxfords 
sold during the sale this class of 
shoe will go well during the coming 
season. 


OBBERS KILL 
MERCHANT 


Victim, Father of Seven Children 








DETROIT—Death. from _ the 


are good for Spring business which |, 


ENNSYLVANIA 
OFFERS AID 








To Classify Supplies Needed in 
Case of War 
PHILADELPHIA,  Pa.—Men. 


bers of the Pennsylvania Shoe Deal. 
ers’ Association, which convengy 
here Feb. 19, 20, will form definite 
plans to aid the government in cag 
of war with Germany. Between 40) 
and 500 are expected to attend. 

Local members already have can. 
vassed the manufacturers and job- 
bers of this vicinity to ascertain 
what stocks are on hand and als 
the available supply of materiak 
in order to be in a position to co- 
co-operate with the government 
promptly if the occasion requires, 
A. A. Lazarus, of Pittsburgh, Presi- 
dent of the Association says, 

“Before taking up routine busi- 
ness of the meeting, we will get a 
direct line on the shoe situation and 
at once put the association off record 
as to our willingness to serve the 
government by every means at our 
disposal. 

ar Would Deplete Stocks 

The problem of securing that 
material which will make the best 
substitute for leather is one that has 
given shoe manufacturers and deal- 
ers much concern and will be dis- 
cussed at length at this meeting. 
The probability of conflict wit 
Germany has a direct bearing on 
this subject, since in the event of 
war the government certainly will 
need large quantities of leather shoes 
and this will further deplete the 
stocks that are now available. 

The association will consider 
economy in the manufacture of 
shoes and a more thrifty policy 
enerally in the conduct.of manu- 
acturing, jobbing and retailing. 


APITALIZED FOR 
$6,500,000 


Big Lynn Concern Takes Out 
Papers 


With a capital of $6,500,000, A. E. 
Little & Co. Lynn shoe manufac- 
turers, has been incorporated. Alex- 
ander E. Little, manager of the 
business is president of the cor- 
poration, and George E. Noyes, is 
treasuter. “a gf M. erry is 
clerk. Walter S. Little, Harland G. 
Little, managers of the Lynn fac- 
tory, and Harry B. Thomas, super- 
intendent of the Lynn _ factory, 
are directors. Charles F. Goller, 

the Brockton Stary. Arthur L. 

owland, manager of the Newbury- 











blows of a hammer was the fate of 
Isadore Meisner, shoe dealer at 1920 
Michigan Avenue, at 10-30 A.M., 
Feb. 9, when he resisted the at- 
tempt of two men, masquerading 
as customers, to rob him. 

The assassins, who are supposed 
to be Polish, were frightened away 
from the scene of the crime before 
they had a chance to rob the cash 
register. It is supposed that they 
obtained a large sum of money 
which was in Mr. Meisner’s pockets. 
He intended to buy his wife a seal- 
skin coat that day. 

The robbers escaped. The only 
clue in the hands of the police is 
an old shoe, left behind by one of 
the robbers when he was surprised 
in the act of trying on a new pair. 

The victim was 45 years old,and 
was the father of seven children. He 
lived with his family at 350 Freder- 
ick Street. 





rt factory, Gardner L. Lewis and 
Bias A. Marble are directors. 


OLOMON STORE 
SOLD 


Dryzer Joins Kaufman Staff 


PITTSBURGH, Pa.—Since the 
disastrous fire which destroyed the 
Frank & Seder Department Store, 
one of the largest and most up-to- 
date in the city, they have bought 
the K. Solomon Company store and 
are selling the entire stock of goods 
at special prices to dispose of the 
stock. A. M. Bibro still retains the 
management of the shoe depart- 
ment. 

M. Dryzer, formerly with Frank 
& Seder Company has taken over 
the management of the Basement 
Shoe Departmentof Kaufman’s Big 
Store. 
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S. RUBBER CO. 
. EXPANDS 


Stockholders Approve Purchase 
of Fourteen Manufacturing 
Concerns—Heel and Sole 

Sales Conference 


NEW YORK, Feb. 15—A special 
meeting of the stockholders of the 
United States Rubber sane aee § 
held yesterday at New Brunswick, 
N. J., approved of the purchase of 
fourteen concerns operating rubber 
manufacturing plants. The cor- 
poration holds a_ controlling in- 
terest in all of the companies to be 
merged with the parent- body. It 
was voted to issue $97,252,000 
first and refunding mortgage bonds. 

Colonel Samuel P. Colt, President 
said that he expected the company to 
do a business well above $150,000,000 
this year. Last year’s sales were in 
excess of $125,000,000. He _ esti- 
mates the net earnings for 1916 at 
$12,500,000. 


Important Sales Conference 


The sales force of the sole and 
heel department of the United 
States Rubber Co. held a two days’ 
conference at the headquarters of 
the company, 1790 Broadway, at 
which the program was mainly 
devoted to a school of instruction 
reparatory to the coming season’s 
a mwenny in the sale of rubber heels 
and fiber soles. 

There were present from the East, 
F. T. Ryder, H. A. Derry and M. D. 
Letherman. The West was repre- 
sented by A. P. Cobb and A. F. 








Kerr. From the central West came 
W. J. Tompkins, A. K. Pray and 
H. P. Flurer. 


Plans were perfected for a vigorous 
campaign the coming season. The 
number of manufacturers who have 
adopted these heels and soles is 
steadily increasing, while the con- 
sumer demand is being cultivated 
by extensive advertising. 


IFTH AVENUE’S 
FIFTH NEW STORE 


PITTSBURGH, Pa.—Robert J. 
Callahan from O’Connor & Gold- 
berg, of Chicago, has displayed con- 
fidence enough in Pittsburgh as a 
shoe center to open a Ladies’ Boot 
Shop in the Bash Building, third 
floor, on Fifth Avenue. This room 
is well lighted and is furnished with 
wicker furniture, and will be known 
as “The Cozy Boot Shop.” The 
establishment will feature a line of 
shoes from $3.45 to $6.95. 

Fifth Avenue is growing as the 
“Shoe Street” of Pittsburgh, during 
the last four weeks five new shoe 
stores have opened. 


YOSTUME SHOE 
PARTY 


BOSTON—More than %50 at- 
tended the costume party of the 
United Shoe Machine Club of 
Boston in Copley Hall last night. 
Miss Grace Wogan, as Columbine, 
and Gifford Guller, as Harlequin 
won first prize, and for the most 
ridiculous costume, Mrs. George 
T. Holbrook as ‘Sis Hopkins’’ and 
Albert Ness as “Sample of Bills and 
Receipts,” were awarded prizes. 
rown, 








Miss Minnie Emerson and Miss 
Dunne were the judges. F. X. Whol- 
ley was floor director. 








NTRIM ELECTED 
. PRESIDENT 
OHIO TRAVELERS 


CINCINNATI—The Shoe Travel- 
ers’ Association of Cincinnati held 
its annual election of officers Satur- 
day, February 10th at their Club 
rooms in the Gibson Hotel. The 
following ticket was elected: Presi- 
dent, J. B. Antrim; Vice-President, 
S. S. Fechheimer; Secretary, Frank 
J. Weber; Treasurer, A. L. Willey. 
Directors, (two  years,) Charles 
Adams, John Walsh. (One year,) 
W. H. Hennessy, M. F. Thompson, 
E. Peck. 








JNDUSTRY IN CASE 
OF WAR 


Facilities of Shoe Manufacture 
Offered Government 





The New England Shoe and 
Leather Association, as usual has 
been prompt in coming to the sup- 
port of the Federal and State au- 
thorities in connection with the 
theatening international situation. 

In addition to forwarding to Pres- 
ident Wilson the resolutions approv- 
ing his action in severing diplomatic 
relations with Germany, as adopted 
at the annual meeting, February 7, 


All arrangements were completed ' the association has sent to Secretary 


for the big dinner dance, Monda 


evening, February 12th, at which ; 


more than 200 couples enjoyed the 
dinner and the dance. 


The President’s Address 
President Antrim 














J. B. ANTRIM 


you one and all for the honor con- 
ferred upon me. I will try to work 
for the interest of our organization 
as I have done heretofore, but I 
must impress upon you that you 
must not expect just a few of us 
to do all the work. It means earnest 
work and co-operation on the part 
of all of us. I will appoint as a 
‘boosters’ committee’ each and 
everyone of you to act on that com- 
mittee. I believe in reciprocity for 
us all as shoemen and an equal inter- 
change of material rights or benefits 
to be yielded or enjoyed. Let us 
make this a banner year.” 


PRING OPENING 





ON COAST 
San Francisco Starts Season 
Early 





SAN FRANCISCO—The Phil- 
adelphia Shoe Company had their 
Spring opening after holding a most 
successful four weeks’ sale which 
entirely cleaned them out of old 
stock. Thijs store is featuring black 
vamps with mustard tops and .tan 
vamps with mustard tops in ladies’ 
shoes which are taking well. Harold 
Katchinski, of the Shouse, also re- 
ports a good demand for chamois 
tops and a heavy sale of whites. 
The inch and one-half heel is a good 
seller in browns and grays and in 
all colors of fancy tops with black 
vamps. 





of War Baker the following tele- 


gram: 
“The New England Shoe and 
Leather Association, which includes 


' in its membership the leading boot 
and shoe and leather manufacturing 
in accepting , 
his new office, said: “I wish to thank | 


concerns in this territory, will glad- 
co-operate with the Council of 
National Defense in its efforts to 


' co-ordinate the industrial and com- 


mercial resources of the United 
States against a possible condition 
of war. Please do not hesitate to 


; make use of our association’s facil- 


ities.” 

The association also has offered 
its facilities to the National Welfare 
Committee of 100 recently appoint- 
ed by Governor McCall of Massa- 
chusetts, and on which the shoe and 
leather trade is represented by J. 
Franklin McElwain, of W. H. Mc- 
Elwain Co., and Louis A. Coolidge, 


} treasurer of the United Shoe Ma- 
| chinery 


ry Company. 
In its letter to James J. Storrow, 


' chairman of the National Welfare 
, Committee of Massachusetts, the 


association states that the com- 
mittee may count on its cordial 
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support in its efforts to co-ordinate 
the industrial and commercial re- 
sources of the Commonwealth in the 
present international emergency. 

The New England Shoe Whole- 
salers’ Association and the Boston 
Boot and Shoe Club have joined with 
the larger organization in this prof- 
fer of co-operation. , 

Upon receipt of the above tele- 
rom Secretary Baker sent the 
ollowing acknowledgment: 

“‘War Department, 

Washington, February 12, 1917. 
Mr. oe I. Thayer, 

New England Shoe and Leather 

Association. 
Boston, Mass. 
Mr. Dear Mr. Thayer: 

I have received your generous and 
patriotic telegram, offering the facil- 
ities of the New England Shoe and © 
Leather Association freely to the 
Government, and offering to co- 
operate with the Council of Nation- 

Defense in its efforts to co-ordi- 
nate the commercial and industrial 
resources of the country against 
a possible condition of war. will 
take pleasure in bringing your 
telegram to the attention of the 
Council at its meeting this morn- 
ing. In the meantime, believe me 
very grateful for your generous 
message. 

Cordially yours, 
(Signed) Newton D. Baker, 
Secretary of War. 


ANADIANS SURVEY 
AMERICAN 
INDUSTRY 


An event of the week in the Bos- 
ton trade was the visit of a grou 
of executives of Ames, Holden 
McCready, Canada’s largest shoe 
concern. General Sales Manager 
R. E. Dildine, of Montreal, ac- 
companied by his assistant, A. C. 
Davidson, and E. P. Hall, Edmon- 
ton; W. M. Angus, St. John; F. M. 
Morgan, Winnipeg; H. W. Pearson, 
Toronto; F. A. Richardson, Van- 
couver; R. W. Clark of Montreal, 
all branch managers, in the course 
of a visit at the “Recorder”’ offices, 
reviewed conditions in their field, 
and in a discussion of advance styles 
and market conditions it was said 
that Canadian wholesale prices had 
advanced 30 per cent in the last year, 
in spite of which the company showed 
a gross gain of 40 per cent in sales, a 
net increase of 10 per cent. Ship- 
ments of the company for the year 
to end in May, 1917, will aggregate 
six million dollars, or about three 
times as great as any other shoe 
house in Canada. This showing is 
rather remarkable in view of Can- 
ada’s seven million population, and 
the largest shoe concern in the United 
States is estimated to ship only about 
twenty-five million dollars’ worth | 
to serve a population of a hundred 
millions. 4 

After calling on representative 
manufacturing, wholesale and retail 
shoe houses in a study of styles and 
methods, the party went to New 
York City for a similar purpose, 
after which each official returned 
direct to his territory. 


NFORMATION 
WANTED BY EXPORT 
HOUSE 


Will the manufacturers of the 
shoes — “Rocko” and “Dickson” 
kindly communicate with the Ed- 
itor of the “Boot and Shoe Re- 
corder,”’ 207 South Street, Boston 
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AINE 
MERCHANTS MEET 


Elect Officers and Protest 


AUGUSTA, Me—The annual 
meeting of the retail shoe dealers 
of Maine was held in Augusta, a 
large number of members of the 
association from all parts of the 
state attending. At the business 
meeting the election of officers was 
held, the choice being as follows: 

James F. Curran of Lewiston, 

resident; J. F. Bilodeau of | wt 
x L. Holmes of Waterville, E. C. 
Day of Brunswick, O. A. Yates of 
Bangor, vice-presidents; A. N. Des- 
ins of Lewiston, treasurer; Charles 
x Lamey of Lewiston, secretary; 
A. F. Deans of Portland, Fred 
Smith of Portland, Daniel H. Day 
of Lewiston and F. L. Hersey of 
Augusta, executive committee. 

Resolution protesting against the 
retailing of shoes by manufacturers 
was adopted and a number of the 
members spoke briefly on topics of 
mutual interest. ollowing the 
business meeting a dinner was served 
the members at the Hotel North 
and the afternoon was passed at the 
State House, where the members 
found many things to interest them. 


GHORT AND LONG 


Speakers Differ on Conditions of 
Store Stocks 


MINNEAPOLIS—Fred W. Wes- 
ner said last night in an address 
before the Minneapolis Shoe Re- 
tailers’ Association at the West Hotel. 
that in his opinion the changes 
in shoe fashions, in both masculine 
and feminine footwear, should act 
as a restraining fact against laying 
in heavy stocks against future 
increases in the price of shoes to the 
retailer. 


Says the Style Brings Price 


“If a shoe is in style, the customer 
will buy regardless of price,” he de- 
cla 


red. 

W. F. Enright warned against 
not buying in sufficient quantities 
to take care of increasing business. 

J. J. Hawkins, president of the 
Standard Rubber Shoe Company, 
Chicago, gave an illustrated lecture 
on the manufacture of rubber shoes, 
taking the product from the raw 
material state through the factory. 


Leather Substitutes Discussed 


Charles A. Kilbourne told of 
efforts being made by manufactur- 
ers to introduce cloth and other 
leather substitute shoes. 


COMING EVENTS 


March 6, 7, 8, 9—Ohio Retail Shoe 
Dealers’ Association. Annual 
Convention and Exposition, Ter- 
minal Auditorium, Toledo. Joint 
convention of shoe merchants of 
Ohio, Indiana, Illinois, and Michi- 
gan. 

March 7, 8, 9—Iowa Retail Shoe 
Dealers’ Association and Trav- 
eling Men’s Auxiliary. Annual 
Convention, Des Moines. Notify 
Roy Stevens, Ottumwa, Iowa. 

March 13, 14, 15—Indiana Retail 
Shoe Dealers’ Association. An- 
nual Convention and Style Show, 
Hotel Gorges’. Indianapolis. No- 
tify C. I. Slipher, Indianapolis. 





EATHER COSTS 
CLOSE COAST 
FACTORY 


Another to Start 
SAN. FRANCISCO—The enor- 


mous increase in the cost of leather 
is said to be the cause of the closing 
down 8f the Napa Shoemakers es- 
tablishment in West Napa, Cal. The 
plant was established about a year 
ago and gave great promise of be- 
coming a permanent addition to the 
shoe trade of this section. 

There is a rumor afloat of. the 
prospective establishment of a large 
shoe factory at Vallejo, Cal. () 
details are available at the present 
time. 


HOE MERCHANTS 
ELECT 


WORCESTER, Mass.—The Shoe 
Merchants Association of Worcester 
had its’ adjourned second annual 
meeting and dinner at the Japanese 
room, State mutual restaurant on 
Feb. 13, with President Richard J. 
Healey, toastmaster. 

These officers were elected: Presi- 
dent, Mark F. Cosgrove; vice-presi- 
dent, W. P.. Kingman; secretary, 
Frank E. O’Donoghue; treasurer, 
Herbert E. Kelley. The executive 
committee will be chosen at another 
meeting. ‘ 


AMAGE SUIT FOR 
LEATHER 
SHRINKAGE 


DETROIT, Mich—It was al- 
leged to be so cold in John 
Leszczynski’s shoe store here that 
the leather in his shoes shrunk and 
he could not fit his customers’ pro 
erly. For this, and various attacks 
of grip which he says he and his 
overcoated clerks contracted in the 
store, he wants $25,000 from the 
lessor of the building. 


P. MOORE BUYS 

- WERNER STORE 

NEW ORLEANS, La.—James 
P. Moore, formerly with the Im- 
perial Shoe Store, has branched 
out for himself and purchased the 
establishment of J. Werner at South 
Rampart and Tulane Avenue. The 
sale of the Werner establishment 
was caused by the death of Mr. 
Werner some months ago and his 
son F. Werner not desiring to con- 
tinue the business. 


EXTER TWISS 
MARRIES 


BOSTON—Dexter Garfield Twiss 
and Mrs. Maude 
were married Saturday, Feb. 10. 
Mr. Twiss is one of the most pop- 
ular salesmen in the Boston stores, 
being one of the organizers of the 
Boston Retail Shoe Salesmen’s As- 
sociation, Chairman of the Educa- 
tional Association and a director. 


CHARLESTON, S. C.—Among 
the recent long distance purchases 
was that made by a resident of 
Italy from the Ellison shoe store. 
Mr. Ellison, the proprietor, stated 
that within the*past fee months 
his store has made several shipments 
of shoes to Europe. 








Winkler Smith: 





T PALM BEACH — 
-~ WITH THE DUCATS 


Shoes By the Trunk Loads-- 
Every Pair to Match Cos- 
tumes 


PALM BEACH, Feb. 16, 1917— 
When Old Daddy Ducats with Mrs. 
D. and all the little Ducats, who, by 
the way are Pretty Big and Awfully 
Old in “The Wise’’, blows into Palm 
Beach on the winds of a special and 
checks his private car at the siding 

ou’ll find that out of the 101 trunks 

e has, some eight or ten are used 
solely to surround shoes. Boots 
and shoes of all kinds. All the latest 
styles as to cut, color and character. 
High boots and low shoes, low boots 
and high shoes, slippers, sandals, 
pumps, sport leathers and canvasses, 
each and all echoing the last word in 
pedal pretties. 


‘ 
. 
~ 


aN Prim'Beach 


Getting Tanned to Match New 
Shoe Color 


There’s footwear for them to slide 
into the minute they worry out from 
the sheets in the morning. Then 
when they dally with the fruit and 
coffee they have the satisfaction of 
knowing that they are present with 
both feet in the best of morning 
glory footwear. 

They’re so rich in shoes that on 
the golf links they could make a 
change eve time they shifted 
clubs and still be in perfect form and 
= to — - Ben hole in 1— 
and several up. they go a-fishing 
they could wear heavy boots to 
outweight any little sailfish that 
might threaten the center of balance. 
Incidentally the water at Pglm 
Beach is just as wet as any other 
water, but it is form to have 
all dampness to the system come by 
way of the esophagus route. 


The Show De Luxe 


Down on the beach where the 
House of Ducat, his brothers, his 
sisters, his cousins and his uncles 
and his aunts loaf, lounge, laze and 
lie, wade, splash and swim can be 
seen the greatest and most gorgeous 
display of footwear ever exhibited 
under the blue canopy. It is a de 
luxe show of the first water. Aris- 
tocratic shoes; the sassiest and snap- 
piest that the dope and dream de- 
signers and model makers can build. 

the art of leather and canvas 
is beached here, and it takes sand 
to do it. Nature’s domestic dye- 
stuffs have produced in Palm Beac 
sand and water the most glorious 
colors imaginable. Add to these the 
generous ms of the costumers’ 


h| of H 





luxury and our Made in America 
footeries have. hit the high in con. 
tributing their complimentary col- 
ors to this rainbow of fashion. +Tan 
is a popular color. Many of the 
oy — members of = a 
i ” a tanning nt where 
» are “exposed to the sun until 
they match the dark shoe so much 
in vogue. Perfect blending takes 
time and _ patience. 


Will it Come to This? 


Were You Ever There? 


Now we'll boot it over to the Beach 
Club and see the swells come in and 
break on the rocks of “Tuff Luck.” 
Here again we find that color is 
rampant. Green eons long green and 

ellow tops, well backed and well 
eeled, having red, white and blue 
counters, that do not last as long as 
one would wish. There are stacks 
of these counters so that one can 
always purchase more. While you're 
here you'll pay little attention to 
footwear but a whole lot to the 
banker, and you must be so well and 
heavily sh that you'll not get 
cold feet or go up in the air. Shoe- 
strings and uppers are not in the 
game here. 

The club having held a clean-up 
sale let us don walking shoes and 





Checking Cars 


hike to where displays are made 
from wheel chairs, chairs and 
palatial yachts and consider the sole 
evidence. Hosiery being an acces- 
sory after the fact. Palms and tea, 
colored |jghts and cocktails, dancing 
and more shoes furnish the exhibits 
in the case of Palm Beach vs. Dull- 
ness. The shoes give the Palm 
Beach contestants the a 9 stand- 
ing in the Courts of Midas, and 

ullness pays a contempt fine for 
even thinking of existing. 

Now the Tribe of Ducat comes 
from All Around for its family blow- 
out. Its m are loose money 
artists and it was the wise merchants 
omeville who booted them all | 
the way to Palm Beach and return 
— any kicks one way or the 
other. . ; 
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EVERY WOMAN WHO EN. 
TERS YOUR STORE HAS 
A SOFT S?0T IN HER 
HEART FOR BEAUTIFUL 
SLIPPERS AND PUMPS. 
YOUR CHIEF DIFFICULTY, 
AS YOU KNOW, IS TOGIVE 
HER WHAT SHE LONGS FOR 
AT A PRICE SHE CAN AF- 
FORD. 

EVERY SUCH CUSTOMER, 
HOWEVER, INSTANTLY 
RECOGNIZES IN FOX FOOT- 
ERY THE FULL REALIZA- 
TION OF ALL HER DESIRES. 
FOX FOOTERY IS HIGHLY 
FASHIONABLE. IT HAS 
SPECIAL HAND FINISHING. 
SMARTNESS IS SEWN INTO 
EVERY SEAM. 

UNUSUAL MODESTY OF 
PRICE STAMPS IT AS THE 
FOOTWEAR OF THE MANY. 
CAPACITY FOR PROFIT 
MARKSIT AS FIRST CHOICE 
OF BUYERS SEEKING PER- 
MANENTLY INCREASED 
SALES. DO YOU KNOW FOX 
FOOTERY INTIMATELY? IF 
NOT—WRITE TODAY. 


& 


CHARLES K. FOX, INC. 
HAVERHILL, MASS. 


























ORE people today are becoming converted 
to “broad toes” than at any time in the his- 
tory of our business. It would seem some- 
times as if everybody was hitting the “com- 
fort trail,” the way orders come in for the 
“foot room” styles shown here. If you feel 
the pressure of demand, let us help you ease 
it up in a satisfactory manner. 












STOCK DEPT. AT 
NEW YORK AND 
BROCKTON 





Stock No. 939—Imperial Last, Black Stock No. 843—Everyday Last, “Barry’s 
Vici Blucher, 9-8 inch Broad Heel, Single Cushionfelt Shoe,” Black Vici Blucher, 
Sole. D and E Widths. Sizes 5 to 10. Regular Heel, Single Sole, Cushion Felt 
Price $4.00 Insole. D and E Widths. Sizes 5 to 11. 

Price $3.85 


Stock No. 936—Pippin Last, Gun Metal 
Button, Mat Calf Top, 10-8 inch Broad 
Heel, Single Sole. C and D Widths. 


Stock No. 931—Bear Last, Mahogany 
Shade, Russia Calf Blucher, 10-8 inch 
Broad Heel, Single Sole. C, D-and E 


END TO <n ss'on bona cepatere Widths. Sides 5 to 10...... Price $5.00 
Stock No. 938—Turk Last, Black Vici Stock No. 942—Bear Last, Gun Metal 
Blucher, 10-8 inch Broad Heel, Single Button, Rex Calf Top, 10-8 inch Broad 
Sole. C, D and E Widths. Sizes 5 to 10. Heel, Single Sole. C and D Widths. Sizes 

_ Price $4.00 OO ee arr Price $3.50 


T. D. BARRY COMPANY 


BROCKTON, MASS. 


BOSTON OFFICE - - 183 Essex Street, Room 204 
NEW YORK OFFICE - - - - - 819-A Flatiron Building 
CHICAGO OFFICE - - - - - 35 South Dearborn Street 


Address All Communications to Brockton 
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Our present foreign 
relations should Make 
us all think of 
Efficiency. 

Efficiency means doing 
things right 

without waste. 

Hardy Hide is the 
right leather 

for work shoes. 

It is efficient. 

It will wear 

at least 50 per cent 
longer than 

Elk Leather. 


Harsh & Edmonds Shoe Co. 


Milwaukee 
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CARRIED 





IN STOCK 








“RITZ” 








*“CLASSIC” 








Stock No. S-522 (Unbranded)—Brown 
Cordovan Bal, Cordo Calf Top, Ritz Last, 
Heavy Single Sole, 8-8 Broad Heel. A, 7 to 
10; B, 6 to 10; C and D, 5 to 10. Price $5.50 


Stock No. S-525 (Unbranded)—Dark 
Cherry Russia Bal, Ritz Last, Single Sole, 
8-8 Broad Heel. A, 7 to 10; B, 6 to 10; C 
ON Wy 6 Oe Os oe hic escnacen Price $4.50 


but 


Stock No. S-512 (Unbranded)—Gal. 26 
Russia Bal, Dark Cherry Shade, Classic 
Last, Single Sole, 8-8 Broad Heel. A, 7 to 
10; B, 6 to 10; C and D, 5to 10. Price $6.00 


Stock No. S-524 (Unbranded) — Gal. 4 
Russia. Bal, Mahogany Shade, Ritz Last, 
Single Sole, 8-8 Broad Heel. A, 7 to 10; 
B, 6to 10; Cand D, 5 to 10. Price $4.50 


New Spring and Summer 1917 Stock Styles Now Under 


Construction. 


Mail request for copy of Catalogue 


HOMPSON BROS. IN 


MEN’S FINE SHOEMAKERS m7 


——__—— SOC Tee 
NEW YORK BOSTON CHICAGO 
401A Flatiron Building 207 Essex St. 35 Seuth Dearborn St., Room 406 


Address all Communications to Brockton (Campello) Mass. 
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THE 





SHOE 


Respectfully | 
submitted for 
your consideration 














The Dalton Company Inc. 


Makers of Honest Value Shoes — 


Brockton - - Mass. 


BOSTON OFFICE NEW YORK OFFICE CHICAGO OFFICE 
183. Essex Street, R. 405 . 651 Marbridge Building 1415 Great Northern Building 
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K. C. SKUFFERS 


PROGRESSIVE SHOES FOR THE ENTIRE FAMILY 


HERE are two types of our E. C. SKUFFER shoes for working- 
men that are unbeatable for their purpose. Their supreme 
comfort alone will make every purchaser a permanent customer. 






Style 403 
Men’s Working 





Boot. A service- 
able boot with 
comfort added. 
Made of Strong 
but Soft and 
Pliable Black and 
Tan and Black Elk 
Leathers with 









Style 400 
Men’s Blucher 
Lace Boot made 
of Black and Tan 
Calf and Black 
Leathers, Sizes 
6 to 12. 






Heavy Soles. For 
Men, Sizes 6 to 11. 






Feet that 

wear E. C. You don’t 
SKUFFERS have to force 
have the aa 8. Gi 
same freedom SKUFFER 
as a_ gloved to make it 


hand. bend like this. 


Demand 
them by 
name from 
your jobber 


Be sure 
to insist 
on E. C. 
SKUFFERS 


Sold By Progressive Wholesalers and Manufactured Only By 


ENGEL-CONE SHOE CO. - East Boston, Mass. 
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This Fifty-cent Rebate Idea on 
Discarded “Truwear” Shoes is 
Certainly Meeting With Success 











“Truwear”’ shoes are good, substantial stylish footwear, built according to the following 
specifications: 





OUTER SOLE—Best 10-Iron 
Government Standard Sole 
Leather, or the choice of Tezxtan 
or Rinez Soles. 
UPPERS—Of small Chrome 
Tanned Skins, selected for wear. 
LINING—Famous (Red-line-in) 
The lining is a most important 
—_ of the shoe, and this famous 
rand is better in its tests than 
that used in the United States 
Army Shoes. 
COUNTERS—Spaulding’s Fibre 
—guaranteed to give satisfaction 
during the life of the shoe. 
INNERS OLE S—One-piece 
leather. 
: BOX TOES—Beckwith’s Vulco TEXTAN SOLE 
RINEX SOLE Unit. 













i] 
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. 









Their quality is maintained at all times and every man will appreciate this effort on your 
part to save him fifty cents on his next pair of “Truwears.’ 
Get in touch with us. 


GUTHMAN, CARPENTER & TELLING 


301 W. Munroe Street, Chicago, III. 


Sole Distributors for 
Illinois, Wisconsin and Iowa 
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Almost Ready — 


a. 


THE MARK 
OF MERIT 





in a couple of weeks now our new Spring and Summer In-Stock 
Style Book will be ready for distribution. Better get your name 
on our mailing list now. That book is going to reveal to every 
recipient a line of men’s welts that will prove profitable to market. 


Determine Right Now To Sell “KONQUEROR” Shoes for Men 


THE RIGHT STYLES THE RIGHT LEATHERS THE RIGHT PRICE 


The world’s best foot corrective shoe—The Unlocked-Process Shoe—will 
be strongly featured by us the coming season. We have all features 
in this shoe which are Orthopedic, but the looks. The foot corrective 
elements are scientifically embodied in construction without detracting 
from stylishness. 


THE PRESTON B. KEITH SHOE CO. 


MANUFACTURERS 


BROCKTON, CAMPELLO STATION, MASS. 
BOSTON OFFICE, 207 ESSEX STREET 














THE KEY TO 
INCREASED 
EARNINGS 

FOR YOU 













quality shoe laces for 
every requirement 

In bulk for the factory trade. 

Single — for the fine job- 

bing trade. 

Sar pan pen oe 
abric Tips (patent ap 

for). Part of the braid itself. 

ow water-proof, won't 

pull off. 

Samples and particulars 









Agents 
Wanted 


lies in saving or getting rid of waste. All money derived from 
waste paper, cartons, etc., represents good money coming to you, 


if you use a 
MODERN LEADER 
ALL STEEL BALER 


How can you afford to throw away such a valuable by-product 
as waste paper when paper mills are paying high prices to se- 
cure every scrap of pa ible to obtain? ou can’t—and 
in justice to yourself a — Leader All Steel Baler should be 
ordered for your store 


Read coupon and use it poe 


THE PETROLEUM IRON WORKS COMP ANY 
702 FRICK BUILDING - - - PITTSBURG, PA. 


SIGN AND RETURN THIS COUPON, N-O-W 


The Petroleum Iron Works : of Ohio, 
702 Frick Bidg.. Pisteburgh, P a. 10 


Please send descriptive catalog of THE MODERN LEADER ALL STEEL 
BALES end complere information about how to turn our waste paper 

















In the heart of the Shoe and Leather trades 


MWNWarwick Hotel 


5 oe Ore) 6 bt 


FIFTEENTH AND LOCUST STS. 


‘ 
i - 
Ye .s 
7 
, 
‘ 
, 


upon request. 


Narrow Fabric Co. 
Reading, Pa. 
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A Wonderful Fitting Street Pump 








(ELISE) 
Made in all leathers. Two inch and one and one half inch wood Louis heels. 





J. B. TILTON 


Geo. C. How Co., Haverhill, Mass. 


W. F. EBBETT 





THIS 


The meat of your 
store front problem 
is contained in this 
little booklet. 


@ We have proven to 
others what a real, up- 
to-date Kawneer Store 
Front would do for 
them—we are willing to 
show you what we can 
do for you. 


Write for our 
“Boosting Business” 





It is free. 


Kawneer Mfg. Co. 


Niles, Michigan 
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(; RACE of design and 
J beauty of materials are 
happily combined in C & R 
shoes. They possess the 
difference that fosters de- 
light and makes sales easy. 


|, 
l ! ZA | 


/ ZF, 

{] 4 

om | 
Te ly) . 


You will surely be interested 
in the latest numbers in this 
popular line. 









CHESLEY ct? RUGG 


Men’s and Women’s Turn Slippers 
MASS. 


HAVERHILL 


New York Office: W. B. Wynns, Marbridge Bldg., 34th and Broadway 
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Buyers’ Easy Reference Directory 








“BEADED TIPS” 


There’s only one Beaded Tip Shoe Lace and - 
that one has this Trade Mark on the label 


TRADE 


BEADED 


MARK 


UNITED LACE and BRAID MFG. CO. 
Originators and Sole Msenufacturers 
PROVIDENCE, [Auburn] R. I. 


The Strong & Garfield Shoe 


12 staple sellers of these fine shoes 
for men, are carried in stock. You 
ought to have the booklet which 
tells about them. Shall we send copy? 


George StrongCompany 
East Weymouth, Mass. 
BOSTON OFFICE, 183 ESSEX STREET 

















McKays and Welts 
For the Up-to-Date Woman 
Values that stand alone at their prices 


McKay and Welt Shoes. For 
Women at Popular Prices 


COTTER SHOE CO. _Lynn, Mass. 











CORDO-TAN 


A dye that changes a faded tan or light colored shoe 
to a rich deep cordovan brown. 


Cordo-Tan gives a permanent color and is absolutely 
uniform. It will make money for you. Send for 75c. 
or $1.50 Feckese, with 10 cents added for parcel 
post — NOW. 


BLACKFAST DYE— As good for turning them black 
Same Prices 


ELIAS BERLOW _ new’ York! N.Y. 


Phila. Representative, B. Landsberg, 44 N. 4th St., Phila., Pa. 














The Dr. A. Reed 


FAMOUS CUSHION SHOE for WOMEN 


A reliable line of comfort shoes 
that are steady trade builders 
are essential in every well bal- 
lanced shoe store. Dr. Reed’s 
are paying the rent in a great 
many stores. 

B133 
Glazed Kid 
Lace boot with 
kid tip, Goodyear 
welt. On famous 


Easy Joint Last. 
B197. With Patent tip. 


WRITE FOR THE AGENCY 


John Ebberts Shoe Co. 
Buffalo, N. Y. 





= matter-of-course way in 
which men everywhere ask 
for the 


Boston 


Garter 
Yiatefups 


means quick and easy sales for you 
Two Popular Styles, Pad and Cord 





GEORGE FROST CO., Makers, BOSTON : 
C.E, Conover Co., Selling Agents, New York, Chicago, Baltimore, St Louis 














We stand ready to ship any order in any quanti 
be ie, dea 
epair Mac ; 
Head for Find 
ings and Shoe Store Sup- 
plies. 


In the Heart 
of the Shoe Trade 


INTERNATIONAL 
SHOE SUPPLY CO. 


148 DUANE ST. 
NEW YORK, N. Y. 











Mr. BUYER 


Don’t forget to visit Kiely's 
only exclusive White Buck 
Factory, making Child’s, 
Misses’, and Growing Girls’ 
in Welts and McKays. 
Guides furnished by applying 
to office. 
Kiely, the White Buck King of the East. 


T. J. KIELY & CO. 
LYNN, MASS. 





THIS IS KIELY 
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WHATEVER YOUR SHOE REPAIRING 
REQUIREMENTS MAY BE 


E HAVE THE MACHINE 








The illustrations above show but a few of the big range of ma- 
chines which we supply for shoe repairing. 


They are all illustrated and described in a very handsome cata- 
logue which we.are glad to mail free to anybody who writes for it. 


They cover every requirement from a simple cleaning shaft up 
to the most elaboraté and complete outfit. 


We help our customers make a success of their business. Our 
machines always carry with them a service that is considered 
by many of our customers among their most valuable assets. 


We have customers everywhere, and we are not ashamed to 
have you ask any of them about us or our machines. 


Write us today for a catalog. 








UNITED SHOE REPAIRING MACHINE CO. 


4 ALBANY STREET, BOSTON, MASS. 




















Buyers’ Kasy Reference Directory 












Women’s Comfort hie | 





OUR PRODUCT 


BALS AND JULIETS 
TURNS AND McKAYS 


oMoFonen Mi Blow 


LYNN, MASS. 7.3.4 
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HOMPSON SHOE CO. 


ST. PAUL, MINN. 
MANUFACTURERS OF 


WORK SHOES 


Let 





We carry a complete stock on the floor. 
us send you samples. 


We also nake a complete line of Men’s, Wo- 
men’s and Boys’ Hockey and Skating Shoes. 


We have some open territory for good salesmen 





eee ee eee ee 
* 

=, Attractive Window Displays ’ 
“ Increase Your Sales « 
= Use D. & S. Background Papers and §% 
a” Watch Your Business Grow ~ 
a” CHANGEABLE INSERT SCREENS, PED- 9 
m ESTALS, FLOWER BOXES, BORDERS, 

@, ROPING, FLOWERS, Etc. : : a 
. SEND FOR SAMPLES DEPT. B . 
# cy 


a DOTY & CRIMGEOUR SALES CO., INC., 
a 74 Duane Street New York City @ 


" ana” € EERE B EEE EEE oe" sn = 
FFB ee 


A Treat to the Feet 


MACKS FOOT LIFE 


TIRED, ACHING, 
PERSPIRING FEET. 


eader for THIRTY YEARS 
_Send for @ copy 
“THE SHOE THAT NEVER HAD A CHANCE” 
MACK'S MEDICAL COMPANY 
3353 Fremont St. Boston, Mass. 
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HENRY LILLY CO. 


AUCTIONEERS 
88-90 READE ST., N. Y. 


es SALES 
0 
SHOES and RUBBERS 


u 


giterie Wednesday and F riday 





PI 


. 











 Strectues Cushion Arch Molds 


Put elastic cheer in your foot-troubled 
customer’s step. 

They instantly relieve weak, sore and tired 
aching feet because they are ‘light, comfort- 
able, foot-conforming and shoe-fitting. 


UNDER TROUBLED FEET 


are a long-felt want to prevent falling of 

the arch and protect active feet against 

common foot troubles. 

Strootman ee are scientifically 

built of a hig h-grade piano felt to give 

plain, every-day satisfaction and make 
new friends for you. 

Strootman Write for literature today. 

Cushion 


Cashion John Strootman, Buffalo,N. Y. 

















A Novelty 
In Stock 


Gun Metal Calf, Foxed Steel 
Gray Buck Finished Leather 
‘Top, N. Y. Last, Imt. Tip, 
Flexible McKay, 2 in. Half 
Louis Leather Heel, 8 1-4 in. 
Height, B to E, 2 1-2 to 8. 


$3.75 


Style 4817 


Powellebampbell. 


122-124 Duane St., 
NEW YORK CITY 





ue 











NEW 
* YORK 
100 READE ST., N. Y. 


O10 omnia 


White as the driven snow 
Shapely as Venus De Milo 


iin 





IN STOCK 
Dial Ma.. 1OBDi oc icici oe eine ce ci Fen eee $12.00 
Also ‘ 
Stock No. 1021—Pearl Gray................. 12.00 
Stock No. 1022—Champagne................ 12.00 
Stock No. 1033—Taupe..............s05000- 12.00 
Stock No. 1035 Chamois bist a ering a akan gue eed 12.00 
Send for Sample Dozens. In Stock 
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Gallun’s Quality 


IS FHE ; 
Permanent Kind 


AZTEC CALF 


Is one of GALLUN’S Quality Leathers 


HIS leather is made for summer wear— 
a specialized leather that is cool, venti- 
lated, and soft and kind to the foot. 


Its tannage helps make it so— AZTEC CALF is tanned 
by the vegetable process which is a slow process but 
thorough. Leather tanned this way retains all the 
strength of the animal fibres with the result that it 
doesn’t chip and that it takes a brilliant polish and 
holds it. 


Just be sure that the quality of the leather you specify is 
the permanent kind. : 





AZTEC CALF is made in a variety of weights and grades 
and suitable for both medium and high priced shoes. 


A. F. Gallun & Son 


MILWAUKEE, WIS. 
H. A. ELY, Manager 11 East Street, Boston 
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DI SSS SSS Sea 


“CHANDLER? Ss? 


SHOE NOVELTIES 
Flexo Bows, Buckles, Shoe Ribbons, Laces 
Write For Sample Line of Laces 


WE have in stock the smart Spring colors for afternoon teas 
and dansants--Beige, Straw, Sand, Gray, Navy. 


THE NEW SKATING SHADES. 
White, Gold, Absinthe, Mustard, Bronze, Rose, Purple 


IN STOCK 
SATIN SLIPPERS 


FOR EVENING WEAR 


Made of good serviceable satin, in operas, 
with and without rosettes. In Cuban or 
1-2 Louis heel to match. Black, white, 
pink, blue. 


$1.25 to $1.85 per pair 
ORIENTAL SHOE & 












ISI ION COTO OI; 


SLIPPER CO. 
One of our best wearing tubular laces 116 Duane St. eed 
3 Cc. A. BROWNING Co. BOSTON, MASS. NEW YORK, N.Y. days, net 


| one 





MAAAAR GAA 


© KELLERS: -EVERS: CO-IN 


WHITE SHOES 
IN STOCK 


8122 Wo’s All White Nubuck Lace, 


Plain Toe, Covered Heel, Metal 
Pinte. - A GOae) 4 sca ccintsn $3.75 


8123 Wo’s All White Reignskin Lace 
Plain Toe, Covered Heel, Metal 
iy ae SS Se ae 2.50 


FLEXIBLE McKAYS 
© O08 READE ST-NEW YOR © 


Everything in 
Wood Heels 


Our experience and time at your service 


BEST WORKMANSHIP 
PROMPT DELIVERIES 


A. R. WADE & CO. 
HAVERHILL, MASS. 








COLUMBIA 


FIBER COUNTERS 


EXCEL IN QUALITY — PERFECT FIT 
WATERPROOFING AND DURABILITY 
We assure you satisfaction «s 


‘COLUMBIA COUNTERCO- 


349 CONGRESS ST. BOSTON, MASS. 
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FRANKLIN 


MACHINE CO., INC: 
189 Charles St. 
PROVIDENCE, RB. I. 


ENGINEERS 
FOUNDERS 
and MACHINISTS 


acess of 





Castings, 

Mill Repairs, Special 
Machinery for Tex- 
tile Work, Ball- 
Winding Machines, 
Cotton Bat Heads, 
Dressers. 











Original In Use 
Over Sixteen Years 


“MosT NATURAL’? 


SPRING ARCH SUPPORTER 











IMPROVED VENTILATING CORSET 





Is as light as a feather, it supports 
the sole so it makes it impossible for 
the arches to break down, further, it 
helps arches to get back to their nat- 

wa position. The most comfortable 
nee practical on the market. Will fit 
any shoe. Retailing at $1.00 per pair, 
it yields you a nice profit. 


STATE FOR LADIES OR GENTLEMEN 


The J. J. TANNER MFG. CO. 
PETALUMA, Sonoma County, CAL. 





ANKLE SUPPORTS py 
SELL NOW si 


NATHAN ANKLE SUPPORTS 
WILL STRENGTHEN ANKLES 
Cures Sprained Ankles 
For Children Learning te Walk 
FOR SKATING 


A stock is also car- 
ried at our Western 





206 S. 
ct 


pero by shanp from your Jobber or Direct 
Nathan Anklet Support Co. 


81-90 Reade St., New York City 








ow 


FT A A A Oe eu a X 


It’s ‘“‘PULL-TOGETHER” that brings results! 


You, being a progressive shoe merchant must have a Button Attaching 
Machine. 

You want the best machine for your money—the machine giving most in 
SERVICE at ‘the smallest upkeep cost. 

Your need grows to a problem! 

Then we step in and clear the sky for you—solve your problem with the 


BUTTON 
MACHINE 


With Electricall 
Driven Hopper’ $125.00 


Oy Ah 






$65.00 


We send our expert to install the ma- 
chine and give you the slight instruc- 
tions necessary. He explains to you 
the simplicity of the FASTENATOR— 
how it will wear—how few parts it has, 
and the speed with which it will put on 
buttons. 


Also, he tells you of our 12-hour-by-mail 
service stations —our one-year-free- 
repair offer, and informs you that 
such high-grade shoe stores as Cam- 
meyer, Walk-Over, etc., are using the 
FASTENATOR—with complete satis- 
faction. 


TEI BIBI I BIBI BT BIBS 


Get in touch with us—let us “pull together."’ Send 
for our catalogue, and get all the FASTENATOR Story. 


AUTOMATIC MANUFACTURING COMPANY 
78-82 Reade Street, New York City 
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THE HOTEL ESSEX 


BOSTON, MASS. 


Is a perfectly equipped house for the accommodation of 
guests. It is the first thought of shoe and leather men when 
a meeting place in Boston is wanted. “I'll see you at the 
Essex’’ is heard every day. Did you ever stop here? If not, 
you missed something that you ought not overlook on your 
next trip to the Hub. 
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DAVID REED, Manager 
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The Di Scholl line of Orthopedic Appliances 
and Foot Comfort Necessities is now put 
up in standardized packages ~ 
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4/ Wy this oval design 
J you will know a 


” Dt Scholl Appliance 


HE prestige and high standing in the medical 








and scientific world that the Dr. Schol/ appli- 

ances enjoy are in themselves an undeniable ad- 

vantage to you. Perhaps no article possesses the 

therapeutic value in relieving foot troubles of the gen- 
eral sort as Dr. Scholl’s Foot-Eazer. 


You can. build business, make friends and increase profits by 
featuring the foot comfort which you may be sure you will be able 
to give with these appliances. 


The infinite care in construction to obtain each anatomical curve to exact fineness, 
the great care with which materials are selected and the completeness and simplicity 
of the method in which you can render foot comfort are the reasons why you will insist 
on foot comfort goods bearing the Dr. Scholl Trade Mark. 





THE SCHOLL MFG. CO. 


Largest Makers of Foot Comfort Necessities in the World 
Main Office and Factory: 213 West Schiller Street, Chicago, Ill. 


2 NEW YORE: 337 Broadway TORONTO: 214 King St., E. LONDON: 1-4 Giltspur St. 
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D? Scholls 


Foot-Eaze. 
Eases the Feet 


Sey Sy 

















MORE Dr. Scholl’s Foot-Hazers 

have been sold and are now actually 
worn than all other devices combined. You 
will win friends and customers with big 
profits by easing feet with Dr. Scholl’s 
Foot-Eazer. 









Write for fall Catalog THE SCHOLL MFG. CO. Ask to receive 


showing complete line 


Chicago New York Toronto London 
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The FOOT SPECIALIST 
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Just How Far 


do you want us to go in de- 
veloping the use of the prong — 
button scheme? 


If you are having 


any petty annoyances in the meth- 
od of attaching them, our last word 
is the new bench press. 


In the last five weeks 
we have placed them in about a 
dozen factories with the resuit that 
all write that their troubles are 
over. 


Photograph with description 
and price will be sent to those who 
use our prong buttons exclusively. 


THE 


METAL PRODUCTS 
CORPORATION 


PROVIDENCE oo 
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Process Patented 
Patented Jan. 12, 
Aug. 19 1915 
1913 





Patented Jan. 12, 1915 


Insist upon 
having the 


VULCO-UNIT 
BOX TOE 


used in 
all your 
shoe orders 





Best for all shoes 


Beckwith BoxToe “ac 


108 Lincoln Street } 


BOSTON, MASS. # 
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NEWEST FALL 





Woman’s 10 inch Goodyear Welt Boot, 
Scallop Cloth top. Vamp, Foxing and 
Heel Cover of Silver Grey Kid. On our 
new 71 last. Imitation wing tip. Car- 
ries 7;* heel. Close edge, light welt. 


TO RETAIL AT $8.00 


EMERY AND 


HAVERHILL, 


NEW YORK OFFICE 47 W. 35TH STREET, 
BOSTON OFFICE 183 
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FASHION DESIGNS 


Turn Patent Chrome Tongue Pump. 
Sylvia pattern. Full Louis Celluloid 
+5 heel with aluminum plate. On our 
No. 67 last. 


TO RETAIL AT $5.00 


MARSHALL CO. 


MASS. 


R. 1008 MARBRIDGE BLDG., ORLANDO N. DANA 
ESSEX STREET, R. 505 
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A Suecessful Retailer Said 


‘| want the reader to get my attitude toward 
advertised merchandise well in mind. 


“T have a strong prejudice in favor of nation- 
ally advertised goods. 


‘“‘They are easier to sell. 


‘While the margin for the retailer is often less, 
they sell more readily and, turning faster, make 
a better and more certain profit, my experi- 
ence has shown me, in the long run.” 


The attitude of this retailer is reflected 
by more than 12,000 retailers of the 


- FDUCATO 
pee NTS ° 


The Rice & Hutchins Chicago Co. The Rice & Hutchins Cleveland Co. 
The Rice & Hutchins New York Co. The Rice & Hutchins Cincinnati Co. 
The Rice & Hutchins Baltimore Co. The Rice & Hutchins Atlanta Co. 
The Atlas Shoe Co., Boston, Mass. Joseph I. Meany & Co. 

The Rice & Hutchins St. Louis Shoe Co. 


Rice & Hutchins, Inc, 
20 High Street, Boston, U.S.A. 


Feb. 17, 1917 
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